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‘LEO’s IN 
THERE 
PITCHING! 


{ 
The Busiest Studio uk. 


( 


in Hollywood is oO 
M-G-M! Here’s an 
“On-The-Scene” Report 


for the exhibitors 
of America! 





The Eyes of the Industry are on M-G-M! 


Day and night at the World’s Largest Studio, ceaseless 
activity on every set, the greatest in years, sends a 
thrill of optimism throughout the land! The confidence 
of the Friendly Company in motion picture business, 
represented by multi-millions of dollars in production 
expenditure, tells America that the screen is headed for 
a new era of popularity and prosperity. M-G-M, The 
Leader, points the way with Big Attractions, current, 
coming and in production! 


“SEVEN BRIDES FOR SEVEN BROTHERS” 


(CinemaScope — Color) 


Wherever you go in Hollywood you'll hear about this 
amazing CinemaScope musical, the freshest idea, the 
fastest-paced entertainment in years. Seven lusty 
mountain brothers abduct seven lovely village girls; 
they are marooned when an avalanche of snow shuts 
them off from the outside world. By the time Spring 
comes, they don’t want to be rescued! It’s The Love- 
Making Musical, in Blushing Color, the gayest bundle 
of song, dance and saucy humor that audiences have 
seen in years. Jane Powell, Howard Keel and a screen- 
ful of uninhibited young talents will pack your theatre 
with joy and customers! 


“BEAU BRUMMELL” (color) 


Previewed last week at the Paradise Theatre in Holly- 
wood, this picture takes its place with the masterpieces 
of M-G-M showmanship history! A spellbound audience 
breathlessly followed the absorbing drama of the hand- 
some adventurer who rose from obscurity to fame, 
envied by men, adored by women, handsome, reckless, 
proud. He loved and was loved by one he could not 
have. So it was with his fascinating life, told in magnifi- 
cent Color against the spectacular backgrounds of his 
era in this fabulous attraction filmed by M-G-M in the 
original locales abroad. Stewart Granger creates an 
Academy-Award challenging role; Elizabeth Taylor is 
seductively exquisite; Peter Ustinov as the weak, 
sensation-seeking Prince is even more stunning than 
he was as Nero in “Quo Vadis.’’ Write it down: 
“BEAU BRUMMELL” will make screen history! 


“WALLEY OF THE KINGS” (color) 


It couldn’t have been better timed! The newspapers 
and magazines will talk for months about the new 
discovery of ancient treasure at a pyramid in Egypt. 
You'll see it happen in M-G-M’s attraction in which 
the exciting Color backgrounds of Egypt merge with 
a pulse-pounding love story of a research expedition to 
yield a big-time attraction. M-G-M is first to make a 
Hollywood-produced film in the mysterious land of the 
Nile. To the fabulous land of the Pharaohs M-G-M 
brought a whole company to film the story of the man 
who helps a girl unearth the secrets of an ancient tomb 
only to find she has a husband who is a villian and 
that both their lives are in mortal danger! Robert 
Taylor, Eleanor Parker, Carlos Thompson head a cast 
of hundreds. 












"BRIGADOON” 
(CinemaScope — Color) 


In the course of its notable production of screen musi- 
cals, M-G-M has brought many famed Broadway 
attractions to films, but none so gloriously as the cele- 
brated, the enchanting, prize-winning musical stage 
hit “BRIGADOON,” which it now offers to the world 
in magical CinemaScope. ‘‘If you love someone deeply 
enough, anything can happen—even a miracle”. . . 
this is the beautiful theme that pervades every brilliant, 
Color-splashed, spectacular number, every heart-stab- 
bing love song, because truly this picture is dedicated 
to a deathless love. Rich in humor, action, romance, 
Big in eye-filling wonders, ‘‘BRIGADOON?” is destined 
to rank with Academy-Award winner “American In 
Paris” as the ultimate in M-G-M musical triumphs. 
Starring are Gene Kelly, Van Johnson, Cyd Charisse 
with Elaine Stewart and hundreds in the cast. 


“THE STUDENT PRINCE” 


(CinemaScope— Color) 


The echoes of the trade-shows of this joyous Color- 
glorious CinemaScope production are still heard on 
every Film Row and now the trade press shouts its 
praises. M-G-M has devoted every resource of its 
acknowledged musical production skill to this beloved 
Sigmund Romberg all-time operetta favorite. This 
story of the handsome Prince and the Barmaid at Old 
Heidelberg is the attraction to which the youth of 
America will flock. Such happiness, such soul-stirring 
love songs, such rapture of carefree student days! 
Pretty Ann Blyth is the Barmaid; Edmund Purdom, 
handsome young star, a new personality for the fans 
is the Prince. He kisses with his own lips but sings 
with the glorious voice of Mario Lanza. Not since 
Lanza’s romantic voice thrilled the fans in ““The Great 
Caruso” has such singing been heard on the screen. 
Prepare now for a major M-G-Musical attraction! 


“BETRAYED” 
(Color) 


Once more the mighty production planning of M-G-M 
spans the ocean to create a pulsating screen drama 
rich with eye-filling, authentic scenes in stunning color. 
For the first time a Hollywood company of top stars 
combines the exquisite beauty of Holland, its rich- 
ness of tradition, its dykes and storied settings, with a 
tale worthy of such an enterprise, a story of spies, 
suspense and supreme sacrifice. Clark Gable makes his 
first screen appearance since record-breaking ‘“‘Mogam- 
bo” and the girl opposite him is seductive Lana Turner, 
an explosive combination, plus a third big name for 
marquee power, Victor Mature. Clark as a leader of 
the Intelligence, Lana as the beauty involved in high 
intrigue, Victor Mature as “The Scarf” a shadowy 
dare-devil of resistance. At cross-purposes in love and 
intrigue, each personality is etched crisply, appealingly, 
to make an attraction of high-voltage success. 











AND MORE! 


Take a trip around the humming M-G-M Studio. 


Here’s what you'll see! 
“DEEP IN MY HEART” _. 
olor) 

It glows with Big-name musical extravaganza brilliance. It’s 
the story of Sigmund Romberg and out of it M-G-M creates a 
Big Show in lavish Color with a wealth of entertainment. Jose 
Ferrer rivals his ‘‘Moulin Rouge”’ performance. For each role 
an equally expert talent was chosen: Merle Oberon; Helen 
Traubel, famed opera star now a night-club sensation; Walter 
Pidgeon and others plus guest stars, each of whom does a great 
number: Cyd Charisse, Vic Damone, Howard Keel, Gene Kelly 
and his brother Fred; Tony Martin, Ann Miller, George Murphy, 
Jane Powell, Debbie Reynolds, Tamara Toumanova, Vera- 
Ellen, Esther Williams and more. Much of it is completed and 
every evidence points to one of the Biggest, if not the Biggest 
in the tradition of M-G-M’s Ziegfeldian-type musicals. 


“THE LAST TIME | SAW PARIS” |... 


This is the story of a dramatic love conflict between two sisters 
who love the same young man. Told against the background 
of the world’s most romantic city, it packs an emotional punch 
to spellbind audiences everywhere. The cast: Elizabeth Taylor, 
Van Johnson, Academy Award Winner Donna Reed, Walter 
Pidgeon, Eva Gabor and others. Watching the cameras filming 
it is assurance of a powerful, romantic Technicolor attraction! 


THE GLASS SLIPPER”’ (Color) 


Its filming is being noted nationwide because its producer, 
director and star are the same that gave the world “‘Lili’”’ 
(winner of the Oscar for music and now enjoying successful repeat 
bookings while continuing merrily in its 2nd year in New York!) 
The footage seen thus far promises a more wonderful, more 
enchanting exquisite color entertainment than even its famed 
predecessor. Leslie Caron, Michael Wilding and the celebrated 
Ballets de Paris are just a few of the talent assets of the cast. 
ee 9 
GREEN FIRE (CinemaScope—Color) 
Another Big One in CinemaScope nearing completion at the 
studio after filming in South America. It is an adventure-packed 
love story of the search for an emerald mine. Stewart Granger, 
Grace Kelly, ever growing in popularity, and Paul Douglas 
journeyed to the danger-infested mountains of Colombia to 
enact the drama of lust for the most concentrated wealth of 
all—the emerald of Green Fire. Something to look forward to. 


“ATHENA” ...,,, 


This riotous comedy brings a gay company of youthful talents 
to the screen in a blaze of Color, romance and fun. A young 
lawyer falls in love with the daughter of a faddist household 
and before she renounces astrology and carrot juices for the 
red-meat of romance, there’s a harvest of comedy, songs and 
girl-boy appeal. The cast: Jane Powell, Edmund Purdom 
(star of ‘‘The Student Prince’), Debbie Reynolds, Vic Damone, 
Louis Calhern, Linda Christian. They deliver merchandise for 
the millions of America’s young folks. 


*JUPITER’S DARLING” (CinemaScope—Color) 


To the never-ending good news at the busy M-G-M Studios 
add this Big attraction now being directed by the man who 
made “Show Boat” and “‘Annie Get Your Gun.”’ Only Cinema- 
Scope could do it full justice. Bigness is inherent in its theme, 
mighty Hannibal and his fabulous legions about to attack 
Rome, diverted by the ruse of a beautiful girl. The elephant 
sequence, original and eye-filling, is just one of many visual 
excitements; its rich, new popular score of songs and the glories 
of its production pageantry make it an attraction of top 
magnitude. The cast of terrific talents are headed by Esther 
Williams, Howard Keel, Marge and Gower Champion, 
George Sanders. 


WATCH THE M-G-M STUDIOS! OPTIMISM IS ON THE 
MARCH! THIS IS JUST PART OF THE PRODUCTION 
AND PREPARATION PLANNING FOR A NEW AND 
GREATER ERA OF MOTION PICTURES! 


* 


P. Ss. SPEAKING OF OPTIMISM: The trade is joyous over 
the first return engagement of David O. Selznick’s pro- 
duction "GONE WITH THE WIND” in Atlanta where it is 
topping all its previous successful appearances, even the 
very first, historic World Premiere! Get ready for GWTW! 


DIAL THE BOXOFFICES FRO 
AND THEY'LL TELL YOU IT’S 


BUSY!/BUSY !;/BUSY LIN 


Gorgeous 


GRACE 
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is a 
sensation! 


ages in LOOK on stands now 
calls her ‘“‘most wanted woman in Hollywood”! 
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Color by Deluxe - In the Wonder of 4-TRACK HIGH-FIDELITY 
MAGNETIC DIRECTIONAL-STEREOPHONIC SOUND 
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Anything Goes! 


by MARTIN QUIGLEY 


CURIOUSLY irresponsible attitude has de- 
A veloped in this industry on the subject of adver- 

tising and promotion. The condition has been 

showing up in increasing intensity and extent, 
particularly during the past two or three years. An ugly 
and perhaps crucial high-point of indecency and bad 
taste has been reached in recent months. 


The condition is not one due to an isolated revolt 
against commonly accepted standards. While it is being 
brought currently into sharp focus by one particularly 
pointed challenge to decent public opinion it has by no 
means been created by any single incident or effort. 


The responsibility must be widely shared because it 
has been brought about by contributions from many 
sources. Hence, it is inevitable that the penalities that 
surely will be exacted by an outraged public will be laid 
at the door of the industry at large—exhibition, produc- 
tion and distribution. 


The economic pressures of the post-war years of read- 
justment in the industry provide no valid excuse or alibi. 
On the contrary, resort to advertising and promotion 
which is scandalous in text and illustration can only be 
interpreted by an intelligent public as a profession of 
incompetence, and a disregard for the public interest. 
On either count the public is likely to conclude that 
existing economic difficulties are well-deserved. 


Maintenance of decent standards in advertising and 
promotion requires a sense of responsibility for the good 
name of the motion picture and the industry. It requires 
also that those who are in a position of final authority 
awake to the fact that the general public advertising is 
an all-revealing disclosure of the character of the indus- 
try and the judgment, taste and purposes of the people 
who run it, 


picture advertising presents a criterion of decency 
and social accountability which does no one a 
favor to be judged by. 


The maintenance of standards requires a regular and 
thorough-going policing. The several principal trade 
associations, exhibitor, producer and distributor, have 
been notoriously off watch in this regard. It is sheer 
futility to adopt codes and pass resolutions and then 
assume that by these gestures responsibility has been 
discharged. 

There never has been, and there never will be, a main- 
tenance of decent advertising standards unless and until 
a determined will to this end is expressed by those who 
have the authority to issue orders. Passing the buck to 
an appointee who can only plead and cajole is not even 
an effective smoke-screen, because the public easily looks 


\ N objective look at much recent and current motion 
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through to the industry itself and those who are re- 
sponsible for its management. 

An advertisement tinged with purple suggestiveness 
in text and illustration is the easiest way to a piece of 
copy that looks attention-arresting. It is also the easiest 
way to telling millions of decent-minded people that they 
want no part of the picture advertised. This is not a fly- 
by-night carnival business in which, come the morning 
dawn, the outfit is on its way to a new crop of suckers 
in the next town. Carnival business ethics should have 
no part in today’s motion picture industry. 

The motion picture and the industry have been culti- 
vating a bad name through the character of some of its 
advertising not only with its public but also with many 
important newspapers whose columns have been giving 
voice to their own and the public’s complaint. In recent 
months newspapers in Chicago, Cleveland, Atlanta, 
Pittsburgh and elsewhere have published sharp criticism 
of movie advertising. In some of these cities and in some 
others, newspapers, in face of voluble public protest, 
have been driven to the necessity of setting up codes, 
and even outright censorship, to protect their columns 
and their own good name against objectionable movie 
advertising. 


very purposes of the COMPO campaign of ad- 

vertising in “Editor and Publisher,” which was 
intended to better the industry’s relations with the gen- 
eral press of the nation. Right at the time the COMPO 
advertising, addressed in the newspaper trade journal 
to editors and publishers, is seeking to point out the 
responsibility, stability and service in the public interest 
of motion pictures, the same editors and publishers have 
been finding their columns muddied with suggestive and 
vulgar theatrical advertising. 

The deterioration in the decency standard of motion 
picture advertising has been gradual. No one source, but 
many, both in distribution and in exhibition, are account- 
able. One advertiser after another has sought to top, 
perhaps by only a little, what the fellow just ahead of 
him has done. This has gone on until at the present time 
a collection of current specimens could be gathered which 
would make a first-rate chamber of horrors. 


Perhaps an all-time low is one that recently appeared. 
In this a theatre in playing a picture which is being 
advertised with a notoriously “shocking” campaign, fea- 
turing a strangely posed and scantily clad dancing figure, 
uses a life-size blow-up of the figure as a front for the 
cashier’s booth. A window was cut at the abdominal 
section of the blow-up through which tickets were 
handed out to patrons! 

In face of a practice in advertising and promotion of 
the notion that “anything goes” it should be well-remem- 
bered that among the things that may go are the good 
name of the industry and public respect. When these 
go the prosperity, stability and future of the industry 
go with them. 


() “ery purposes of advertising is defeating the 
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Protesting Lewdness 
To. THE Ep1Tor: 

The newspapers did not 
accept my press sheet ads on “Dial M for 
Murder” owing to the theme pose which 
showed the girl stretched out over the desk 
with the man hovering over her. Actually 
this was the scene where the attempt was 
made to strangle Grace Kelly, however, the 
ad illustration to indicate that a 
necking party was in progress. 

Both of our papers here, owned by the 
have put into effect censorship 


here want to 


seemed 


same people, 
on movie ads and they have already refused 
to run other ads which had sexy or mislead- 
ing poses and copy. 

The paper called a 
theatre men in the area and read the riot act 
to us, stating that letters were being received 
from the public protesting the illustrations 
and copy content of the ads, which are gen- 
erally lifted bodily from the press sheets. 
None of the theatres are showing sex pic- 
tures of any kind. The objections were to 
many of the better class movies. 

The press sheet editors had better watch 
their steps along these lines. Theatre man- 
agers or copy men can, of course, watch the 
situation, but what’s the use of having ads 
and mats if you have to spend so much time 
in changing the ads to make them acceptable. 
Let’s have them right to start with— 
EARLE M. HOLDEN. The Lucas and 
Avon Theatres, Savannah, Ga. 

[An editorial on decency in advertising, 
entitled “Anything Goes,” by Martin Quig- 
ley, appears on page 7.) 


conference of all 


Lens Reaction 
To THE EDITor: 

For the past four weeks the Town theatre, 
San Fernando, California, has been used as 
a test theatre for the Tushinsky SuperScope 
Variable Anamorphic Projection Lens, dur- 
ing which time we have played two Metro- 
Goldwyn-Mayer and two 20th-Fox Cinema- 
Scope pictures, and the thought occurred to 
the writer that you might be interested in 
knowing our feelings regarding this lens. 

First, the theatre is of average size, being 
fifty feet wide with a throw of 110 feet, 
size of our curved screen is sixteen by 
thirty-two feet. In using the SuperScope 
Lens we were able, and without hurting the 
picture in any way, to play CinemaScope 


at a proportion of two to one, namely sixteen 
by thirty-two. 

We used an aperture 715x715 and would 
open the picture at a proportion of one-to- 
one and as the credits were shown we would 
gradually spread the picture until it was 
thirty-two feet wide. This was accomplished 
without any distortion and, needless to say, 
the reaction from the public was very good. 
As far as quality is concerned; definition, 
light, transmission, etc.; it is far greater 
than with other anamorphic lenses previ- 
ously used. 

I pass this information on to you as we 
were the experimental theatre to use this 
particular device ad thought you would 
be interested in knowing its outcome.- - 


GEORGE INGHAM, Los Angeles, Calif. 


Whole Industry Worked 
To THE EDITOR: 

No one denies the great work done by 
COMPO on the amusement tax and the in- 
dividuals who headed COMPO’s represen- 
tation deserve kind word that has 
been said. 

But let us remember that this thing was 
universal; that behind the scenes were ex- 
hibitors throughout the land who had their 
meetings in the homes and offices of the 
representatives in the Senate and House, 
and it was at these local sessions that the 
pattern was laid which eventually gave re- 
lief to the industry. 

This thing was something that had to be 
engaged in by a great group of people. 

Several editorials have appeared in trade 
papers, one in particular which took ex- 
hibitors to task because they had not banded 
together to raise a sum to buy presents for 
some of those who directed the campaign. 
Probably those people would have been the 
most embarrassed. 

An army has to have a general and when 
the shooting is over it’s the foot soldier 
that supplied the go which helped to win 
the battle. 

Let’s not try to seek out any individual 
back-slapping in this great victory which 
was won. Many men of the business gave 
of time and effort on this. Can’t it be said 
that the movie industry won a great victory 
and let it go at that so we can all get on 
with the business of again working to- 
gether to get people back to the movies ?— 
Southern Exhibitor. 


every 











“EACH ISSUE BREAKS NEW GROUND” 


To the Editor: 


The arrival of The HERALD is such an infuser of fresh enthusiasm that | felt like 
conveying that to you. Your journal maintains a unique, vigilant eye on current 
matters with such astounding clarity that each issue breaks new ground. One never 
feels like missing a single copy. In fact, we have asked that a send at least such 


of the back numbers as may be available.—P. P. NAMBIAR, 


dral, India. 


emini Studios, Cathe- 
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EONARD H. GOLDENSON, __ 
American Broadcasting-Para- 


mount Theatres president, is 
backing his opinion that there 
should be more production with 
some action. Having applauded ef- 
forts _ — seep oo indus- 
try to alleviate the uct e, 
Mr. Geldenson this week said bis 
company would finance independent 
foreign and domestic producers and 
even guarantee a specified number 
of playdates. He noted that because 
of such a guarantee, the producer 
would be better able to obtain 
financing. Mr. Goldenson soon will 
leave New York for Europe where, 
it is understood, he will attempt to 
persuade producers in England, 
Italy, and Germany to use more 
American acting and directorial 
talent in films designed for the 
American market. 


> Gerald Shea, head of the Shea 
Enterprises, has an idea he feels will 
bring back the “lost” audience. 
Armed with a picture he feels will 
charm them, 20th-Fox’s “Three 
Coins in the Fountain,” with stereo- 
phonic sound and CinemaScope 
(about which Mr. Shea is enthusi- 
astic), managers are authorized to 
invite 25 patrons, in each house, who 
have been attending infrequently. 
The managers are to talk to such 
patrons preceding the screening. 
The subject: the advantages of new 
aspect ratios and sound. 


> Warner Brothers have been en- 
gaging in a philanthropy the details 
of which come out with their an- 
nouncement that this week they 
turned over to the Army Emergency 
Relief “God Bless America” fund 
the score of the film, “This Is the 
Army.” The film itself has earned 
for the fund $7,800,000. This was its 
profit. The stage show had earned 
$2,000,000 for the fund. 


> Americans, despite the angry 
novelists and commentators, aren’t 
the only censors who are arbitrary 
and inexplicable. Comes word from 
England this week that Dr. John 
Kershaw, chief health officer of the 
town of Colchester, doesn’t like 
Cinderella. He feels her conquest of 
Prince Charming is a bad example 
ag girls. Previously, “Snow 


ite and the Seven Dwarfs” was 


rejected by censors at Stockport. 
And even “Little Red Riding Hood” 
was criticized at a national con- 
ference of teachers, some of whom 
felt it taught deceit. 


> A renowned name in producing is 
threatened. British Lion Pictures 
this week was given a receiver and 
manager by the British Govern- 
ment’s National Film Finance Corp., 
which has written off an $8,400,000 
loan as a loss. The company lost its 
entire share capital. 


> Allied States Association won’t 
enter into any new production deals 
like the Makelim deal until reaction 
to the Makelim plan becomes defi- 
nitely known. Then, if the reaction 
is good, look for several others. 


>» College scholarships soon will be 
offered children of workers in our 
industry, through the Motion Pic- 
ture Salesmen’s Club of New Eng- 
land. In Boston, working on the 
project, the committee comprises 
Maynard Sickles, National Screen 
Service local sales manager; Joseph 
Wolf, Embassy Pictures; Irving 
Farber, Regal Pictures; John Pec- 
kos, 20th Fox; and William Ku- 
mins, Warners, 


CO), the : = 


> Memorial Day weekend as usual 
proved good for the New York first- 
run boxoffices. Outstanding were 
MGM’s “Executive Suite” at the 
Radio City Music Hall, in its fourth 
week, which did $127,000; and 20th- 
Fox’s “Three Coins in the Fountain” 
at the Roxy, which did $76,000 in 
the week. 


> That “dean” of censors, the re- 
nowned Lloyd T. Binford, of Mem- 
phis, last week relaxed a bit. He’ll 
allow “Jessie James vs, the Daltons” 
if he sees it and likes it. He told 
Columbia the automatic ban on any 
film with “Jesse James” in its title 
is withdrawn. 


>» The Senate Small Business Com- 
mittee’s comments on the Loew’s 
and 20th Century-Fox stereophonic 
sound policies indicates that the 
committee is keeping pretty close 
tabs on the industry, even if it’s not 
having any hearings or full-scale 
investigation. 


> It’s too late in the session for 
action this year on the Bricker bill, 
to license radio and television net- 
works. But look for a new drive in 
that direction in next year’s Con- 


gress. 








In BETTER THEATRES 


Observing that wide-screen technique has set the drive-in field again in motion 
toward higher standards, Wilfred P. Smith, a pioneer in that division of the 
industry, believes it has now reached a level of development suggesting investi- 
gation of yet further areas of "expansion," not only to impress the public, but 
to make the roperty produce more income. He suggests (‘New Horizons for 
the Drive-In Theatre") adding such recreational facilities as miniature golf and 
swimming pools, and submits also that a shopping center would be appropriate 


to many situations. 


And in pages following that article are described and pictured two new 
drive-ins that remarkably anticipate Mr. Smith's vision of a ‘greater drive-in." 

On wide-screen technique itself, two articles are aimed at clarification of the 
increasing choice of methods—"What You Need for What You Want," and 
"Summing Up Theatre Needs for Film Exhibition Today." 
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"THE HIGH AND THE MIGHTY," Warner 
Brothers’ epic of the air, opens with a glitter- 
ing premiere at the Egyptian theatre, Holly- 
wood. Among the celebrities arriving at left 
are Mr. and Mrs. Charles Vidor and Mr. and 
Mrs. Harry M. Warner. Below, Jack L. 
Warner is flanked by John Wayne, one of 
the picture's stars, and William Orr. 


Premieres... 


above, right and below in Hollywood and New York 


“JOHNNY GUITAR,” Re- 
public's Joan Crawford 
Western, opened at the 
Mayfair in New York after 
an intensive exploitation 
campaign. At left Herbert 
J. Yates escorts Mercedes 
McCambridge, co-star of 
the picture, to the premiere. 


CHARLES HEATH, right, pro- 
jectionist in the screening 
room of the RKO Boston ex- 
change for 29 years, is retiring. 
He started his career in 1906 
in Goldwith's Pickle Store, a 
nickelodeon which was part of 
the old Bowdoin Square Mu- 
seum. He is going to Florida 
to fish. 


L. J. (Jack) SCHLAIFER, 
active in distribution since 
1912, has joined United 
Artists. At left he is greeted 
by B. G. Kranze, left, gen- 
eral sales manager. 


WALTER BRANSON, RKO 
foreign head, visits Cuba. 
Left to right: Francisco 
Rossi and Michael Havas 
of RKO; Mr. Branson; E. de 
Carrera, Havana exhibitor; 
Jesus Blanco, Astral circuit 
manager; and Antonio Cas- 
tel, independent distributor. 





SIX of the "seven brothers" kidnap 
their brides in "Seven Brides for 
Seven Brothers," MGM's new and 
different musical which is receiving 
critical acclaim. It is reviewed in this 
issue of The HERALD, Product Digest, 
page I7. 


his week in pictures 
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FRANK AYDELOTTE, of the Aggie thea- AT A SCREENING of Columbia's "On the Water- 
tre, Fort Colins, Colo., liked Universal's front’ in New York. Left to right: Malcolm Johnson, 
two-reel short, "Perils of the Forest," so whose Pulitzer Prize-winning articles on the dock wars 
much that he felt he ought to pay more inspired the film; Budd Schulberg, author of tha 
for it. Here he gives a check to Mayer screenplay; and Rev. John A. Corridan, New York 
H. Monsky, Denver branch manager. priest active for many years among the dock workers. 


AT the anti-trust proceedings in 
Buffalo last week involving the Schine 
circuit, right, are: Frank G. Raichle, 
attorney; J. Myer Schine, John A. 
May, Donald G. Schine and Louis W. 


Schine. 
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Industry Pours F-24-untons— | 


Slashing Attac 
On New York’s 


Admission Tax 


THE motion picture industry in New York = cena ata, 
mobilized with swiftness, precision, and 





THE campaign against the proposed New York City five per cent admission tax 
was an example to the industry everywhere of the organization and dramatization 
of the fight against discriminatory taxation. On these pages, in a picture story by 
Floyd Stone of The HERALD staff, are shown the multiple aspects of the campaign. 
These include the organizational rally held by members of the emergency com- 
mittee at the Rivoli theatre last week (below), the marquee slogans broken out 
immediately thereafter (above and opposite page), the sidewalk gathering of 
petition signatures and the blow-ups of newspaper ads (below), the bannered trucks, 
the picket signs and the people at the City Hall rally (opposite page), and the 
hearing before the Council Finance Committee (page 1|4). 


astonishing attention to multiple detail this 
week in an intensive all-out fight against a 
five per cent admission tax proposed sud- 
denly by New York City. It was above all 
a history-making demonstration of the power 
of the organized industry to make itself 
heard and, regardless of the outcome, it was 
a fight of which every member of the in- 
dustry could be proud. 

Indication of the effectiveness of the pro- 
gram came Wednesday when the Finance 
Committee of the City Council, scheduled 
to vote on the tax that day and presumably Y 
pass it, postponed action to consider the THE INDUSTRY RALL 
feasibility of an exemption on motion pic- 
ture theatre tickets costing less than 50 
cents. - Harry Brandt, speaking for the 
emergency committee, immediately chal- 
lenged this figure, declaring an exemption 
would be useless in preventing the closing 





of many theatres unless it was granted on 
tickets costing at least $1. 

The Finance Committee was to take final 
action Thursday with the City Council and 
the Board of Estimate taking up the matter 
immediately thereafter. 

With less than a week to organize, New 
York exhibitors planned and executed a 
protest the main elements of which included 
“Kill th ax” signs on every marquee in 
the city, petitions signed by over 800,000 
theatre patrons, display advertising in news- 
papers and accompanying editorial help, and 
a blackout of marquee and advertising signs 
in famed Times Square. 

These were climaxed by a rally in front 
of City Hall Tuesday morning, preceding a 
hearing conducted by the Finance Commit- 
tee of the City Council, in which more than 
5,000 industry employees marched with pro- 
test signs. Following the rally, with the 
galleries of the Council room jammed with 
supporters and the room itself filled to ca- 
pacity, representative speakers presented the 
industry’s case in an eight hour marathon 
which lasted until after seven o’clock in the 
evening ASK YOUR city 

Mr. Brandt, president of the Independent 
Theatre Owners Association opened the 


12 





hearing with a speech which lasted well 
over an hour. He called the measure, if 
passed, a “death sentence” for exhibitors in 


New York. 


“This is only the beginning of the fight,” 
he declared at one point.. “If this: bill is 
passed we will take our fight to Albany.” 


Mr. Brandt stressed the present and po- 
tential theare closings charging that the rate 
of closing would increase past the danger 
point if the tax were passed and before con- 
cluding he named the theatres in each coun- 
cilman’s district which had closed. 

Robert Coyne, special counsel for 
COMPO, pointed out to the Council that 
when exhibitors sought repeal of the 
Federal admission tax they told Congress 
that if the tax were cut only the more pros- 
perous theatres would be able to pass the 
tax saving on to the public and that many 
ot them would have to use the money to 
stay in business. He said that all the in- 
dustry sought then and seeks now is “a 
chance to fight for survival. We are not 
seeking a subsidy such as is given in some 
foreign countres. We want a chance to help 
ourselves.” 


George Murphy, three times past 
president of the Screen Actors Guild, 
made a dramatic speech after the hear- 
ing had entered its eighth hour. He 
told the Councilmen, “You cannot take 
away the salesroom of an industry and 
expect it to operate.” The industry 
throughout the country, he warned, 
would be seriously hurt by any further 
loss of revenue in New York. 


Twenty-four unions, representing 175,000 
film employees, were represented with other 
groups at the hearing. Richard F. Walsh, 
president of the IATSE, warned the com- 
mittee: ‘What happens in New York City 
will happen all over the country. If you keep 
the tax off, we can survive. We all work 
here to make a living. Don’t drive us out 
with this tax.” 

Others of the score of speakers included 
Herman Gelber, president of Local 306, 
IATSE; Samuel Rinzler of Randforce 
Amusement Corp.; Ralph Bellamy, president 
of Actors Equity and Chorus Equity Asso- 
ciation; and Tom Murtha, chairman of 
Tenth District Theatrical Locals, IATSE. 

The campaign was organized by an emer- 
gency committee comprising officials of 
every circuit and theatrical organization in 
the city, most of whom worked day and night 
over the holiday weekend. 
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POLICE LINES prevented 
the demonstrators from ac- 
tual contact with City Hall 
and thereby with the city's 
welcome to Ethiopian Em- 
peror Haile Selassie—and 
so the men and women of 
the industry with their 
trucks, their placards and 
their vehemence circled the 
Hall and its park for some 
four hours, and their pro- 
test seemed even bigger 
than planned. 
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FIGHTING THE TAX (continued) 


ON TO THE COUNCIL 


THE SCENE in the 

: Council chambers as the 

, industry presented its 
| ease. 


HARRY BRANDT tells 
each of the Councilmen 
about the petitions and 
the closed theatres in 
their districts. 


QUESTIONS, as Council- 
men inquire about those 
closings. The questioner 
below is Thomas Mira- 
bile, and he has in hand 
the industry's newspaper 
advertisement. 


THE GALLERY, as Harry 
Brandt speaks, is rapt. Its 
repeated applause for in- 
dustry speakers drew re- 
bukes—and also made an 
impression. 


THE MAN WITH THE FIG- 
URES, Robert Coyne, of 
COMPO, who drew an 
over-all picture of the in- 
dustry's plight. 


THE AUDIENCE, a sam- 
pling: Leo Brecher, Max A. 
Cohen, Sam Rosen, and 
Oscar Doob in foreground. 


AND EVEN A RABBI, Isaac Wapner, added his protests. The tax, 


he declared, is upon children. 





CINEMASCOPE SCHEDULE 
SET FOR 12 PICTURES 


Twentieth Century-Fox’s CinemaScope 
news this week was, like Gaul, divided into 
three parts. They were: 


An announcement detailing the re- 
lease schedule of the new single track 
magnetic and single track optical 
sound prints on 12 CinemaScope pic- 
tures, beginning with “The Robe” 
June 19 and following with the re- 
lease of at least one a week thereafter 
through August 28. 

An announcement that starting in 
July the company would service four 
types of trailers on each CinemaScope 
production, 

An anouncement of a forthcoming 
“industry progress report” on Cinema- 
Scope, expected to run about an hour, 
which will demonstrate the newly im- 
proved CinemaScope camera “taking” 
lenses and include a full comparison 
of four-track magnetic sound with 
single track magnetic and single track 
optical. 


Al Lichtman, the company’s director of 
distribution, announced the following sched- 
ule for the availability of the new single 
track sound prints: “How to Marry a Mil- 
lionaire,” June 26; “Night People,” July 3; 
“Prince Valiant,” July 10; “Hell and High 
Water,” July 17; ‘Three Coins in the Foun- 
tain,” July 24; “New Faces,” July 24; 
“River of No Return,” July 31; “King of 


the Khyber Rifles,” August 7; “Garden of 
Evil,” August 14; “Beneath the 12-Mile 
Reef,” August 21, and “Demetrius and the 
Gladiators,” August 28. 

It was in connection with the release of 
these new prints that Mr. Lichtman an- 
nounced that new advertising accessories 
and four different types of trailers would be 
made available to exhibitors. 

The trailers will include one in Cinema- 
Scope with full, four-track magnetic stereo- 
phonic sound; one in 2-D with regular opti- 
cal sound selling CinemaScope and stereo- 
phonic sound; one in CinemaScope with 
regular optical sound for use in theatres 
equipped with one-track magnetic or for 
regular optical sound, and one in 2-D with 
regular optical sound for use in theatres 
equipped for either single track magnetic 
or regular optical sound. 

The CinemaScope progress report film, 
the editing and scoring of which was sched- 
uled to be completed this week at the 20th- 
Fox studios on the coast, will be shown 
throughout the world later. Dramatizing the 
technical advances made in the CinemaScope 
medium within one year, the film will place 
special emphasis on the new lenses devel- 
oped by Bausch & Lomb and which are used 
in the production of new attractions. 

Presentation of the film will be via spe- 
cial theatre showings for exhibitors repre- 
senting every size and type of theatre, mem- 
bers of the trade and consumer press, and 


executives from all branches of the film 
industry. Scheduling of the showings, cur- 
rently being mapped, will follow the general 
pattern established by the initial Cinema- 
Scope demonstrations last year. 

From Stratford, Conn., Albert M. Pickus, 
owner of the Stratford theatre and nation- 
ally known as an executive of Theatre Own- 
ers of America, announced that he would 
be showing MGM’s CinemaScope produc- 
tion, “Rose Marie,” with the “big four” of 
the new techniques. In his advertising copy, 
Mr. Pickus said that he would project the 
CinemaScope print through SuperScope 
lenses onto his own “Amp-o-Vision” thea- 
tre-wide screen. The fourth of the big four 
techniques is stereophonic which 
Mr. Pickus prefers over conventional sound. 


20 More Drive-ins Take 
Stereophonic Sound 


sound, 


A postscript to these CinemaScope de- 
velopments came in the week from Texas, 
where Claude Ezell, circuit operator and de- 
veloper of an in-car speaker unit to simu- 
late stereophonic sound at drive-ins, 
nounced that 20 drive-in theatres through- 
out Texas will be equipped for CinemaScope 
presentations by July 1, including the Ezell- 
type speakers. Mr. Ezell said that eight in- 
stallation teams currently are working 
throughout the south «id middle west 
equipping outdoor theatres with the equip- 
ment. 


an- 








PARAMOUNT PLANS 15 IN VISTAVISION 


HOLLYWOOD: Paramount announced 
here this week that it has set a total of 15 
pictures, all in VistaVision, including two 
now in work, for the balance of this year. 
Starting dates have been set for the forth- 
coming productions, virtually all of which 
will have color by Technicolor. The company 
stated that since VistaVision cameras are 
fast being made available, the entire schedule 
can be filmed in the new medium. 

“Strategic Air Command,” starring James 
Stewart and June Allyson under the direc- 
tion of Anthony Mann and produced by 
Samuel J. Briskin, now is in the final stages 
of production. Now on location in Colorado 
is “Run for Cover,” Pine-Thomas produc- 
tion starring James Cagney, Viveca Lind- 
fors and John Derek, with Nicholas Ray 
directing. 

Three productions are scheduled to start 
in June. They are “To Catch a Thief,” 
starring Cary Grant and Grace Kelly, with 
Alfred Hitchcock producing and directing 
on the French Riviera; “Love Is a 
Weapon,” starring John Payne and Mary 


Murphy, under the direction of Phil Karl- 
son, and “We’re No Angels,” starring 
Humphrey Bogart, Joan Bennett and Aldo 
Ray, with Michael Curtiz directing and Pat 
Duggin producing. 

The fast pace will continue with the fol- 
lowing productions, all with color by Tech- 
nicolor: “Blue Horizons,” the Pine-Thomas 
production about the Lewis and Clark ex- 
pedition, scheduled to start July 6; Bob 
Hope’s next and as yet untitled comedy, to 
be produced and directed by Mel Shavelson 
and Jack Rose, July 14; Danny Kaye’s “The 
Court Jester,” under the producing-direct- 
ing-writing team of Norman Panama and 
Melvin Frank, August 15; and “Lucy Gal- 
lant,” Pine-Thomas production with a top 
cast, August. 

Also scheduled for the fall and late 1954 
are Dean Martin and Jerry Lewis in “You’re 
Never Too Young,” to be directed by Nor- 
man Taurog and produced by Paul Jones, 
September; Cecil B. DeMille’s “The Ten 
Commandments,” witli a cast headed by 
Charlton Heston, Yul Brynner and Sir 


Cedric Hardwicke among others, to start 
October 11 on Biblical locales, and “The 
Vagabond King,” starring Kathryn Gray- 
son and the European operatic tenor, Oreste 
Kirkop, to be directed by Michael Curtiz 
and produced by Pat Duggin, November. 

The fall production slate also includes Hal 
Wallis’ film adaptation of “The Rose Tat- 
too,” starring Burt Lancaster and Anna 
Magnani, under the direction of Daniel 
Mann. Later this year too, producer-director 
William Wyler will put before the cameras 
“The Desperate Hours,” from the novel of 
Joseph Hayes. Also in preparation for later 
this year is another Cary Grant film to be 
produced and directed by Alfred Hitchcock, 
the subject of which will be announced. 

Paramount’s latest regional VistaVision 
demonstration was held Wednesday in 
Chicago at the Chicago theatre. On hand for 
the showing, which followed the pattern of 
like demonstrations in New York and else- 
where, were Y. Frank Freeman, Paramount 
vice-president, and Dr. Charles R. Dailey, 
technical expert. 
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LATE FEATURE REVIEW 





Demetrius and the Gladiators 


20th-Fox—"'The Robe" Continued 


(Color by Technicolor) 


The tremendous audiences which already have seen “The Robe” are conditioned to be 
receptive to this film. Seldom, if ever, has there been waiting such a number of “pre-sold” 
patrons. Neither the public nor the exhibitor is likely to be disappointed in the sequel. 
In “Demetrius and the Gladiators” the CinemaScope medium reaches a certain maturity 
of perfection. Absent are some of the understandable technical flaws of the first Cinema- 


Scope picture. 


For many of its assets this picture has drawn 
on the cast and production team that made “The 
Robe.” Victor Mature who was the surprising 
star of the first attraction continues to make 
alive the Greek slave whose career was marked 
by a robe and its original owner. Also featured 
in the same parts are Jay Robinson, the Em- 
peror Caligula and Michael Rennie, Peter. The 
characterizations developed in “The Robe” are 
broadened by each of the players. 

Frank Ross, producer, who worked with “The 
Robe” picture project for years, gave the same 
lavish mounting to this attraction. Philip Dunne, 
familiar with Lloyd C. Douglas’s novel char- 
acters through his screenplay, wrote “Demetrius 
and the Unlike “The Robe,” this 
film has a certain unity of place. All the action 
is in or near Rome 

Delmer Daves, the director, did an excellent 
job of keeping a reasonable balance between 
a human story of broad meaning and a rich 
spectacle played against the background of 
Caesar’s Rome in its declining days. To the 
director and to all the performers goes the 
credit of having even the small roles well done. 

Susan Hayward, as Messalina, the beautiful, 
scheming and voluptuous wife of Claudius, the 
Emperor’s uncle and heir, shares with Mature 
the principal billing. Debra Paget is the Chris- 
tian girl in love with Demetrius. Barry Jones, 
Claudius, and William Marshall, playing a giant 
African, are fine in supporting roles. 

The story opens with the last scene of “The 
Demetrius is captured by the Emperor's 
soldiers and condemned to be a gladiator. Mes- 
salina is fascinated with him. When he fails to 
turn against his Christian faith and slay his 
adversary in the arena, she tries to arouse his 
passion for her. At first he resists her advances. 

Demetrius’ faith is shaken when the Chris- 
tian girl apparently dies when several of the 
gladiators attempt to rape her. He is now ready 
men in the arena and also become the 


Gladiators.” 


Robe.” 


] 
to Slay 


United Artists Sets Four 
Releases During June 


“Man With a Million,” starring Gregory 
Peck, in color by Technicolor, heads the 
roster of four United Artists productions 
which will be released during June. The 
other features the slate are 
“Hobson’s comedy with Charles 
Laughton ; 3-D science-fiction ad- 
venture in Eastman Color and “Challenge 
of the Wild,” drama of a family expedition 
in the Arctic in color by Color Corp. of 
America. 


Paramount Will Retain 
Building in New York 


The New York District Court has entered 
an order permitting Paramount Pictures to 
keep the Paramount Building in New York 
City. Originally the company was required 
to sell the building under the original Para- 
The order has con- 


comprising 
Choice,” 


“Gog, 


mount Consent decree. 


favorite of Messalina. After a while Peter 
returns from a trip and rekindles the faith in 
the former Greek slave. Demetrius repents of 
his sins as he recalls the time when he found 
the robe at the foot of the Cross. Again con- 
demned to the gladiators arena, Demetrius 
throws down his sword. Before he can be 
killed the Praetorian Guard slays the Emperor. 
The new Emperor Claudius, and his reformed 
wife Messalina, pledge not to molest the Chris- 
tians as long as they are not disloyal. Demetrius 
resigns his commission in the Praetorian 
Guards and with Peter returns to his friends. 

The film includes a number of action shots 
of Demetrius and other gladiators in death 
struggles with one another and also of Deme- 
trius in combat with three tigers. In Cinema- 
Scope these have an almost startling 
sense of reality and presence. In these scenes 
and elsewhere in the film the stereophonic 
sound is effective in enhancing the drama. The 
arena, the palace, Roman streets, the costumes, 
are all attractive in striking color by Techni- 


color 


scenes 


Reviewed at the home office. Reviewer's 


rating: Excellent—M. Q., Jr. 


Release date. Tune. 1954 
PCA No. 16588. 


Running time, 101 minutes 


General audience classification. 
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Cerding, William Forrest 
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ditions designed to keep the picture com- 
pany from controlling the operations of the 
theatre in the building. It provides that if 
there is a new lease or modification of the 
lease on the theatre portion of the building, 
the lease or modification must be negotiated 
by an outstanding New York City realtor 
acting as an agent of the court. It also 
provides that if the Justice Department ever 
should feel that the picture company’s con- 
tinued control over the building is unreason- 
ably restraining competition either in dis- 
tribution or exhibition of pictures, it can 
notify the company and the company must 
then either sell the building within two years 
or have the issue settled by the court. 


Florida Unit Sets Meeting 
MIAMI: A regional south Florida meeting 
of the Motion Picture Exhibitors of Florida 
has been set for June 17 at the local Bis- 
cayne Terrace Hotel, Horace Denning, pres- 
ident, has announced. 


Planning 40 
Exhibitions 
Of Perspecta 


Within the next three months more than 
40 major trade and press demonstrations of 
Perspecta sound will have been held in im- 
portant centers Overseas, Arthur M. Loew, 
president of Loew’s International Corpora- 
tion, announced in New York this week. All 
the demonstrations are being run under the 
joint sponsorship of MGM, Paramount and 
Warner Brothers, the three companies which 
have adopted Perspecta. 

Mr. Loew said 12 demonstrations have 
been completed abroad; definite dates set 
for eight more, while an additional 20 are 
planned for the near future. Cities in which 
Perspecta already has been shown include 
London, Mexico City, Brisbane, Paris, Mar- 
seilles, San Juan, Copenhagen, Sydney, 
Melbourne, Havana and Cairo. In each 
country follow-up demonstrations have been 
or will be held in key cities, he said. 

Among the demonstrations scheduled are 
the following: Bogota, June 9; Bordeaux, 
June 10; Lima, June 16; Rio de Janeiro, 
June 23; Algiers, June 24; Sao Paulo, 
June 30; Montevideo, July 7; Santiago, July 
14. Demonstrations also will be held in the 
following cities, with dates still to be set: 
Buenos Aires, Vienna, Brussels, Frankfurt, 
Hong Kong, Bombay, Djakarta, Tel Aviv, 
Formosa, Rome, Beirut, Singapore, Panama 
City, Manila, Johannesburg, Stockholm, 
Bangkok and Caracas. 

Mr. Loew also announced the signing of 
licensing agreements for the manufacture 
and sale of Perspecta sound integrator units 
with the following firms: Microtechnica of 
Turin, and Cinemeccanica of Milan, Italy; 
the Brockliss-Simplex Company of France, 
and the Japan Victor Company of Tokyo. 
Active negotiations were said to be under 
way with other manufacturers in other 
parts of the world. 


20th-Fox Announces Five 
Changes in Sales Staff 


Five promotion and branch office realign- 
ments in 20th Century-Fox’s domestic sales 
organization were announced by the com- 
pany this week. Martin Moskowitz, for- 
merly Empire state division manager, has 
been advanced to division manager of the 
revised Atlantic division of New York, 
Philadelphia and Washington. The Pitts- 
burgh exchange, formerly in the Atlantic 
division, has been added to the central divi- 
sion under T. O. McCleaster, central divi- 
sion manager. J. M. Connolly, previously 
manager of the Boston exchange, has been 
promoted to division manager of the new 
northeast division, Boston, New Haven, 
Hartford, Buffalo and Albany. John Fel- 
oney, formerly sales manager in Boston, has 
been promoted to Boston manager, while 
John Peckos, salesman in Boston, has been 
promoted to sales manager. 
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NEED 26 
ODONNELL 


A’s: 
7 
Krim and Broidy Reply to 


Circuit Head’s Plea for 
Additional Product 


A call for an addition of 26 “A” pictures 
to the 1954-55 production slate has been 
sounded by R. J. O’Donnell, executive of 
the Interstate circuit of Texas, in a letter 
released this week and addressed to the lead- 
ing production and distribution executives 
of the Hollywood companies. 

Mr. O’Donnell said his Jetter was the re- 
sult of a recent meeting ot Texas exhibitors, 
representing both conventional and drive-in 
situations, called to discuss the present prod- 
uct situation, and that he had been elected 
to inform production and distribution as to 
the meeting's results. 


Answers Forthcoming 


Mr. O’Donnell 
immediately forthcoming from two produc- 
tion sources, Steve Broidy, president of Al- 
lied Artists, and Arthur Krim, president of 
United Artists. 

Mr. Broidy’s reply coincided with the Al- 
lied Artists announcement that it had con 
cluded a with Academy Award- 
winning director John Huston calling for 
a minimum of three pictures and that the 
company soon would conclude similar deals 
silly Wilder and William Wyler. “It 
wrote Mr. 
no less than six and pos- 


Answers to were almost 


contract 


with 
is our earnest hope and desire,” 
Broidy, “to add 


sibly as many as eight pictures in the top 


‘i 
‘A” category to the supply available for 
the year 1954-55.” 


The Allied Artists executive said his 
company had been cognizant of the product 
situation for a long time and had been work- 
ing over the past 12 months to increase the 
supply of top films. Allied Artists, he added, 
also was increasing the number of pictures 
in its regular program by 15 per cent, in 
addition to the big films it expects to re- 
Huston, Wilder and Wyler. 

In his answer, Mr. Krim said that in the 
1954-55 “our delivery of potential 
blockbusters will be several times the num- 


ceive from 
season, 


ber distributed by us this past year and far 
more than in any single year in the 35-year 
history of United Artists.” 


Lists Top U.A. Films 


Mr. Krim then listed some of the top re- 
J.A.’s schedule and said: “All of 

these abeut to 
start in the immediate future. We pledge 


le ases on if 


pictures are in the can or 


you this—we will deliver more than 50 pic- 
it the rate of at least four a month 
n 1954-55 promise you a prepon- 


and we | 
derance of i as 


big 

In his original letter, Mr. O’Donnell took 
exception to the view held by some film ex 
ecutives that there should be fewer but bet- 
Mr. O’Donnell, “This is 
understandable but it is not practical in the 


ones 


ter pictures. Said 


20 


MORE 


smaller areas where saturation is reached in 
three or four days, maximum five days.” 
The Texas exhibition leader, however, 
disassociated the Texans from those exhibi- 
tors who “are critical almost to the point 
of belligerance toward production because of 
lack of product.” He went on to say that 
“we have estimated that in Texas we need 
26 additional “A” pictures for the 1954-55 
In our opinion, 26 “A” pictures 
would not only eliminate the present short- 
age, but they would compound dividends to 
production, distribution and exhibition. 
“There are now 1,424 theatres operating 
full time in Texas; 1,035 conventional and 
389 drive-ins; 685 of these theatres are des- 
perately in need of one-half additional pic- 
ture each week; 379 of these theatres are 
seriously in need of one-third additional pic- 
ture each week; 195 of these theatres are 
vitally in need of one-fourth additional pic- 


season. 


ture each week. 
Cites Available Playdates 


“Without these additional pictures each 
week, there are 27,167 available playdates 
in Texas. Since June 1, 1953, through 
March, 1954, 45 top “A” pictures released 
in Texas have averaged $143.55 each play- 
date. This can mean a total of $3,899,722.85 
production and distribu- 
This 


is reasonable to as- 


added revenue t 
1954-55 


the case,” he said, “‘it 


tion for the season, 
sume that the remaining 47 states are at 
least in comparable position.” 

In conclusion, Mr. O’Donnell said that by 
adding 26 more “A” pictures to the 1954-55 
release schedule, production and distribution 
stand to get $74,798,493.65 in addi- 
income and the box offices of the 
nation an additional $200,000,000. “We ur- 
gently recommend,” he said, “that you give 
all possible consideration to the proposal.” 

Besides Mr. Broidy and Mr. Krim, the 
letter also was sent to Barney Balaban, 
Harry Cohn, Jack Cohn, Walt Disney, Rob- 
ert Fellows, Y. Frank Freeman, Samuel 
Goldwyn, James R. Grainger, William J. 
Heineman, Howard Hughes, Arthur B. 
Krim, Harold Mirisch, Edward Muhl, Mil- 
ton R. Rackmil, Nicholas Schenck, Dore 
Schary, David O. Selznick, Spyros P. Skou- 
ras, Hal Wallis, Harry Warner, Jack War- 
ner, John Wayne, Herbert J. Yates and 
Darryl Zanuck. 


would 
tional 


To Discuss Film Censorship 

The University of Michigan Law School’s 
1954 Institute, to be held at Ann: Arbor 
June 16-18, will hear 
motion picture aspect in a forum on “official 
controls versus self-regulation of communi- 
Hugh Flick, director of the 
motion picture division of the New York 
State Education Department, and 
Schreiber, general attorney for the Motion 


cations media.” 


Picture Association, will speak. 


being 


| discussion on the 


Sidney 


Progress of 
Firm Cited 
By Balaban 


Paramount Pictures’ policy 
for the foreseeable future will be to produce 
every picture that “we believe can pay for 
itself and return a profit, without limitation 
number, cost or over-all budget,” 
Barney Balaban, president, stated Tuesday 
at the stockholders meeting in New York. 

He explained that “in our business we can 
no longer plan for a volume of pictures to 
be delivered at some time in the future. The 
public has become most selective in its mo- 
He emphasized 


production 


as to 


tion picture preferences.” 
that now “each picture must stand on its 
own merits. As a result Paramount does not 
plan a specific number of pictures nor does 
it have a determined over-all budget during 
a given fiscal period.” 

Reviewing company progress in terms of 
new product, current earnings and new 
technical developments, Mr. Balaban de- 
clared: “Paramount now finds itself with a 
healthy motion picture business and diversi- 
fied interests in a number of new and grow- 
ing areas.” 

In discussing color television, he said the 
“21-inch and 24-inch chromatrons, the 
‘Lawrence’ color television tube developed 
by Chromatic Television Laboratories, Inc., 
are now sufficiently developed to provide the 
popular-sized larger pictures to which the 
public is accustomed, in high quality color.” 

As for Telemeter’s ‘‘pay-as-you-see” tele- 
vision operations, Mr. Balaban said the ex- 
periments conducted at Palm Springs during 
the winter “clearly established the technical 
proficiency of the system and the willingness 
of the public to pay for quality television 
entertainment in their 

Mr. Balaban was strongly optimistic about 
VistaVision. He cited the enthusiastic re- 
sponse to the demonstrations in this country 


homes.” 


and said plans are being made for demon- 
strations in other cities in the U.S. and in 
South America, Europe and the Far East. 

Mr. Balaban was deeply gratified by the 
company’s schedule of forthcoming product. 
He added, “During the second half of 1954 
we shall be delivering a greater concentra- 
tion of outstanding pictures and _ potential 
box office hits than ever before in the history 
of the company.” 


RKO Sets 40 Dates for Area 
Premiere of ''Sins of Rome" 
Forty dates have been set for the Cincin- 
nati area premiere on June 23 of RKO’s 
“Sins of Rome,” Charles 
sales manager, announced in New York this 
week. The Italian-made spectacle, dubbed 
in English, will open first at the Palace, 
Cincinnati; the Grand, Columbus; Colonial, 
Dayton; Palace, Huntington; Palace, Ham- 
ilton; Grand, Steubenville; Fayette, Wash- 
ington Court House, and Paramount, Ash- 


Joasberg, general 


land, Ky 
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CT a ee 


Die are all extremely happy to welcome 


JOHN HUSTON 


into the Allied Artists family. It is a 

source of great personal pride to us that 

he has chosen our company as the exclusive 
producing and distributing organization 
for his future productions. We know that 
exhibitors throughout the world will find 

in our mutual plans a profitable answer 

to their most pressing problem—a source of 


outstanding product. 
ia omens a 





PLAN REACTION 


STIRS 


CEA Urges U. S. Leaders 
Attend Exhibitor Meet 
in England June 21 


by PETER BURNUP 

LONDON: The favorable American reac- 
tion to the proposal of the Cinematograph 
Exhibitors Association for a permanent liai- 
with simila1 throughout the 
world has delighted the exhibitors here. The 
leaders are particularly impressed with the 
suggestion of Ben Marcus, president of Al- 


son 


groups 


lied States Association, for an exploratory 
meeting in Hollywood. 


Obstacles in Way of Trip 


Nothing would please CEA’s president, 
Claude Whincup, and the Association’s 
Walter Reginald Fuller, 
than to make the Atlantic crossing, but there 


secretary, more 


are obstacles. Negotiations are in progress 
on the break-figure dispute with distribu- 
tors, which concerns the proportion of enter- 
tainment-tax remission to producers, and an 
involved wage claim made by NATKE in 
behalf of theatre employees. 

However, they have another plan, here- 
with exclusively CEA’s annual 
convention opens June 21 at Harrogate in 
Yorkshire. It will be attended not only 
by delegates to the general 
council, but by hundreds of exhibitors from 
every corner of the country. 


disclosed. 


association’s 


CEA’s executives gladly invite 
to their deliberations and at- 
tendant functions any American 
executive and discuss the outline 
at least of the latest proposal. 
They would welcome in particular 
the opportunity of demonstrating 
that CEA is indeed what Abram 
F. Myers describes as a “well-or- 
ganized, effective association.” 

It is understood that private let- 
ters in this sense have already 
gone to the U. S., but this article 
will serve further to make the sug- 
gestion as widely known as possi- 
ble in American exhibitor circles. 


“We are 
anxious misapprehension 
in regard to the nature of our 
proposal. We do not suggest a sort of supra- 
national which would super- 
What we do urge most 


Says Fuller : 


that no 


mecretary excep- 


tionall, 


should aris¢ 


organization 
sede existing ones. 
creation of some instrument 


earnestly is the 


by which viewpoints and needs might be 
exchanged immediately and continuously.” 

Throughout the stereophonic sound con- 
sv EA’s leaders were in close though 
Ameri- 
including Mr. Myers of Al- 


there’s a 


trovel 
informal communication with certain 
can authorities, 
lied, and considerable and grow- 
ing body of opinion here that the Spyros 
Skou in the matter of stereo- 


as concessiol 


22 


BRITISH 


phonic sound would not have been made 
had it not been for the world-wide resistance 
to sales conditions spearheaded (so the Brit- 
ons claim) by CEA. 

Certainly, CEA’s contribution to the de- 
liberations of the Union Internationale de 
l’Exploitation Cinematographique made a 
profound impact on Continental exhibitor 
opinion. CEA’s resolution last week in 
regard to the availability of conventional 
prints of CinemaScope subjects now has 
been sent to all known exhibitor organiza- 
tions in various parts of the world. 


Backstage Work in Progress 


The general council will not again assem- 
ble until the Harrogate occasion, but much 
backstage work is 1n at CEA’s 
headquarters in regard to the global pro- 
posal. That will figure high on the council’s 


progress 


agenda. The plan wil be vigorously venti- 
lated also at the Forum open to all theatre 
men, which has become over the years an 
integral part of the convention. 

Their British confreres hope devoutly that 
some American showmen will find it 
venient to be present at Harrogate. 


MPEA Reelects All 
Incumbent Officers 


The board of directors of the Motion Pic- 
ture Export Association at its annual meet- 
ing Tuesday reelected all incumbent officers. 
Reelected were Eric Johnston, president; 
Ralph Hetzel, Kenneth Clark and G. Griffith 
Sidney Schreiber, 


con- 


Johnson, vice presidents ; 
secretary; F. W. DuVall, treasurer; Her- 
bert J. Erlanger, assistant secretary-treas- 
urer; and Frank J. Alford, assistant treas- 
urer. At the meeting of the stockholder 
members which preceded the board meeting, 
all of the present directors were reelected 


File Percentage Suits 


PORTLAND, ORE.: 
tions have been filed in Federal Court here 
Carlie S. McNeil. Paramount, 
Twentieth Century-Fox, Warner 
Bros., United Artists and Universal each 
filed a separate action involving the Plaza 
theatre. 


FPC Votes Divideud 


OTTOWA: Famous Players Canadian 
Corp. has declared a dividend on its com- 
mon stock of 3714 cents for the quarter end- 
ing June 30, payable June 25 to shareholders 


Six percentage ac- 


against 


Loe W 5: 


of record June 10. 


Universal Dividend 25 Cents 


The board of directors of Universal Pic- 
tures Company, Inc., at a meeting declared 
a quarterly dividend of 25 cents per share 
on the stock, payable June 25, 
1954, to stockholders of record June 11. 


common 


Bernstein to 
Produce for 


Television 


LONDON: Sidney Bernstein, chairman of 
Granada Theatres, shortly will commence 
production through his Transatlantic Pic- 
tures Corp. of a series of television films for 
world distribution, he has announced. 

The films will be made in Britain but 
will have stars from both sides. Mr. Bern- 
stein, associated with Alfred Hitchcock in 
Transatlantic, already has approved a num- 
ber of stories and ideas for the series and 
has left for New York for discussions with 
U.S. television interests. He wil! be joined 
by his brother Cecil, and during their stay 
they also will survey progress in color tele- 
vision. 


Labor Members of Parliament still hanker 
after a British film-quota in the programme 
of the forthcoming Independent Television 
service. They moved an amendment in that 
sense to the Government’s bill setting up the 
new that without 
legislative provision old American TV films 


service, arguing such 
would be dumped here wholesale. 

The Postmaster General, in charge of the 
bill, would have none of that. He agreed 
that producers and technicians wanted to 
protect their interests, but he asked them, 
in their own long term interests, not to try 
to turn the television industry into a closed- 
shop for British-produced films. 

The Minister has visions of Britain lead- 
ing the world in the TV field. “If we do 
not adopt too restrictionist an attitude here 
at home, and do not try to protect British 
films because they are British films, I believe 
any fears they may have about the loss 
of a home market will be swept away in the 
opportunities that there will be for sending 
their products abread. I see no reason why 
this country cannot become the Hollywood 
of the think there are 
enormous fotentialities here,” he told the 


television world. | 


House. 


Altec, RCA to Install 
Pola-Lite Equipment 

The Pola-Lite Company, manufacturer of 
the single-track 3-D projection system, has 
engaged the services of Altec Service Corp. 
and RCA Service Co., Inc., to supervise the 
installation of the Pola-Lite single-track 3-D 
units on projection machines in theatres 
throughout the country. Al O’Keefe, dis- 
tribution vice-president of Pola-Lite, said 
that, under this new policy two Pola-Lite 
units will be sold for $150 completely in- 
stalled to theatre projectors by either Altec 
or RCA engineers. Thus the exhibitor’s 
only concern will be to widen his portholes 
to take care of the larger projection angle 
necessary with the Pola-Lite units, and ful- 
fill his commitments for the use of 6,000 
Pola-Lite 3-D glasses over a stipulated one- 
year period. 
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Arbitration 
Dratters Set 
Meeting 


The joint distribution-exhibition drafting 
cemmittee, appointed at the closing session 
of the arbitration meeting in New York last 
Wednesday to try to adjust differences, was 
to have met at a luncheon session this week. 
The eight-man committee was to gather for 
the purpose of establishing a method of 
operation for the task, it was believed. 

While both branches of the industry ap- 
peared to be in accord on the general prin- 
ciples of the proposed arbitration system, 
which when formulated, will be presented to 
the Department of Justice for approval, in- 
dications were that there may be some defi- 
nite disagreements when the committee 
starts putting the proposals in writing. 

The group is composed of Herman Levy, 
Theatre Owners of America general coun- 
sel; S. H. Fabian, TOA; Leo Brecher, 
Metropolitan Motion Picture Theatre Own- 
ers Association; Max A. Cohen, Indepen- 
dent Theatre Owners Association; Adolph 
Schimel, Universal general counsel; A. 
Montague, Columbia Pictures; Al Lichtman, 
20th Century-Fox; and A. W. Schwalberg, 
Paramount Film Distributing Corp. 

Apparently the group planned to waste 
no time in preparing a fresh draft, inasmuch 
as they are committed to submit a formula 
to the over-all industry arbitration commit- 
tee in not more than 60 days from last 
Wednesday, May 26. The alternate mem- 
ber of the committee for distribution is 
Charles Feldman, Universal Pictures. No 
alternate for exhibition was named. 

Although two months appeared to be 
ample time in which to prepare an initial 
draft, it was pointed out by some committee 
members that, because of the pressure of 
their own business affairs, a problem may 
arise in getting the full eight-man group in 
one session at one time. 

Also, the four theatre organizations, TOA, 
MMPTA, ITOA and Southern California 
Theatre Owners Association, will have to 
contact each and every member to learn of 
individual complaints, disputes and matters 
which they term arbitrable. Once the “pro- 
posals” are received by the headquarters of 
each exhibitor organization, the officers of 
each will have to sift them out before for- 
warding them to the drafting committee. 


Oregon TOA Unit Plans 


Convention June 9 

PORTLAND, ORE.: Oregon Theatre 
Owners, one of the newer units of the Thea- 
tre Owners of America, will hold its an- 
nual convention here June 9 at the Benson 
Hotel. Among the national executives of 
TOA who are scheduled to attend are Wal- 
ter Reade, Jr., president; Herman Levy, 
general counsel; Alfred Starr, board mem- 
ber, and Roy Cooper, vice-president of the 
TOA western division. 
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THE WINNERS CIRCLE 


Pictures doing above average business at first runs in the key cities for the week end- 


ing May 29 were: 


Albany: Dist M ror Murper (WB), 
Gone WITH THE Winp (MGM reissue) 
2nd week; THE NAKED JUNGLE (Para.). 

Boston: CarNivaAL Story (RKO) 2nd 
week, Executive Suire (MGM) 2nd 
week, JOHNNY Guitar (Rep.) 

Buffalo: Diat M For Murper (WB), 
Jounny Guitar (Rep.), SECRET OF THE 
Incas (Para.), THREE COINS IN THE 
FounTAIN (20th-Fox). 

Cincinnati: Dia M ror Murper (WB), 
ELEPHANT WALK (Para.) 


Cleveland: Tue Lone Warr (UA), RIVER 
oF No Return (20th-Fox), 2nd week. 
Detroit: Executive Suire (MGM) 4th 
week, THE Moon Is Bitue (UA) 2nd 
week, Pickwick Papers (Kingsley), 
PinoccH1o (Disney-RKO), PLAyGIRL 
(Univ.), THREE CoINs IN THE FOUNTAIN 

20th-Fox). 

Hartford: Diat M ror Murper (WB), 
EXECUTIVE SuITE (MGM), THE FRENCH 
LInE (RKO) 2nd week, SECRET OF THE 
Incas (Para.) 

Indianapolis: D1AL M ror Murper (WB), 
River oF No Return (20th-Fox), THE 
STUDENT PRINCE (MGM). 

Kansas City: ELepHANT WALK (Para.) 
holdover. 

Memphis: Diat M For Murper (WB), 
JoHNNy Guitar (Rep.), RIveR oF No 
RETURN (20th-Fox) 2nd week. 

Suite (MGM) 7th 


Miami: !*xeCUTIVE 


week, THREE COINS IN THE FOUNTAIN 


(20th-Fox). 


Milwaukee: CarNivaL Story (RKO), 
JouHNNy GuiTar (Rep.) holdover, RIVER 
oF No Return (20th-Fox) holdover. 

Minneapolis: PrisoNER oF WAR (MGM), 
Ruapsopy (MGM), River or No Re- 
TURN (20th-Fox). 

Oklahoma City: 
BLackK LAGOON 
To Live (Rep.). 

Philadelphia: Dia, M ror Murper (WB), 
JoHNNy Guitar (Rep.), THREE COINS 
IN THE FountTAIN (20th-Fox). 


FROM 
MAKE 


THE 
HASTE 


CREATURE 
(Univ.), 


Pittsburgh: BEACHHEAD (UA). 


Portland, Ore.: THE CARNIVAL 
(RKO) 2nd week, Miami SToRY 
River or No Return (20th-Fox) 
week, WiITNEss TO MurRDER (UA). 


STORY 
(Col. ), 
3rd 
Providence: THe NAKED JUNGLE (Para.), 
River OF No Return (20th-Fox). 


Toronto: EXxEcuTIVE Suite (MGM) 
week, Hogson’s Cuoice (UA) 13th week. 


3rd 


Vancouver: THE Livinc Desert (Disney) 
2nd week, Roy (Disney-RKO) 2nd 


week. 


ROB 


Washington: Caprains ParApiseE (UA), 
ELEPHANT WALK (Para.) 4th week, 
EXECUTIVE SUITE (MGM) 4th week, THE 
FRENCH LINE (RKO), JOHNNY GUITAR 
(Rep.), KNock oN Woop 
week, River oF No RETURN 
3rd week. 


(Para.) 6th 
(20th-Fox ) 





Naturama Will Be 


Shown in Dayton 

DAYTON, OHIO: Naturama, a new wide- 
screen projection combined with 
single strip 3-D, will shortly be demon- 
strated before the trade here by Synthetic 
Vision Corporation of this city. The process 
already has been shown privately. Pictures 
projected in the process have the same as- 
pect ratio (2:55 to 1) as CinemaScope, in 
addition to being in three dimensions. Regu- 
lar projection booth equipment is used and 
there is no change in the booth port, accord- 
ing to a release from Synthetic Vision. All 
that is necessary, besides the special prints, 
is the Naturama super-imposing attachment 
(measuring less than 11 inches by 10 inches 
and only two inches thick) which can be 
attached in a few minutes. Naturama was 
invented by Col. R. V. Bernier. 


Republic Dividend Voted 


A dividend of 25 cents on preferred stock, 
payable July 1 to holders of record as June 
10, has been declared by Republic Pictures’ 
board of directors. 


process 


Columbia Net 
Up Sharply 


An estimated net profit of $2,664,000 fo1 


the 39 weeks ended March 27, i954, 
pared to a net of $310,000 for the same 
period in 1953 has been reported by Colum- 


com- 


bia Pictures 
Earnings per share on common. stock 
amounted to $3.26 for the 39-week period 
this year 2s against 15 cents for the same 
period the preceding year. Net profit before 
income tax was $6,296,000 compared with 
$1,071,000 for the previous year’s 39 weeks. 

Total estimated taxes for the period were 
$3,632,000 for this $761,000 
last year. Earnings per share of common 
stock after preferred stock dividends for 
both current year and prior year are based 
on 757,843 outstanding March 27, 
1954. 

The Federal Government this year took 
$2,600,000 and state and foreign govern- 
ments profited to the extent of $1,032,000. 


year against 


shares 
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HL. oft liswood Sains 


by WILLIAM R. WEAVER 
Hollywood Editor 
JOSEPH M. NEWMAN will start June 10 
The Police Story,” a Hayes Goetz 
Allied Artists. His last 
previous picture is 
the unreleased Uni- 
versal - International 
“This Island Earth,” 
which he 


directing “ 


production for 


packaged 
and sold to that stu- 
dio, with his 


and 


along 

services, which 

is expected in fore- 

casting circles 

around here to out- 
gross the company’s 
high-yielding ‘“Crea- 
ture from the Black 

Joseph Newman Lagoon”’ by fancy 
hgures., 

His next, after “The Police Story,” will 
be one of two he’s been honing to fine edge 
tor purposes of launching an independent 
producing company in partnership with one 
of the shrewdest money men in these parts. 
None 
ing extra-dimensional (beyond what’s loosely 
termed wide-screen) but that isn’t because 
Mr. Newman doesn’t think out-sizes 
okay. He does. But he thinks screen sizes 
and shapes are, so to speak beside the 
give ’em _ enter- 


oft the four pictures mentioned are go- 


are 


point—says you've gotta 
tainment, any way you cut it. 

Joe Newman 
Joseph M.) contract 
20th Century-Fox until 


his contract 


(nobody calls him formal 
director for 
August, 1953 when, 


ie | 
having expired and the 


Was a 


studio 
having converted to a policy of fewer pic- 
stepped out into the wide world of 
independent operation and looked about him 
to see what in the theatres. 

He found the kiddies were still going to 
he movies, especially on Saturdays, and a 


tures, he 


was oing on 


-arefully varied personal canvass revealed 
hat science-fiction was outdrawing the cow- 
MOys two-to-one, not only at the children’s 
it the stands where they buy 
their comic-books and the toy counters 
where they stock up on flight gear and ray 
guns, That’s how come he bought a story 
called “This Island Earth” 
planet, 
and pack iged it for sale to U-I. 


Had Directed Number of 
Independent Productions 


matinees Dut 


(man goes to a 


instead of vice versa, in this one) 


ack a good while before he accepted 
that 20th-Fox contract Joe Newman had di- 
rected a sizable number of independent pic- 
tures, notably “711 Ocean Drive,” and while 
the war was on he directed 32 productions 
Before all that he had learned 
and performed “every job in production” at 
the MGM studio, where he started as office 
boy, moved up to directing “Crime Does 


in uniform 


24 


Not Pay” features and to contract director. 
He was born August 7, 1909, and hasn’t 
idled away a minute of his 45 productive 
He doesn’t intend to. 

He says, “I intend to make good, solid 
pictures, with fresh backgrounds when pos- 
sible—genuine rather than 
in most cases—and with box office personal- 


years. 


locations sets, 
ities in the top roles and good actors in sup- 
port. I don’t think I or anybody else can 
set out realistically on a policy of making 
nothing but multi-million-dollar productions 
exclusively, nor that a business can operate 
on a policy of showing only that kind of 
pictures, because nobody can ever be sure 
enough of getting nothing but plus-quality 
pictures from plus-budget investments.” 

He goes on, “Today’s conditions are hard. 
Competition is severe and it wears many faces. 
We, in production, and the men in exhibition, 
working together, can beat it. We've got 
to give the exhibitor solid, salesworthy prod- 
uct—rounded properties, well written, prop- 
erly and provocatively cast, and produced 
with style and taste—and the exhibitor has 
got to acquaint his public fully, intimately 
and impressively with what he’s got.” 

Joe Newman approaches his next under- 
taking, “The Police Story,” with a 
pletely informed opinion of its potentialities. 
It is a story of policemen and their work as 


com- 


revealed in the handling of the flow of crime, 
large and small, in the life of a contemporary 
Unlike nearly all the melo- 
tube these past few 
years, this one will not be set forth as hap- 
pening in Los Angeles. As many other 
differences as can be devised without damage 
to the itself will be provided. 


~~ 


SEVEN pictures were started and six others 
finished at the weekend, bringing the 
over-all total of films shooting (the 
new ones plus 19 others) to a trim 26. 

MGM’s Jack Cummings started “Many 
in CinemaScope and East- 
man color, with Roy Rowland directing 
Robert Taylor, Eleanor Parker, Victor Mc- 
Laglen, James Arness, Rosemary DeCamp 


\merican city. 


dramas on screen or 


story 


were 


seven 


Rivers to Cross,” 


and others. 

CinemaScope is in use also, this time with 
WarnerColor, for Warners’ “East of Eden,” 
which Elia Kazan is producing and direct- 
ing, with Julie Harris, Raymond Massey 
and James Dean as principals. 

Technicolor is the pigmentation process 
employed by Universal-International on 
“Smoke Signal,” with Dana Andrews, Piper 
Laurie, William Talman, Bart Roberts and 
William Schallert in the cast. Howard 
Christie is the producer, and Jerry Hopper 
is directing. 

“Five Bridges to Cross” is shooting in 
3oston for U-I, with Aaron Rosenberg pro- 


cucing and Joseph Peveney directing. Tony 
Curtis, Julia Adams, Nader and 
Bobby Curtis are principals. 

Allied Artists filming “Killer 
Leopard,” in the Bomba series, with Johnny 
Sheffield again the jungle boy and with 
Beverly Garland, Barry Bernard, Leonard 
Mudie and Smoky Whitfield in the cast. 

“The Little Red Monkey,” an Anglo-Guild- 
Tony Owen production Richard 
Conte, was launched in London by producer 
Alec Snowden, with Ken Hughes directing. 

“The $1,000 Bill” is an independent under- 
taking by Telecrafts Productions, Inc., which 
has Keith Andes, Angela Lansbury, Douglas 
Dumbrille and Bill Henry in the cast. Henry 
R. McCune is Paul Guilfoyle 


director. 


George 


began 


starring 


producer ; 


THIS WEEK IN 
PRODUCTION: 


STARTED (7) 


AA. 
Killer Leopard 


INDEPENDENT 

$1,000 Bil 
Telecraft Prod 

Little Red Monke 
Analo-Guild 
Tony Owen Prod 





MGM Ea 
Many Rivers to Cr S 


COMPLETED (6) 
AA. LIPPER 


en Pe ae hunder F 


COLUMBIA 
Moon Mer 


INDEPENDENT 
Crashout (Palo Alt 


SHOOTING (19) 


OLUMBIA 


ft4 


\ 


Cc 


p 


INDEPENDENT 


Return of Columbu 
{ Paal-Real) 

a John Silver {| Kaut 
an; CinemaScope: — 20TH-FOX 
There's No Busi 
Show Business 


nemaScope; color) 


r) 


Like 


U-| 


Destry 


WARNER 
Dragnet (WarnerColor) 
Helen of Troy (Cinema- 
Scope; WarnerColor) 
PARAMOUNT Land of the Pharaohs 


Strategic Air Command (CinemaScope; 
(VistaVision; Techni- WarnerColor) 
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AGREAT 
new WORLD 

THRILLS SWEEPS 
ACROSS THE SCREEN! 











YOUNG AS TODAY! FRESH AS TOMORROW! 4 
RECKLESS AS RAW COURAGE CAN BE! y 
; Jo : F sam a Oy ae Duke: eres a 
the double cross-roads of as 


The wheel of fate in his 
hands — a reckless dream in love for Johnny . . . giving 
herself to a dream! ety 


his heart! danger and romance! 
ss i beg . i r 


...they faced the Future that challenged \ \ oe 
their vision and burned a reckless © 
trail down a thousand tire-screaming 





ye IN, IN “4 


td — pepo ed 


PAUL KELLY ILKA CHASE » SIDNEY BLACKMER 


RUTH HAMPTON - Directed by GEORGE SHERMAN 
$ Written by FRANKLIN COEN - Produced by WILLIAM ALLAND - A Universal-International Picture 








People in e # ews 


Sir Puritrp WarTER, chairman of Associ- In New York 


Met Go 1p, recently resigned from National 
Screen Service, has announced the forma- 
tion of Mel Gold Productions, Inc., with 
executive offices in New York. The new 
unit will produce TV films, educational, 
theatrical and training films, and “live” 
television programs. 


REVILLE KNIFFEN has been named western 
manager of 20th Century-Fox, 
Bryan D. STONER who has 


division 
succeeding 


resigned. 


R. L. Bostick, southern district supervisor 
and vice-president of National Theatre 
Supply, has commission as 
Kentucky Colonel from Governor Law- 
rence W. Wetherby. 


received a 


ALex EveLove, public relations firm, has 
been appointed to represent “Wisdom,” 
forthcoming national monthly picture 

magazine. 


ated British Picture Corp., is en route to 
New York from England. 


Water A. Brown, chief barker of the 
Variety Club of New England, has re- 
ceived the Heart Award of the unit. 


AmeEriIco ABOAF, vice-president and foreign 
general manager of Universal Interna- 
tional Films, and FeLtrx SomMMeErR, Uni- 
versal International vice-president, left 
New York over the weekend for Barce- 
lona, Spain, where they will attend the 
company’s 1954 European sales conven- 
tion, opening June 7. 


M. Spence LeveE has been transferred from 
Fox West Coast Theatres’ northern Cali- 
fornia division manager to the Los An- 
geles office as assistant to Epwin F. 
ZABEL, general manager. JAMES RUNTE, 
Sacramento, moves up to replace Mr. 
Leve in San Francisco. 








NT Will Buy 
Magna Stock 


Federal Judge Augustus land has 
granted National Theatres’ petition for per- 
mission to purchase $1,000,000 of six per 
cent debentures of Magna Theatre Corp. 
The deal involves 73,300 shares of Magna 
common stock 

National previously had submitted its pe- 
tion to purchase the debentures to the De- 
partment of Justice, which in turn an- 
nounced last week that it would not oppose 
the action after National, Magna, Todd-AO 
agreed to certain conditions on the invest- 
ment. 

\s revealed last week, with the purchase 
of $1,000,000 of debentures, National will 
receive warrants entitling it to acquire over 
a 10-year period up to about four per cent 
of the outstanding Magna common, and also 
to a four and one-sixth per cent participation 
in the profits of “Oklahoma.” 


Brewer Announces Slate to 


Oppose Walsh of IATSE 
HOLLYWOOD: Roy M. Brewer 
Wednesday named the following who will 
oppose IATSE president Richard Walsh 
and other encumbents in the August 9 elec- 
tion. For general secretary-treasurer, James 
; Pittsburgh Projectionists Local 
first vice-president, Jerry Galvin, Bos- 
ton, Stage Employees Local 11; vice-presi- 
dents, not in this order, and with four more 
to be named, George Raywood, Miami; 
George Barrett, Kansas City; Roy Ruben, 
Detroit; Russel Moss, New York. Mr 


here 


Sipe, 
irs 
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Brewer said he has more than necessary 
majority of IATSE votes assured to him 
“at this minute” and that he’ll spend time 
before election touring the country. 


Allied Artists Dividend 
HOLLYWOOD: Allied Artists’ board of 
directors has voted 1334 cents per share 
for the first quarterly dividend on the 5% 
per cent cumulative convertible preferred 
$10 per stock of the company, payable June 
15 to stockholders of record June 5. 








READE IS ALARMED AT 
JOHNSTON'S REMARKS 


Statements by Eric Johnston, presi- 
dent of the Motion Picture Associa- 
tion of America, before the Omaha 
Chamber of Commerce "concerning 
the future of home pay-as-you-see 
television" were termed "shocking" 
and showing "a complete lack of 
understanding of the economics of 
the motion picture and television in- 
dustries in a statement issued by 
Walter Reade, Jr., president of Thea- 
tre Owners of America. He said, 
"Mr. Johnston has placed all seg- 
ments of the industry in a compromis- 
ing position by implying an increase 
in the number of television stations 
and the development of home pay-as- 
you-see TV will be helpful to produc- 
tion, distribution or exhibition. The 
results of impartial scientific research 
disclosed that Mr. Johnston was badly 
informed concerning the facts," the 
release states. 








Phonevision 


Tests Held 


The first private, experimental tests of 
Zenith’s Phonevision system of subscriber 
television were initiated in the New York 
City area Monday under the direction of 
Dr. Alexander Ellett, vice-president of 
Zenith in charge of research. The tests held 
in cooperation with WOR-TV, were au- 
thorized recently by the Federal Communi- 
cations Commission. The tests were to run 
seven days, beginning at 9:30 A.M. and 
continuing to 4:30 P.M. according to Sey- 
mour Handy of WOR-TV. 

In the operation were seven field camera 
crews operating throughout the city with 
Phonevision “decoders.” The experiment 
was to determine what distances the system 
will project, and how it will react to fringe 
areas and other technical problems peculiar 
to the New York area, according to Mr. 
Handy . 

No telephone lines were employed and 
images were to be received only on test 
receivers equipped with air code translators, 
station spokesmen said. 

In commenting on the tests, Mr. Ellett 
said: ‘In simple essence, a subscription tele- 
vision service can be compared with a the- 
atrical box office. Phonevision then is a 
method for installing a box office in the 
home. But as in the case of a theatre, the 
program will not be a financial success if 
people are able to detour around the box 
office and watch the program without pay- 
ing for it. So far as we know, the vast num- 
ber of codes possible with Phonevision will 
eliminate any ‘free sneaking in 
at the side door,” Mr. Ellett said. 


passes’ or 


Projectionists Stop "Salt" 
Opening in Chicago House 


CHICAGO: “Salt of the Earth,” the con- 
troversial film made by left-wing elements, 
failed to open as scheduled here last week 
at the CinemaAnnex. The projectionists 
failed to show up for work. The first night 
audience had its money refunded to it after 
hearing several impromptu speeches from 
the stage by theatre owner Mandel Terman; 
Juan Chacon, actor in the film, and Howard 
3iberman, who directed the picture. Mr. 
Terman hinted at the possibility of a law 
suit against the projectionists union. 


June 9 General Release 
Date for "Andersen" 


Samuel Goldwyn’s “Hans Christian An- 
dersen” will open June 9 at the Paramount 
theatre, Portland, Ore., in its first general 
release playdate, it has been announced by 
Charles Boasberg, general sales manager 
for RKO, distributor of the film. New ads 
and publicity material have been created for 
the general release of the Danny Kaye pic- 
ture in color by Technicolor. 


MOTION PICTURE HERALD, JUNE 5, 1954 





Kmail fltisar 


President United Paramount Theatres, says: 


“A great book has been made 
into a greater motion picture. 
As with ‘Eternity’, Columbia 


has done it again with 
THE CAINE MUTINY! 


Humphrey Bogart - Jose Ferrer 


Van Johnson - Fred on gga 
ROBERT FRANCIS - MAY WYNN oo TECHNICOLOR 


by STAI NLEY ROBERTS - Based upon the we wi 1g novel HERMAN 
by EDW, = DmyTRYK - A COLUMBIA PICTURE ‘ STANLEY ron nell 





“te Vhational 


ALBANY 

Metro’s consent to accept for three 
pictures from Harry Lamont’s Vail Mills 
drive-in, near Gloversville, stirred specula- 
tion on whether other outdoor theatre own- 
ers might try to obtain first-run product that 
way. Many observers thought not. Two of 
the largest situations, Fabian’s Mohawk, 
midway between Albany and Schenectady, 
Kallet’s outside Utica, are said to be 
content with later bookings—because, among 
other considerations, first-run exhibitions 
would hurt their adjacent city theatres. . . 
The Variety Club raised $22,580 in the past 
year for Camp Thacher, it was revealed at 
a dinner honoring Big Brother Chairman 
Saul J. Ullman. Toastmaster Lewis A. Sum 
berg presented the Fabian division manager 
with a watch. Gene Robb, publisher 
of the Times-Union (which cooperates in 
the summer camp project), also presented a 
gift to Mr. Ullman. 


ATLANTA 


George Coburn, owner of the Prattmount 
drive-in, Prattsville, Ala., will soon install 
CinemaScope. Also another Cinema- 
Scope by Wil-Kin will be installed at Troy 
drive-in owned by Jimmy Gaylord. . . . The 
Dixie Theatre Supply Co. of Albany, Ga. 
has opened a branch at 95 Walton St., with 
Jon Sims as manager. .. . Curt Shreve, for 
a few years southern district manager, Man- 
ley Popcorn Co. here, has resigned on ac- 
count of ill health. . . . Hubert Mitchell and 
son, owner ot the Ranch drive-in, Hartselle, 
Ala., were in for a visit... . Mr. and Mrs. 
James C. Hoge, Sr., of Lakeland, Fla., six 
of whose children are in the theatre busi- 
ness in Florida, celebrated their golden wed- 
ding anniversary. . . . The Princess theatre, 
Cross City, Fla., is undergoing a remodel- 
ing program. 


BOSTON 


Smith Management Company closed the 
Natick drive-in tor four days to install a 
new curved all-purpose screen. Inter- 
state Theatres opened its newest drive-in in 
Hyannis, Cape Cod, near the airport, man- 
aged by Bill Sinnott under the district man- 
agership of Chris Joyce. . . . Six merchants 
from North Woodstock, N. H., have built 
a new drive-in called Deer Park which will 
open in mid-June and will be booked by 
Affiliated Theatres Corp. . . . With the re- 
port 20th’s home office that 
James M. Connolly has been named division 
manager tor New England, New Haven, 
Albany and Buffalo, other promotions have 
been announced from the Boston office. 
John Feloney is now branch manager, John 
Peckos is sales manager and Frank Keller, 
former booker has been upped to salesman. 


BUFFALO 


William Goehrig, Jr., son of the 20th 
Century Fox sales executive, and who has 
been managing the Dipson Amherst for sev- 


bids 


and 


Wrist 


coming from 
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eral years, is now a student salesman in the 
local Fox exchange. . . . Herb Gaines, WB 
salesman, was to be the guest of honor at 
a bachelor dinner in his honor June 7 by 
Tent 7, Variety club of Buffalo. . . . Wads- 
worth Konczakowski is taking over the oper- 
ation of the Capitol, South Buffalo com- 
munity house, renting it from the Dipson 
circuit. Elmer F. Lux was the guest 
speaker at the May meeting of Buffalo 
Court, Royal Order of Jesters, one of whom 
liked his speech so well that he offered to 
give $50 to any charity Elmer named if 
Lux would give him a transcript of the talk. 
Elmer held forth on the idea that more 
citizens should take more interest in their 
governments—local, state and federal. 

George Sussman, booker at the Columbia 
office, is recovering from a heart attack suf- 
fered the other day while he was on the job 
in the exchange in the Film Building. 


CHICAGO 


John Balaban, president ef Balaban and 
Katz, will be honored at a_ testimonial 
luncheon kicking off the amusement division 
campaign of the Combined Jewish Appeal. 
, Sol Cohen, veteran film salesman, has 
left Warner Brothers. Sylvan Gold- 
finger departed for a short stay in Tucson 
before bringing his wife back from there to 
spend the summer in Chicago. . . . The ad- 
vent of warmer weather and the annual 
spring box office slump has brought about 
a junior wave of closings in this area, 
among them Bailey Enterprises’ Tazewell, 
Washington, IIl.; Abe Werbner’s Princess, 
Louistown; A. Tonkinson’s Tampico, Tam- 
pico, because of illness; Frank Stewart's 
Rivoli, Danville, for the summer; and the 
Glassford, Glassford. 


CINCINNATI 


The Capitol theatre box office has been 
opened for the advance sale of reserved seats 
for the premiere of “This Is Cinerama’”’ 








WHEN AND WHERE 


June 8-10: Annual convention 
Motion Picture Theatre Association, 
Chamberlin Hotel, Old Point Comfort, 
Virginia. 


June 14-16: Annual spring board meeting 
and get-together, Allied Theatre Owners 


of Indiana, South Shore Hotel, Lake 


Wewasee, Ind. 


June 17-19: Meeting of the executive com- 
mittee and board of directors, Theatre 
Owners of America, Beverly Hills Hotel, 
Los Angeles. 


June 27-29: Annual convention, Mississippi 
Theatre Owners Association, Edgewater 
Gulf Hotel, Edgewater Park, Miss. 





Virginia 


Spotlight 


June 21... . unusual interest is being mani- 
fested here in the RKO Palace showing of 
Warner’s “Dial M For Murder,” because 
of the opportunity of comparing the film 
version with the stage play appearing here 
at the Cox theatre earlier in the season with 
Maurice Evans as the star... . John Gentile, 
who has been covering the Columbus 
(Ohio) territory for Paramount, has been 
transferred to Detroit as sales manager of 
that branch. No successor has been an- 
nounced. . . . Jack Finberg, United Artists 
branch manager and his wife, are among 
the Miami Beach, Florida, vacationists. .. . 
At Millersburg, Ky., Leonard Howard has 
shuttered his Millersburg theatre... . Pa 
Center, Ky. is to have a new drive-in thea- 
tre, on which construction work has already 
been started by Clark Smith, who has oper- 
ated theatres in the Texas panhandle. 


CLEVELAND 


The Variety Club gin rummy contest held 
this week in the club’s Hollenden Hotel 
headquarters, attracted more than 100 din- 
ner guests and 68 contestants. Peter Rosian, 
U-I district manager, ended in first place. 

Nat Walken closed his Grand theatre, 
Salem, for the summer, concentrating oper- 
ations on the State, the ‘“‘A’”’ house 
local exchanges were closed Monday. 
Eddie Bergman, U-I salesman and Mrs. 
Bergman returned from a Florida vacation. 

Eclair theatre, 500-seat neighborhood 
house, closed June 1. . . . Seymour Simon, 
well-known industry attorney of Chicago, 
and Mrs. Roslyn Biel of Cleveland, were 
married here this past week... . Back from 
military service in Germany are Capt. Ger- 
ald Albert and his wife, Mrs. Gloria Sogg 
Albert, daughter of M-G-M branch manager 
Jack Sogg. .. . James Ochs, son of Herbert 
Ochs, who operates a chain of Canadian 
drive-ins and Mrs. Ochs, was married May 
29 to Mary Kilbane in St. Philip and St. 
James Catholic Church. 


COLUMBUS 


Mrs. Mabel E. Higgins was installed as 
president of the Columbus and Franklin 
County Motion Picture Council at a lunche- 
on meeting in the Seneca Hotel. Other 
newly-installed officers are: Mrs. James M. 
Schooler, first vice-president; Mrs. Carl 
Neff, second vice-president; Mrs. H. M. 
Moore, recording secretary; Miss Ella 
3ecker, corresponding secretary and Mrs. 
O. C. Daubert, treasurer. Dr. Floyd Faust 
was named chairman of the public relations 
committee and Mrs. Faust, chairman of the 
juvenile delinquency committee. 


DENVER 


As an experiment the Lakeshore drive-in 
went first run last week, running “Johnny 
Guitar” and “Sun Shines Bright” day-date 
with the Denver and Esquire. . . . Paul All- 
meyer has resigned as Realart salesman and 
is operating the theatres at Grand Lake and 


(Continued on page 30) 
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SPECTACULAR AREA PREMIERE IN 
CLEVELAND-CINCINNATI AREAS JUNE 23! 


Big-time advertising, exploitation, TV, radio and general 
promotional plans aimed at top grosses for a 
top action-spectacle show! 


MO CIROTT! - LUDMILLA TCHERINA.§ 
S VINCENT - GIANNA MARIA CANALE 


-and Carlo Ninchi - Vittorio Sanipoli 


Directed by RICCARDO FREDA + Music by RENZO ROSSELINI - Director of Photography GABOR POGANY + Produced by SPARTACUS CONSORTIUM 





(Continued from page 28) 


Fraser, Colo. . . . Joe Clark has resigned 
as Lippert salesman and is selling advertis- 
ing. . . . Carl Nedley, Metro branch man- 
ager, Salt Lake City, was in Denver on a 
selling trip. . . . Tom Poulos has installed 
wide screen in the Paonia, Paonia, Colo. 

.. M. R. Austin, United Artists branch, 
celebrated his 25 years in the film and thea- 
tre business by buying a new house, near 
Arvada, a Denver suburb. . . . The Cactus 
drive-in, Albuquerque, N. M., installs Cine- 
maScope and magnetic sound. 


DES MOINES 

Albia’s new drive-in theatre on Highway 
34 was formally opened last week. Entirely 
modern with new plastic speakers, the out- 
door house has space for 250 autos. Man- 
ager is Robert Morton, who also is chief 
of the King in Albia. Kew figures in con- 
struction of the theatre were Herb Loeffler, 
construction engineer for Central States 
Theatre Corp., and M. McClain, president 
of the McClain Theatre Co. of Fremont, 
Neb. . . . Chuck Elder has returned to Film 
Row after a long absence. He’s here in his 
new capacity as manager for the Allied Art- 
ists exchange, and comes from Kansas City 
where he was a salesman with Universal. 
When he was last in Des Moines, Elder 
was with the Paramount exchange. ... Vern 
Stephens has replaced Lake Tilton, resigned, 
as assistant shipper at Warners. . . . Dave 
Kramer, Warner salesman, has been trans- 
ferred to the Chicago office. . . . Columbia 
office employees held a picnic at Walnut 
Woods park. Thelma Washburn has 
been elected vice-president of the Des 
Moines Zonta club. She is booker and office 
manager at RKO. 


DETROIT 


Both the Pontiac and Blue Sky drive-ins 
are showing “The Robe” in CinemaScope 
with good business. . . . Frank Barbaro is 
in business at the Tuller Hotel, booking stage 
shows and other entertainment. .. . Bucur 
Stoica died after 30 years as an operator at 
the age of 68. Stoica built the Davison, Park, 
Hazel Park and Cameo theatres during his 
Detroit career. . . . Irving Belinsky, local 
circuit operator, is extended sympathy in the 
recent loss of his wife, Lily. . . . Leonard 
Salerno, recently of the Keno, is moving to 
San Diego where he'll operate an art thea- 
tre. .. . The Shores theatres in St. Clair 
Shores is being managed by Bruce Harsen 
who replaces Floyd Hanler. .. . Bert Tighe 
has left Republic for Florida. Clair 
Townsend has left Dezel Productions. 


HARTFORD 


Construction of a 600-car capacity drive- 
in theatre has been started at South Wind- 
Conn., by the newly-formed South 
Windsor Realty Corp. A July 1 opening 
is planned. Project will be known as the 
East Hartford Family drive-in theatre. Site 
is one mile north of the East Hartford town 
line... . Max Finn, general manager of the 
E. M. Loew’s Theatres, has concluded a 
tour of drive-in theatres in Connecticut and 
western Massachusetts, accompanied by 
George E. Landers, Hartford division man- 
ager. ... Jack Sanson, manager of the Stan- 
ley Warner Strand, Hartford, and Mrs. 
Sanson are marking their 43rd wedding an- 
niversary. Robert E. Emerson, senior 


sor, 
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vice-president of the Springfield Safe De- 
posit and Trust Co., has been elected a di- 
rector of Nathan E. Goldstein, Inc., real 
estate and theatre corporation, headed by 
Nathan E. Goldstein. 


INDIANAPOLIS 


Sixty exhibitors representing 210 theatres 
attended the Makelim Plan meeting here 
Thursday and gave commitments exceeding 
the area’s quota, local Allied officials re- 
ported. Ace Berry, one-time general 
manager of Greater Indianapolis and a 
Warner Bros. theatre executive, was a week- 
end visitor. . . . Downtown stores here will 
remain open Tuesday as well as Thursday 
night for the duration of the transit strike. 
. . . Joe Cantor kept his Lafayette Road 
drive-in open all night May 30-31, served 
coffee and doughnuts. for breakfast, and kept 
watch on patron’s cars while they went to 
the race. It’s a 15-minute walk from the 
Speedway. 


JACKSONVILLE 


Many South Georgia and Florida dealers 
and salesmen of the Chrysler Corp. ex- 
pressed pleasure over the fine visibility of 
a recent TV sales program telecast for them 
from New York to the large TV screen at 
the Florida theatre. ... A large group of 
exhibitors turned out for the press premiere 
of “Magnificent Obsession” which Buford 
Styles, U-I branch manager, held at the 
Murray Hill theatre. . . . Otis.O. Ray, Jr. 
switched from his booker’s job at UA toa 
similar post at U-I, replacing - Marshall 
Fling, who has been named’ manager ~ of 
Fred Kent’s new Southside drive-in theatre, 
which is scheduled to open in June. Cliff 
Hardin, former head booker at Fox, took 
over Ray’s work at U-I.... Danny Deaver, 
manager of the Normandy Twin Outdoor, 
was usin~ a series of teaser ads on his com- 
ing CinemaScope opening. Mabel B. 
Leventhal, former manager, San Marco the- 
atre, replaced Clarice Hall at Florida State 
Theatres when Mrs. Hall was called to West 
Englewood, N. J., by a death in her family. 


KANSAS CITY 


The general committee of the City Coun- 
cil, Kansas City, Mo., has recommended 
killing the proposed curfew ordinance, un- 
der which persons under 17 years old would 
be required to be off the streets and away 
from public places between midnight and 
5 am... .“The French Line” will close its 
engagement at the Roxy with its sixth week. 
. .. One drive-in has a single bill. The rest 
have double bills and most of the two-fea- 
ture drive-ins have extra midnight shows at 
no extra charge. .. . Senn Lawler of Fox 
Midwest has been elected a director of the 
Kansas City Press Club. . . . Very little is 
being published in newspapers on the trend 
toward more openings of retail stores on 
Sunday, but a campaign to combat the trend 
is active—the churches participating but not 
conducting it. . . . Special series of events, 
and clubs, for children are being set, as 
vacation approaches. 


LOS ANGELES 


The Sky View Drive-in has been opened 
in Las Vegas by Howard Cahoon. .. . Plan- 
ning to middle-aisle it August 1, is Jerry 
Sheftel, IFE office manager, and Barbara 


Porkas, 20th Century Fox clerk. . . . Re- 
signing to await the arrival of the stork is 
Sandra Moskovich, Realart bookkeeper. . . . 
The closed Cairo theatre has been re-opened 
by Charles L. Allen. . . . Fox West Coast 
added another first run to their circuit here 
with the onening of the new Fox theatre in 
Hollywood. House was formerly known as 
the Guild and had not been operating as a 
motion picture theatre for the past few 
years. . . . Cicille Reynolds, Realart secre- 
tary, is leaving for Las Vegas on her honey- 
moon and plans to resume her duties at the 
Realart exchange. . . . The Wilshire Ebell 
theatre was once more the site of the L. A. 
Motion Picture Salesmen’s Annual Laugh 
Show, which was attended by many repre- 
sentatives of exhibition and distribution. 


MEMPHIS 


Strand theatre, Memphis, has been trans- 
ferred from Tenarken Paramount Corpora- 
tion to Paramount-Gulf. The position of 
general manager of Tenarken has been abol- 
ished and Jack Katz, who has held that 
position for two years, is awaiting assign- 
ment elsewhere with ABC-Paramount. Car- 
roll Beasley remains as manager of Strand. 
...R. L. (Bob) Bostick, National Theatre 
Supply Co. southern district manager, Mem- 
phis, has been named a Kentucky colonel 
by Gov. Lawrence Wetherby of Kentucky. 
... W. F. Ruffin, Jr., Ruffin Amusements 
Co., announced CinemaScope equipment had 
been installed in Ruffin theatre at Coving- 
ton, Tenn. . . . Paul Beisman, manager of 
St. Louis Municipal Opera, was a Memphis 
visitor. ... Mrs. W. B. Smith was elected 
president of Memphis Better Films Council 
and “Elephant Walk” was selected by the 
council as the month’s best picture. 


MIAMI 


Sidney (co-owner of Wometco) Meyer 
and his wife were in New York recently on 
a two-week trip. .. . Mitchell Wolfson, the 
other half of the Wometco circuit, was de- 
layed a few hours in Chicago, when he 
missed a plane there after attending the Na- 
tional Radio and TV Broadcasters conven- 
tion... . Jack Miller, manager of the Shores, 
has an extra added Saturday drawing card 
with the on stage appearance of the Amaz- 
ing Maurice who broadcasts the show over 
radio station WKAT. . Don Tilzer, of 
Claughtons, is on vacation and spending it 
getting acquainted with his infant daughter, 
Fern Janice. ... John S. Allen, vice-presi- 
dent and -eneral sales manager of WTVJ, 
announced the appointment of Carl Harold 
to the post of regional national account ex- 
ecutive, where he will work with Stan Gor- 
doni, national sales manager. 


MILWAUKEE 


“Magnificent Obsession” was screened for 
the press and exhibitors at the Fox-Varsity 
theatre here May 24.... Mrs. A. W. Nagle, 
Crescent theatre, Shawano, was among those 
attending the screening. Mrs. H. Ol- 
shan, wife of the branch manager of the 
Columbia exchange here, has returned home 
from the hospital 
part owner of the Ritz theatre here, has 
been appointed general manager of the new 
Dezyn Rollar division of E. Z. Paintr 
Corp., manufacturer of paint rollers and 
supplemental materials. Mr. Brumm was 


(Continued from opposite page) 
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formerly purchasing agent for the firm, and 
has been with them for four years. ... The 
Juno theatre, Juneau, Wis., is not closing. 


MINNEAPOLIS 


Several outstate bookings of “The French 
Line” were announced by the RKO ex- 
change here. . . . Saul Malisow, branch 
manager of 20th-Fox, was in northern Min- 
nesota with salesman Bob Levy working the 
territory. ... Don Swartz, operator of the 
Independent-Lippert exchange, was in Chi- 
cago for the national television convention. 
. .. John Thompson, exploiteer for Colum- 
bia, was in for “Indiscretion of an Ameri- 
can Wife’ which is opening at the Or- 
pheums in both Minneapolis and St. Paul. 
. .. Ethel Curtiss, contract clerk at Colum- 
bia, vacationed in Washington, D. C.... 
Walt Disney’s “The Living Desert” opened 
at the World theatres in both Minneapolis 
and St. Paul on June 4. Picture originally 
was scheduled to play the RKO Orpheums 
in both cities. . . . Charlie Wiener, sales 
representative for IFE, is in the IFE Chi- 
cago office substituting for Harry Walders, 
who -has *gone with Columbia. 


OKLAHOMA CITY 


Fire destroyed the Frontier theatre here 
May 23. Damage was estimated as high as 
$50,000. .. . Barton Theatres has added an- 
other theatre to the chain. It is the Circle 
drive-in. Mr. and Mrs. Harold Combs are 
managing the theatre temporarily. This is 
the 15th theatre in the Barton chain in 
Oklahoma City. ... Emery Duncan, man- 
ager of the Skytrain theatre here, is on his 
vacation for the next two weeks. . . . The 
Ritz theatre, Ardmore, Okla., was closed 


May 26 for complete remodeling. .. . K. T. 
Harris of Tyler, Texas has leased the Edge- 
wood theatre at Edgewood Texas. ... The 


Tivoli theatre, Ardmore, Okla., is completing 
installation of the equipment for Cinema- 
Scope. 


OMAHA 


Omaha theatres felt the effects of the 1954 
horse racing season last week and receipts 
took a dive as crowds flocked to the open- 
ing week of races at Ak-Sar-Ben. Opening 
day crowds and betting were higher than 
last vear’s mark, . . . Paul Webster, for- 
merly with Republic, has joined the United 
Artists sales staff, replacing Sol Reif, who 
resigned. . . . Jackson Jorgens, 11-year-old 
son of MGM salesman Jack Jorgens, was 
featured in a half-pave layout as a typical 
School Safety Patrol captain in the Sunday 
paper. He heads the junior traffic patrol 
crew at Jefferson School. . . . Glenn Van 
Wey has installed CinemaScope and stereo- 
phonic sound at the Sun, Gothenburg, Neb. 
. . . Carrying the movie :ndustry’s banner 
in the Omaha Centennial Whisker Derb 
are Sam Deutch, Universal office manager, 
and Ray Nielsen, MGM booker. 


PHILADELPHIA 


The Bucks County drive-in in suburban 
Willow Grove, Pa., opening this week, will 
have its booking and buying handled by 
Claude Schlanger, Tr.... Mrs. R. Friedman 
is now managing the suburban Yeadon her- 
self. . . . Jerry Caghan, amusement editor 
of the “Philadelphia Daily News,” has left 
(Continued on following page) 
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‘John Wesley” had its 
local premiere in a church, the Arch St. 
Methodist Church, with only an offering 
taken to defray expenses. Roy Sul- 
lender’s National Service Corp. is now han- 
dling the buying and booking for the Tre- 
mont, Tremont, Pa. Ray O’Connell 


the newspaper. 


temporary manager of the Capitol as well 


the Strand, both in York, Pa., 
with Francis Anthony leaving the Stanley 
Warner's Capitol. A sign was erected 
heralding the S. W. Cor. Juniper and Vine 
Streets as the future home of United Art- 
ists, with David Supowitz, theatre architect, 
and Shander Berger, the architects for the 
new building. 


PITTSBURGH 


Downtown theatre operators are hopeful 
that the prolonged transit strike will soon 
be ended, now that negotiations are reported 
favorably. The strike, 
idling 2,700 streetcar operators and bus 
drivers, began May 9. ... Both the Stanley 
and the Harris reported a brisk advance sale 
for their telecast of the Marciano-Charles 
fight on June 7 at a $3.50 top, with special 
reserved seats in the lodges at $5.... The 
Post-Gazette, daily morning newspaper, re- 
sumed publishing after a two-day strike 
brought on by a jurisdictional dispute be- 
tween two unions, which finally agreed to 
arbitrate the argument. .. .“‘Them” has been 
added to the Stanley booking chart to be 
followed by Danny Kaye’s “Knock On 
Wood.” The Greater Pittsburgh drive- 
in theatre, the first local drive-in with Cine- 
maScope, opened on Route 30 with “The 
Robe” on a curved 100 by 75 foot screen 
and with stereophonic sound. 


PORTLAND 

Stars of screen, stage, TV, and radio will 
appear here for the 1954 annual Rose Fes- 
tival June 9-13. Roy Rogers, accompanied 
by wife Dale Evans and their horses Trig- 
ger & Buttermilk, will be grand marshal 
of the floral parade. . Oregon exhibitors 
have been invited to attend a luncheon June 
9 to meet’ Theatre Owners of America ex- 
ecutives Walter Reade, Herman Levy, Al- 
fred Starr and Roy Cooper. Art Adamson, 
Vancouver, Wash., circuit owner has been 
set as host. Hamrick’s city manager, 
Marvin Fox, is back at his desk after a 
two week vacation. Evergreen’s engi- 
neer, Carle Mahne, is here from Seattle to 
look at Fox theatre advancement. Plush 
showcase is set to open July 7. 


PROVIDENCE 


E. M. Loew’s drive-in theatre baseball 
team got off to a flying start in the Pro- 
vidence Amateur League, top sand-lot or- 
ganization, as Jim Anderson hurled a 4-hit 
shutout, defeating the Club 888 outfit 7 to 0. 
This year’s Loew’s entry boasts many out- 
standing amateur players, and their sights 
have been set on the league championship. 


as managing 


to be progressing 


SAFET 


ality alur 


z -_ . 
TIrst-~MeriCan produc u 


1717 Wyandotte St., Kansas City 8, Mo 


. The Avon Cinema offered the first 
Providence showing of Audrey Hepburn in 
“Young Wives’ Tale.”. . . Record-breaking 
spring rainstorms have been hampering 
open-air theatres which got off to a good 
start. With something like 14 out of 17 days 
in May being wet, all existing records for 
rainfall have been shattered. Pleasure-seek- 
ing moviegoers, naturally, have been pack- 
ing ‘indoor’ houses. 


ST. LOUIS 


A new wide screen has been installed at 
the Imperial theatre, Marianna, Ark. 
Mrs. J. Dozier Stone, owner of the Mis- 
souri theatre building in Columbia, Mo., 
died at her home in that city. Mrs. Stone 
was the widow of a well-known business 
man of Columbia and was known in civic, 
community and business circles of the city. 
... Miss Evelyn Steimle, private secretary 
to Russell Bovim of St. Louis division man- 
ager of Loew’s Theatres, is on her annual 
two-week vacation which she will spend in 
Evansville, Ind. A new panoramic 
screen has been installed at the Logan thea- 
tre, Paris, Tenn. . . . Boyd Sparrow, man- 
ager of Loew’s Warfield theatre, San Fran- 
cisco, stopped off in St. Louis several days 
on his way to Washington, D. C., to visit 
with his family. . . . The University theatre 
and Concert Hall at the University of Ar- 
kansas at Fayetteville, Ark., is being air 
conditioned at a cost of $25,000. 


TORONTO 


Markham Developments Ltd. has gained 
the right by a Supreme Court of Canada 
decision to construct a drive-in at Scarboro, 
Ont., a suburb. They have fought the town- 
ship through three courts in order to have 
the right to construct their ozoner. ... New 
appointments by Famous Players Canadian 
Corp. include that of Dou Edwards, present 
manager of the Nortown here to be man- 
ager of the Tivoli, Hamilton, replacing 
James P. McDonagh who has been named 
Maritimes district manager. Filling in for 
Edwards will be Mike King from the Al- 
hambra. ... Theatre Properties (Hamilton) 
Ltd. showed a gross profit of $77,597 for 
1953, with a net of $35,105. The report in- 
dicates a total surplus of $1,529,172. 


WASHINGTON 

Alvin Q. Ehrlich, vice-president of Kal, 
Ehrlich & Merrick Advertising, in charge 
of TV and Radio, was elected to the board 
of directors of the Advertising Club of 
Washington. Ehrlich is also on the Board 
of Governors of the Variety Club of Wash- 
ington, and is first assistant chief barker of 
Tent No. ll. . Sam Galanty, mid-east 
division manager for Columbia Pictures, 
celebrated his 25th vear with the company 
May 25. ... Harold Saltz, Universal branch 
manager, has transferred his Variety Club 
membership to Tent No. 11, from the Vari- 
ety Club of Connecticut, Tent No. 3l.... 
Joseph Gins, Universal district manager, 
will be given a testimonial cocktail party 
and buffet supper June 18, in the Variety 
Club. . . . Martha Raye opened a nine-day 
stav at Loew’s Capitol theatre May 28.... 
Newest Variety Club members to be in- 
ducted by membership chairman Orville 
Crouch on June 14, are: Emanuel Lerner, 
president of Store Radio, and Jack S. Con- 
nolly, motion picture dept. newsreel editor 
at the Dept. of State... . The Variety Club 
had a Spring Dance on May 29. 


Hal Makelim 
Continues to 
Win Support 


Hal Makelim, originator of the Makelim 
plan to produce 12 films under exhibitor 
sponsorship and designed to relieve the cur- 
shortage, continued his 
territories the past 


production 
into exhibitor 


rent 
travels 
week. 

In Baltimore representatives of three 
exhibitor groups, the Allied Motion Picture 
Theatre Owners of Maryland, Theatre Own- 
ers of Washington and the Independent Ex- 
hibitors of Virginia, last Saturday approved 
the plan. They attended a meeting called by 
the Maryland group and heard Mr. Makelim 
discuss his plan. 

As the assembly adjourned several ex- 
hibitors immediately signed contracts. The 
meeting was attended by approximately 100 
exhibitors and most of them “were in a re- 
ceptive mood toward the Makelim plan.” 

In Indianapolis last Thursday, meeting 
with 60 state exhibitors, Mr. Makelim de- 
clared, “the pictures will be made.” He said 
that commitments have been so encouraging 
that he positively will go ahead with pro- 
duction. Exhibitors attending represented 
210 theatres. 

Commitments were made in excess of the 
quota for the Indianapolis area, W. A. Car- 
roll, secretary of the Allied Theatre Owners 
of Indiana, reported. 


Altec Field Men Hold 

ph thw ° 
Division Meetings 

A series of meetings called by C. S. Per- 
kins, manager of Altec Service northeastern 
division, was held at New York division 
headquarters last week. The meetings, pre- 
sided over by Mr. Perkins and Fred Hall, 
New York branch manager, were attended 
by all Altec territory engineers and field 
representatives for discussions of Perspecta 
sound installations. Also in attendance were 
S. N. Trent, F. A. Brown, H. Lateltin, and 
field engineers J. McGinley, P. Capone, M. 
Kenely, L. Davies, H. Neuberger, H. Neill 
and J. Silberstein. Marty Wolf, assistant 
general sales manager of Altec Service, pre- 
sided at a brief meeting dealing with fea- 
tures of the Altec stereophonic service con- 
tract available for exhibitors. 


Radio, TV Aid "Them!" in 
Record 2,000 Bookings 


Warner Brothers has set what the com- 
pany calls “the most ambitious daytime and 
nighttime television and radio spot penetra- 
tion campaign in industry history” to help 
launch the mass saturation release of its 
science-fiction film, “Them!”, in 2,000 play- 
dates across the country June 15. The cam- 
paign is designed to blanket every distribu- 
tion area in the United States, with an excess 
of 600 prints, a new high for the company, 
being made available to handle the saturation 
bookings. 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





"Seasonal Product Festivals’ —Says Ban krendel 


T this time of year we suddenly be- 
A come aware that we are not alone 

in the business of purveying enter- 
tainment to the masses. . . . Circus posters 
stare at us from every billboard . . . our 
newspapers are filled with a dozen types of 
added competition, summer theatres, stock- 
car races, sporting events and what not... . 
The golf courses and trout streams beckon. 
. . . Everybody, it seems, has his hand out 
for at least a portion of that elusive enter- 
tainment dollar. 

Even nature seems to be agin’ us. . 
Thousands of amateur horticulturists spend 
that extra hour of daylight in a never-ending 
struggle with the dozens of garden pests 
which are the bane of every gardener. But 
... they like it, and keep it up right through 
the summer and well into the fall .. . and it 
will take more than a casual newspaper ad 
to cause them to drop everything and go 
scurrying to their nearest movie palace. 

That should be the signal for a revitaliza- 
tion of all of our selling efforts. ... The 
more competitive our business becomes, the 
harder we should hammer away .. . the 
louder we should shout our wares .. . the 
more tricks we should pull out of that 
beaten-up old hat. 

“Festivals” seem to be the order of the 
Spring festivals . . . Summer festi- 
vals ... Fall festivals. They’re no strangers 
with us. Dress up your front and lobby in 
keeping with the season. ... Use your imagi- 
nation plus the many seasonal accessories 
available from most of the distributors we 
do business with. . . . Slant your campaigns 
at the women folk. . . . Create an urge to 
see your attractions. They'll drag the old 
man along... never fear. 

You can’t do all this sitting at your desk 
punching buttons. . . . Get out on the floor 
... greet your customers ... talk to them 
... gain their interest. Emphasize what you 
say with good selling displays. 

Get your Spring festival under way, and 
start planning your Summer festival... . 
Have something doing all the time... . You 
can’t keep people from buying other forms 
of amusement or recreation . . . but you 
CAN, with the proper effort get your fair 
share of business) GO AFTER IT! 


ee 


MANAGERS' ROUND TABLE SECTION, JUNE 5, 





ALL BUSINESS IS LOCAL 


Round Table members will recognize and 
remember the slogan of the American 
Newspaper Publishers Association, above, 
which we have often repeated in this space 
to point up the fact that every business 
result which may be counted on a national 
basis is actually accomplished on a local 
level, or not at all. The statisticians may 
assemble the total figures, but the basic 
results are secured at the grass roots, re- 
gardless. 

Right now, New York City is fighting a 
5% tax levy, and they are doing it right 
down to the curb stones in front of the the- 
atres that are involved. It's no more than 
a demonstration of the continuing fact that 
"all business is local" and that tax fights 
must be fought on the home grounds. A 
grand idea, which will get results, is the 
darkening of theatre marquees at nine 
o'clock to show the public and the business 
neighborhood what happens when these 
lights go out, on Main Street. 

New York City needs revenue, and it's 
likely, and logical, that they should figure 
they could tap the theatres for the tax re- 
lief we've just obtained from the Federal 
Government—probably on the theory that 
it's a place where we'd feel no pain, since 
the spot is numb from years of beating by 
tax gatherers. But such a considered and 
collective resistance as has been put into 
effect here will slow down, and perhaps 
stop, the eagerness with which the munici- 
palities tax film theatres. 





(We borrowed all the foregoing, right off 
the front page of Dan Krendel’s “Ballyhoo” 
—because it fits in so well with what we’ve 
been thinking and is stated in so many well 
chosen words. Hope that Dan doesn’t mind 
the pilfering—and this entitles him to award 
himself 500 points in his own contest for 
getting stuff in the trade press, with extra 
honorariums for landing the top position at 
the head of the Round Table for this 
meeting. ) 


1954 


@ COMPO’S committee of advertising ex- 
perts, assembled in New York to plan for a 
national audience poll for the choice of the 
best picture of each month, is headed by 
Mrs. Alice Gorham, Quigley Grand Award 
winner, from United Detroit Theatres; with 
Senn Lawler, advertising and publicity di 
rector for Fox Midwest Theatres, Kansas 
City; Paul Levi, of American Theatres 
Corporation, Boston; Emil Bernstecker, of 
Wilby-Kincey Theatres, Atlanta; and Ralph 
W. Russell, manager of the Palace Theatre, 
Canton, Ohio, all of whom are long-time 
Round Table members, and from 
where local theatres have had substantial 
experience with audience polls. 

Our best suggestion is that 
variety of sales approach which can be 
worked best with the cooperation of a daily 
newspaper, who can share in the sponsor- 
ship of such enterprise. It reminds us of 
the long-established and highly successful 
audience poll conducted for many years by 
the London Daily Mail, a national news- 
paper in England, where ballots cut from 
any copy of the paper were deposited in 
boxes placed in theatre lobbies, thus making 
it necessary for participants to (a) buy the 
paper and (b) visit the theatre, in order to 
enter their ballots. 


areas 


this is a 


oa 
@ SPEAKING OF CANADA, as we are 


this week in several places, the boys of 
Odeon gave a “Welcome Home” luncheon 
to Archie Laurie as he took over as adver- 
tising and publicity head for United Artists 
Corporation, in Toronto. Present were Max 
Chic, Hye Bossin, Wannie Tyers and Jim 
Hardiman of Odeon Theatres; Tommy 
Knight, of J. Arthur Rank; Sam Glassier of 
20th Century Fox; Irving Herman, of 
Warner Brothers; Win Barron of Para- 
mount; Chet Friedman of MGM; Bert 
Wilkes, Jimmy Nairn, of Famous Players; 
Jack Karr, Ken Johnson; Jim Harrison, 
Larry Stevens, Al Perley and Walter Ken- 
nedy, of Universal. It was a nice home- 
coming and reunion of press and promotion 
people, with accent on, the new deal tor 
Canada, along advertising and accessory 
lines. —Walter Brooks 
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ODEON of Canada 
Unlimited! 


STOUT SHOWMEN here, from coast to 
coast, as proven by these pictorial examples 
of their promotional skills, from prize-win- 
ing campaigns, in the Quigley Awards. 


Jacques Martin, manager 
of the Odeon Mercier the- 
atre, Montreal, had this 
really animated lobby dis- 
play, with dancing girls from 
a local studio, in action 
every quarter-hour, at no 
cost to the theatre except 
taxi fare for girls in cos- 
tume. 


| 


Another Jacques Martin 
original! He planted an 
usher photographer in the 
lobby, taking pictures of 
contestants who wanted to 
look prettiest with Vic 
Damone, as promotion for 
"Riches, Jeunes et Jolies" 
at the Mercier, Montreal. 


: ee . : i Elliott Brown, manager of 
ap scenge Reinga Va ee ae the Odeon theatre, Vic- 
the Odeon Vogue theatre, _ * ; . i a a ae 2 ne 


Vancouver, offered free ad- 
mission, paid for by the 
sponsor, for every child who 
brought in 10 end-labels 
from a popular baker's 


and Pa Kettle" contest, and 
these were the lucky win- 
ners with the fortunate re- 
semblance. You'll have to 
admit, this is a promotion 


bread. \ idea that can be used any- 
where in the U.S. or 
Canada. 


be RURDIPET © Ad A 


Quiz a Robin Hoog 


Jacques is a jacque of all 
trades, at the Mercier the- 
atre in Montreal, and here 
is the Martin touch, han- 
dling a give-away program 
of bags of groceries on 
stage, for those who guess 
correctly on a quiz ‘pro- 
gram which is simultaneous- 
ly broadcast to a listening 
audience. 
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bo, 6 in _Action 


Joe Real, manager of the Midwest the- 
atre, Oklahoma City, submits campaigns on 
“Glenn Miller’—“‘Rose Marie” and “Rhap- 
sody” as his current entries for the Quigley 
Awards. All containing good window tieups 
with record and music shops. 


v 
Mark Alling and Bill Blake had Helene 
Stanley in person, and models wearing Anne 
Baxter’s swim suits, as premiere publicity 
for “Carnival Story” at the Golden Gate 
theatre, San Francisco. A “barker’s” con- 
test was a sidewalk radio stunt. 


v 
Bill Trambukis, manager of Loew’s State 
theatre, Providence, placarded every other 
seat-back with notice that these were re- 
served for “Rose Marie’ two weeks in ad- 
vance. 
¥v 
Tom Pappas, manager of the Indiana the- 
atre, Indiana Harbor, Ind., had a Cinema- 
Scope float, with new dimensions to attract 
attention as street ballyhoo for “The Com- 
mand,” and a feature of the local Loyalty 
Day parade. 


v 
J. P. Harrison, manager of the Campus 
Theatre in Denton, Texas, may have visi- 
tors, for at least two other Quigley Grand 
Award winners are headed his way—Charlie 
Doctor and Charley Hacker, both on pro- 
longed coast-to-coast automobile trips. 
v 
Charles Gaudino, manager of Loew’s Poli 
theatre, Springfield, Mass., held a special 
meeting and screening of “Executive Suite” 
for 50 women of the Motion Picture Coun- 
cil and 50 members of the local chapter of 
the National Association of Secretaries. 
v 
Richard De Bow, manager of the Trans- 
Lux theatre at 85th and Madison Avenue, 
New York, was one who held a coloring 
contest on “Heidi”’—and Miss Faith Bowie, 
age 10, of his audience, won the Grand 
Prize, a trip to Switzerland, over 14,000 
contenders. 
v 
Pearce Parkhurst is now publishing the 
Lansing Drive-In Theatre News, a well- 
printed, four-page newspaper of what’s new, 
and is soliciting advertising in preferred 
position to pay the costs. Free classified ads 
are accepted from patrons who turn in their 
copy just this side of the ticket wicket. 
v 
From Canada comes a copy of the To- 
ronto Globe & Mail, containing fine coopera- 
tive ads for MGM’s “Executive Suite’— 
which we'll credit to Chet Friedman in the 
absence of any information. 
v 
Harold C. Jenkins, manager of the Coosa 
theatre, Childersburg, Ala., distributed 
2,000 sticks of Beech-Nut Gum to advertise 
“a double treat”’—the gum and the theatre. 


Take a look at those winners in the “Ma 
and Pa Kettie” contest on the opposite page, 
and think of the oldest father in your audi- 
ence who could be especially honored on 
“Father’s Day.” 


Harold Jenkins, smiediais of Martin’s 
Coosa theatre, Childersburg, used a postcard 
gimmick, sponsored by an insurance agent, 
who offered coverage in case you laughed 
all your buttons off, at “O.K. Nero.” 


R. A. Keeter, nigaasie of the Littleton 
theatre, Littleton, N. C., sends a photo of his 
flash front for “French Line” with 3-sheet 
and marquee display. 

v 

Elaine S. George, owner-manager of the 
Star theatre in Heppner, Oregon, says she’s 
glad to get the tip from Jeff Jefferis of 
mimeographing her personal chat to poten- 
tial patrons on the back of her monthly pro- 
gram, and will do, forthwith. 


Wendell Jones, manager of the Cameo and 
Lee theatres, Bristol, Va., files an interesting 
report on a complete campaign for “Little 
Caesar” and “Public Enemy” as a double 
bill. Says that no matter what the screen 
size, a good program always pays off, if 
served with plenty of courtesy. 


Sol Sorkin surrounding his cashier with 
more scenery—this time to ballyhoo “The 
Phantom of the Rue Morgue” with stills, 
slogans and stuff, at the RKO Keith’s 
theatre, Syracuse. 

v 

Ted Davison, city manager for Walter 
Reade’s Majestic theatre in Perth Amboy, 
N. J., had a tremendous pair of red-gar- 
tered legs in a window display for “Red 
Garters’—using 24-sheet art. 





ee <i 


Paul R. Anderson, city manager of the 
Schine’s Strand theatre, Lexington, Ky., 
had a long, long trailer, as long as the 
theatre itself, as street ballyhoo for “The 
Long, Long Trailer” and full cooperation 
from New Moon and Mercury dealers. 


Jim Bradley, senda of the Fox theatre, 
Huntington Park, Cal., is 
drive to put the popular and very successful 
“All-Night Graduation Show” in effect, in 
Fox West Coast theatres, since the idea is 
accepted with great favor. 


spearheading a 


Lou Singer, credited in Fox West Coast 
Showtime bulletin as extra alert, 
revenue-producing, has been ring leader in 
providing special religious shows for Easter 
and other church holidays. 


being 


James Boyd, ‘iia of the Dixie thea- 
tre, Scotland Neck, N. C., stirred up a lot 
of talk in his community, having a man in 
convict stripes walking the streets to adver- 
tise “Riot in Cell Block 11.” 


Dale Baldwin, who is one of R. E. Agle’s 
champions with Statesville Theatres at the 
Parkway theatre, Jefferson, N. C., 
his screen, enlarged his publicity, enlarged 


enlarged 


his showmanship, all to conform to the new 
dimensions. 


Lou Cohen and Norm Levinson, at Loew’s 
Poli theatre, Hartford, had a beautiful dupli- 
cate of Lana Turner (at least, in some de- 
partments) as street ballyhoo for “Flame 
and the Flesh’—and it seemed in character 
with the title. 

v 
manager of the Perakos 
theatre, East Hartford, 
Conn., has been appointed to the five-mem 
ber Chamber of 


Tom Grace, 


circuit’s Eastwood 
Commerce committee to 
study the parking problem. 


Bill Miller, Miller’s State 
theatre, Elkhart, Ind., did a grand job with 
‘Beachhead”—using all the military tieups 


manager of 


as an ingredient with his showmanship. 


” ns Present Your 
C ard To Door Man For 
FREE ADMISSION 


ate 


Ht HALF ACRE 


Herb Royster, publicity director for J. J. Parker Theatres in Portiand, Ore., checks 
a display of the pocketbook edition of “Executive Suite"—on sale, adjoining the refresh- 
ment counter, in the lobby of the Broadway theatre; at right, Al Plough's display of lucky 
numbers, good for admission, and the attractive dancing girl who supervised the lobby 
display at the Stanley Warner Stanton theatre, Philadelphia. 
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A Drive For British Round Table 


A Drive-In 


Frank D. Rubel, manager for Central 
States Drive-In Theatres, Des Moines, sub- 
mits with pride some examples of a drive 
from the new S. E. 14th Street Drive-In, 
operated by the Central States Theatre Cor- 
poration, and managed by Art Farrell, who 
got out the special sales kit that is involved. 
It’s a combination of a survey and a direct 
and aimed at housewives, 
gift pearl necklace included 
Art refers to the girls who go 
casters” 
present 
“gen- 


sales approach, 
since there’s a 
in each kit. 
out on this assignment as 
they are “authorized to 
passes and other inducements to the 
of each home they visit. 

Chief among the advantages for showmen 
in a check list of items which the S. E. 14th 
Drive-In offers, which is to be referred to 
in conversation with potential patrons, and 
a thorough questionnaire, which the 
fills out as the result of each call. 
This questionnaire asks whether or not the 
patron has visited a drive-in theatre, 
if not, why not or often and goes into 
detail as to their preferences in pictures, and 
what they read in advertising, or what in- 
them to go to the 
question is, do 


“movie 


and Says 


eral manager” 


“movie 


caster” 


ever 


how 


fluences movies. The 


final you just go, without 


knowing what show is on, or are you selec- 
tive as to the program? 

\ map of the Des Moines area to show 
the driving time from all parts of the city 
is included in the kit and given to each pros- 
spective customer. The weekly program is 
a four-pager and has a page of cooperative 
advertisers to underwrite costs. 


Gives Away 1000 Bananas In 
"Top Banana" Promotion" 


Robert E. Rosen, manager of the I 
marck and Dakota theatres, Bismarck, N. D., 
promoted 1000 bananas from a local dealer, 
ballyhoo for “Top 
3anana”—and this is not country. 
For the return engagement of “From Here 
to Eternity,’ he had an Army tieup, and a 
local ten-piece band out. On “Beat the 
Devil” he used two drummer who 
really beat the devil out of this ballyhoo. 
For “Ma and Pa Kettle,” the John Deere 
company furnished a tractor tieup, and “Ma” 
kettle to call attention to it, 
ballyhoo. He pictures to 
manner in which this display 
attention of the people along 
Main Street and in front of the theatre. It’s 
a lively contributor 
to the 


3 is- 


gave them away as 


banana 


boys, 


banged on a 
as street sends 
show the 


caught the 


promotion from a 


Table. 


new 
Round 


Role] Gage) 


FILMACK 


FOR THE FINEST 
ALWAYS BPN Telli lad 14. hs ALWAYS 


TRAILERS 


1327 S. Wabash - Chicago, Ill. 630 Ninth 
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qg DesmMonp McKay, manager of the Play- 
house, Calashiels, Scotland, deserves more 
space than we have available to report his good 
exploitation on recent programs. Outstanding is 
the amount of newspaper space he promoted. 
C. G. Manhire, also from Scotland, who is 
manager at the Savoy cinema in Edinburgh, 
says his Savoy Queue Service—supplying um- 
brellas to those in line—is the culmination of 
building up business to get the queues in the 
first place. The local paper ran the story... . 
V. Murdoch, manager of the Gaumont the- 
atre in Anfield, Liverpool, had a live donkey 
in his lobby during the run of “Francis Covers 
the Big Town.” A concealed tape recorder did 
the talking. .. . R. W. Parker, manager of. the 
Regal cinema, Torquay, contacted swimming 
and yacht clubs, with special emphasis on the 
water skiing climax in “Easy to Love.” 
E. H. Reed, manager of the Regal cinema, 
Bicester, tied up with the local Fire Service 
to carry out their rescue demonstrations from 
the theatre roof on the opening night of “Quo 
Vadis,” with a giant banner on side of building 
plainly in sight. Numerous and very good 
campaigns from Harold Shampan who manages 
the Odeon theatre in Woolwich, London. To 
pave the way for his showing of “The Glenn 
Miller Story,” he staged a dance band com- 
petition with selections from the picture. His 
30y Scout exhibit covering all types of scout- 
ing won good press space. . . . Charles Smith, 
manager of the Ritz cinema, Luton, had a boy 
in western outfit accompanied by a dog similar 
to the one in the picture tour the streets to 
advertise “Hondo.” John L. Smith, manager 
of the Palace cinema in Arbroath, centered his 
campaign on “From Here to Eternity” on the 
book, with a special display in the library. 


v v 
A. SQurres, Odeon theatre, Bilston, 


qg R 
arranged an effective shop window dis- 
play for “Houdini,” with a full size dummy 
suspended from the ceiling encased in a straight- 
jacket, and padlocks, chains and ropes to com- 
plete the display. ... J. W. Turner,. manager 
of the Savoy cinema, Sale, promoted an effec- 
tive lobby display from a local burglar alarm 
firm, a natural for “The Intruder.” He also 
sends clipping about his Kinematograph Week- 
ly’s “Man of the Month” award for overcoming 
difficulties facing managers of suburban cinemas. 
L. G. Webster, manager of the Savoy 
cinema, Northampton, tied in his showing of 
“All the Brothers Were Valiant” with the local 
Sea Cadet recruiting campaign, including lobby 
display and hoisting of the colors as a pro- 
logue to the film. Quotations from Shake- 
speare tied in the cooperative ads obtained by 
D. H. Western, assistant manager at the Regal 
cinema, Torquay, which were topped with his 
free ad for “Julius Caesar.” ... G. C. Williams, 
who manages the Regent cinema in Chatham, 
— ted the use of an amplification outfit from 
a local music shop and played numbers from 
the film from the front of the house. ... L 
Webster, manager of the Savoy cinema, 
Northampton, had a full window display of 
stills of “From Here to Eternity” in the 
prominently situated local press. . . A.J 
Mitchener, assistant manager of the Trocadero 
cinema, Leicester, believing the way to a 
patron’s heart is through his children, had a 
donkey derby as a special stunt for “Calamity 
Jane,” with children in cowboy garb. Thousands 
of children were entertained, with the parents 
happy onlookers A. Atkinson, manager of 
the Ritz cinema, Brighouse, promoted a lobby 
display from the editor of the local press for 
“Front Page Story,” which showed the various 
steps taken to make a front page story, together 
with photographs of the presses. .. . C. F. 
Brodie, manager of Regal cinema, Barrow-in- 
Furness, played up to good advantage nearby 
Jubilee Bridge with banners advertising “Jubilee 
Trail.” 


A. BucKLey, assistant manager of the 

Regal cinema, Halifax, created a gratify- 
ing amount of interest for “All the Brothers 
Were Valiant”—his first wide screen presenta- 
tion—by sending postcard invitations to two 
dozen local dignitaries. . Another assistant 
manager, P. A. Cowin of ‘the Regal cinema, 
Stirling, distributed a thousand overprinted 
headbands with feathers to children a week in 
advance for “The Charge at Feather River.” 
.. R. L. Cook, manager of the Savoy cinema, 
Swindon, sends photos of his striking lobby 
and marquee for “Band Wagon.” A. 3. 
Cooke, manager of the Regal cinema, Ciren- 
cester, arranged special morning showings of 
“Julius Caesar” for local schools with prizes 
for the best reviews in different age groups. 
R. White, who manages the Globe cinema in 
Stockton, had butcher, dairy, bookshop and sta- 
tionary stores use over-printed bags for their 
wares to exploit “Beat the Devil.” eS 
Evans of the Savoy cinema, South Shields, 
another manager who tied in a local recruiting 
drive with “All the Brothers Were Valiant.” 
Sea Cadets were on duty at the theatre evenings, 
with a fanfare by the buglers on opening night. 

Tony Ewin’s all-out exploitation for 
“Mogambo” at the Grand cinema in Banbury, 
where he is assistant manager, included gorilla 
costumed man giving out handbills, which 
caused quite a stir. Douglas Ewin’s fine 
campaigns on “Dangerous When Wet,” “Mo- 
gambo,” etc., from the Savoy cinema, Stour- 
bridge, are being entered in the second quarterly 
competition for the Quigley Awards. ... James 
E. Walker, assistant manager at the Hippo- 
drome theatre, Liverpool, arranged with the 
leading local photographer to show a trailer of 
“From Here to Eternity” at lunch time. 


v v 


D. HuGuHeEs, manager of the Regal 

cinema, Cheltenham, promoted sample 
packages of cereal overprinted with credits for 
“The Torch Song” and given away at chil- 
dren’s shows. . . I. Klein, manager of the 
Tower theatre, Peckham, used the balcony over 
the foyer entrance to depict a scene from “All 
the Brothers Were Valiant,” with props and 
models made by the theatre staff. DE. 
Lacey, assistant manager of the Savoy cinema, 
South Shields, held a “Mogambo” girl beauty 
contest and sends photos of the beautiful 
finalists. . . . L. Lovell, manager of the Regal 
cinema in Edinburgh, realizing that queues of 
people on a Saturday night would not see the 
start of “Calamity Jane,” told the waiting 
patrons he would screen the first thirty minutes 
of the film after normal closing time, with 
resulting letters of appreciation in the local 
papers. . . . G. Lennox, assistant manager at 
the Regal cinema, Hamilton, Scotland, tied in 
with a local travel agency who displayed stills 
from “The Man Between,” with emphasis on 
travel on the continent to the places portrayed 
in the film... . J. Norman Longley, manager 
of the Imperial cinema, Walsall, arranged a 
good tieup with a local hairdressing salon for 
“Androcles and the Lion.” Their window had 
stills of Jean Simmons and displays of the con- 
trasting ancient and modern hair styles. 
Sidney L. Sale, manager of the Gran ida, Dover, 
had a mammoth ball, with “‘So Big’ at the 
Granada” in 18-inch letters, rolled on the field 
prior to a local football match and also adver- 
tised the picture over the loud speaker at the 
game. ... L. F. Holman, manager of the Ritz 
cinema, Hereford, arranged a road safety com- 
petition for “Genevieve” with resulting good 
space in the local press. . . . P. H. Gaston, 
assistant manager of the Savoy cinema, Sale, 
arranged a “Torch Song” contest, and had por- 
traits of six stars with faces blanked out dis- 
played in the lobby. . . . Noel Briggs, assistant 
manager of the Lyric cinema, Wellingbrough, 
concentrated on window displays in exploiting 


“The Band Wagon.” —W.T. 
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CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, boxnumberand address. Minimuminsertion $1.50. Four 


insertions for the price of three. Contract rates on application. No border or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


ap 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED 


DRIVE-IN EQUIPMENT 


STUDIO EQUIPMENT 





WANTED: MANAGER WITH EXPLOITATION 
and promotional experience by theatre chain situated 
in eastern states. Top salary paid, vacation, group 
insurance, and hospitalization. Please answer giving 
qualifications, experience, and salary expected. 
BC 


30X 2791, MOTION PICTURE HERALD 


CENTURY “CC” DRIVE-IN OUTFIT ONLY $3495, 
others irom $1595 (send for lists). Incar speakers 
w/4” cones $15.50 pair w/junction box; Underground 
cable $65M. Time deals arranged. S.O.S. CINEMA 
SUPPLY CORPORATION, 602 W. 52nd St., New 
York .19 





THEATRES 


SEATING 





COMFORTABLE, MODERN THEATRES 
wanted to lease or buy in N. Central U. S. area by 
two ambitious showmen! Immediate purchase for 
promising situations. CONTACT THEATRES, 815 
Donovan Bldg., Detroit 1, Mich. Phone WO 3-1212. 


CLEAN, 


HERE’S A DELUXE CHAIR BUY! 1500 AMERI 
can Bodiform fully upholstered, rebuilt like new $12.50; 
others from $4.50. Send for Chair Bulletin. S.O.S. 
CINEMA SUPPLY CORPORATION, 602 W. 52nd 
St., New York 19, 





MOTION PICTURE THEATRE—MARNE, MICHI- 
gan (near Grand Rapids) building and equipment. 
This is a modern theatre, built about five years ago. 
Seating capacity 408. Radiant heat. Air-conditioned. 
Motiograph_projectors and sound. Large capacity park- 
ing lot. Situated in good agricultural area. Phone 
9-6221, Real Estate Department, THE MICHIGAN 
TRUST COMPANY, Grand Rapids, Mich. 





FOUR HUNDRED SEAT, a= CONDITIONED, 
only neighborhood theatre, easily converted, wide 
screen, Ten thousand, half cash. LAKESHORE THE- 
ATRE, Jacksonville, Florida. 





USED EQUIPMENT 





1KW LAMPHOUSES AND RECTIFIERS, EX- 
ceHent condition, $495 pair; DeVry dual projection 
and sound, rebuilt $895, Holmes $495. Buy on time! 
$.0.S. CINEMA SUPPLY CORPORATION, 602 W. 
52nd St., New York 19. 


SWELL BUYS AT STAR! CENTURY CC OR 
Simplex E-7 mechanisms, 6 month guarantee, only 
$475 pair; RCA MI-9050 soundheads, rebuilt, $595 
pair; Ashcraft or Strong mogul 70 ampere lamphouses, 
rebuilt, $489.50 pair; DeVry XD projectors, complete, 
rebuilt, $745 pair; Holmes projectors, heavy bases, 
are lamphouses, etc., rebuilt, $850 pair; What do you 
need? STAR CINEMA SUPPLY, 447 West 52nd 
Street, New York 19. 





NEW EQUIPMENT 





MASONITE MARQUEE 
ner, Adler, Bevelite Signs: 4’—35c; 8’—50c; 10’—60c; 
12’’—85c; 14’—$1.25; 16’—$1.50. S.0.S. CINEMA 
SUPPLY CORPOR. ATION, 602 W. 52nd St., New 
York 19. 


LETTERS, FITS WAG- 





MIRRO-CLARIC REPRESENTS BEST 
in metalized all purpose screen—only $1 sq. ft. 
seams absolutely invisible! Kollmorgen wide 
lenses, special apertures immediately available! 
CINEMA SUPPLY CORPORATION, 602 W. 
St., New York 19 


VALUE 
Welded 


52nd 





WANTED TO BUY 


WILL PAY 
slides used for theatre advertising. J. 
Schiller Ave., Cleveland 9, Ohio. 





50c EACH FOR OLD LANTERN 
KOREN, 4201 








VENTILATING EQUIPMENT 


BEAT THE HEAT BUT NOT THESE PRICES 
—ball-bearing bucket blade exhaust fans 12’’—$25.50; 
16’’—$37.50; 18”’—$45. Prompt deliveries blowers and 
air-washers. Send for details. S.O.S. CINEMA SUP- 
PLY CORPORATION, 602 W. 52nd St., New York 19 





| local 


| Ask for 


CAPITALIZE EXPERIEN( I SHOOT 
commercials, cumentaries 
Arrange advertising tie-ups with local merchants 
Film Production Catalog. S.O.S. CINEMA 

CORPORATION, 602 W A St., New 


YOUR 
newsreels, TV 


SUPPLY 


York 19. 


SERVICES 





| hibition 


WINDOW CARDS, 
photo- os printing. CATO SHOW 


PROGRAMS, HERALDS, 
PRINTING CO, 


| Cato, N 





BOOKS 





“NEW SCREEN TECHNIQUES’ THE NEW 
book that is a ‘“‘must’’ for ev yr nnected 
with the motion picture industry—the clearly pre- 
sented, authoritative facts about 3-D, Cinerama, Cine- 
maScope and other processes—covering production, ex 
and exploitation—contains 26 illustrated arti- 
cles by leading authorities—edited by Martin Quigley, 
Jr., 208 pages. Price $4.50 postpaid. QUIGLEY BOOK- 
SHOP, 1270 Sixth Ave., New York 20, N. \ 


erybody 





| nical developments in 


} nac—the big book 
| Contains over 


PROJECTION 


latest tech- 


RICHARDSON’S BLUEBOOK OF 
New 8th Edition. Revised to deal with the 
motion picture projection and 
sound, and recrganized to facilitate study and refer- 
ence. Includes a practical discussior f Television 
especially prepared for the instruction of theat 
jectionists. and of new techniques for advar 
the art of the motion picture. The stand 
on motion picture projection and sound reproduction. 
Invaluable to beginner and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIG ~y EY 
BOOKSHOP, 1270 Sixth Avenue, New York 20 Y 


re pro- 
ement ot 
rd textbook 





MOTION PICTURE AND TELEVISION 
about your business 

12,000 biographies of importar 
Also all industry stat 
plete listing of feature pictures 1944 to 
vour copy today. $5.00, postage included 
tance to QUIGLEY BOOKSHOP, 127 
New York 20, N. Y. 


ALMA- 


picture personalities 


0 Sixt 





S. L. Oakley, 49, Dies; 
Was Exhibitor Executive 


DALLAS: S. L. Oakley, 49, prominent in- 
dustry executive, and former resident of 
Dallas, died at his home in Beaumont May 
27 following a lingering illness. He was 
vice-president and general manager of Jef- 
ferson Amusement Co., and vice-president 
and general manager of East Texas Thea- 
tres, Inc. He was associated with these 
companies 27 years, starting his career with 
Jefferson Amusement in 1927 as a theatre 
manager. Among other affiliations he was 
an honorary member of the IATSE and 
also was a director in Jefferson Amusement 
Co. and East Texas Theatres, Inc. He is 
survived by his wife, Katherine, a daughter 
and a son. 


Leo Weissberg 

Leo Weissberg, 61, general manager of 
American Display Company, died in New 
York May 31, following an emergency oper- 
ation. Born in Cleveland, Mr. Weissberg 
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had been with National Screen Service, the 
parent company, for 20 years. 


Prosecutor Asks Houses 


Ban "French Line'’ Show 
INDIANAPOLIS: Six theatres, including 
three drive-ins, which had “The French 
Line” booked for simultaneous first run 
showings Wednesday, had been “requested” 
to call it off by Marion County Prosecutor 
Frank H. Fairchild. The official acted after 
complaints by PTA representatives, who had 
seen a screening. He threatened proceedings 
under a 1905 state law banning distribution 
of obscene literature and devices, which he 
considered broad enough to include pictures. 
Manny Marcus, owner of the Ambassador, 
only downtown house among the six, in- 
dicated he would ignore the ban, stating that 
RKO attorneys had advised him to show the 
film. Rex Carr and Peter Fortune, owners of 
two neighborhood houses involved, and 
Walter Ely, drive-in operator, were un- 
decided. 


Greek Orthodox Pastor 
Attacks Legion ''Line"’ 


Objections of the Legion of Decency to 
the showing of “The French Line” at the 
Lafayette theatre in Buffalo were 
by the Rev. John Pallas, pastor of the 
Hellenic Eastern Orthodox Church of the 
Annunciation in that city. According to the 
3uffalo Pallas told 
his congregation that opposition to the pic- 
ture by the Legion had “infringed upon the 
rights of free legal enterprise” and he 
praised the . . . “operators of the Lafayette 
for refusing to to the 
tates of a group.” The Greek 
Orthodox pastor, paper, 
criticized the representatives of the Roman 
Catholic Diocese of Buffalo for refusing in- 
vitations to view the picture and said, “From 
my personal observation I can testify 
that it was a lively and tuneful picture with 
no more harm in it, if as much, then in other 
works of literature and art that are available 
to everyone everywhere. 


criticized 


“Courier-Express,” Rev. 


bow autocratic dic- 
religious 


according to the 





WEEKLY Report 


. . . Timely news supple- 
menting the special 
monthly department cov- 
ering all phases of re- 


freshment service. 


RAGES ° 





Candy Manufacturers 
Seek New Coating Types 


Intensive research to de- 
velop new types of candy coatings was 
called the “only immediate solution” to the 
present scarcity of chocolate facing confec- 
fionery manufacturers by William E. 
Brock Jr., president of the Brock Candy 
Company, Chattanooga, Tenn., in an 
address before a special research committee 
appointed to study the problem in Chicago 
recently. 

This committee composed of representa- 
tives of the candy, chocolate and edible oil 
refining industries, will study all types of 
confectionery coatings which might be used 
as a substitute for chocolate. A preliminary 
report of the committee’s work is to be 


made at a joint session of the National 
Confectioners’ Association and the Asso- 
ciated Retail Confectioners on June 9th in 
Chicago. 

Mr. Brock, the chairman of the com- 
mittee, pointed out that the “catastrophic 
rise in the price of cocoa beans from 5c a 
pound in 1941 to 69c at present is forcing 
candy manufacturers to search for new 
types of coating to fill the enormous 
demand confections.” He said that 
while some chocolate will be available it 
will be at considerably increased prices due 
to the severely short supply of beans. 

Serving on the special committee with 
Mr. Brock are Clifford Clay, Stephen F. 
Whitman & Son, Inc., Philadelphia; John 
Henry, De Witt P. Henry Company, Phila- 
delphia; Robert B. Schnering, Curtiss 


Candy Company, Chicago; John M. Whit- 


for 


SNACK STAND DISPLAY TO BOOST FILMS 





PHANTOM %.. 
RUE MORGUE 


taker, New England Confectionery Com- 
pany, Boston; Otto Windt, E. J. Brach & 
Sons, Chicago; Henry Blommer, Blommer 
Chocolate Company, Chicago; Norman 
Bruce, Durkee Famous Foods, Chicago; 
Norman Kempf, Walter Baker Chocolate 
and Cocoa, Division, General Foods Corp., 
Dorchester, Mass.; Peter Kalustian, E. F. 
Drew & Company, Inc., Boonton, N. J.; 
and Dr. Lawrence F. Martin, head, Sugar- 
cane Products Division, Southern Regional 
Laboratory, U. S. Dept. of Agriculture, as 
government advisor. 





BRM also means 


Better Recognition for Managers 


Get your light from under 
that bushel by qualifying for 
Special Merit Awards in better 
refreshment merchandising — 
and gain nationwide recogni- 
tion, 


Send in reports indicating 
how you are promoting busi- 
ness, improving stand service 
and appearance, displaying 
products more effectively. In- 
clude photos and any other 
pertinent material. 


Published reports will be 
credited to the contributor and 
will qualify for citations. Cita- 
tion holders are eligible as 
entrants for the annual Special 
Merit Award judging. 


Send in as many reports as 
you desire from time to time. 
Address them to: The Editor, 
Better Refreshment Merchan- 


Coming film attractions at the United Artists theatre in San Jose, Calif., are currently being plugged at 
the refreshment stand by manager Bob Helm through a new large display on the back wall which he 
recently had installed. The display was arranged to accommodate four of the standard 40x60 posters 
available from National Screen. Note also the cases built into the front of the stand for displays of 
refreshment products. 


dising Dept., Motion Picture 
Herald. 
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Seven Brides for Seven Brothers 


MGM—CinemaScope Musical Treat 
(Color by Ansco) 


MGM, always noted for its lavish sweep, now has put multiple romance down on the 


farm, and has set it tingling to the beat of music and dancing feet. 


“Seven Brides for 


Seven Brothers” is an outstanding musical, rich in imagination and entertainment pre- 

miums. Howard Keel and Jane Powell head the romantic lead in the story which trips a 

light fantastic and stops for an interlude to show CinemaScope to its fullest advantages 
avalanche of snow recorded with senses-stunning sound and fury. 


The ballet-like dances and musical numbers 
cleverly have been integrated to advance the 
story under the staging of Michael Kidd. The 
settings are handsome and inventive. And the 
overall production has been polished and refined 
down to the last detail. The picture is a box 
office bullseye. 

Keel plays the rugged head of a farming 
family that consists of six other rugged broth- 
ers. He gets it into his head to bring back a 
wife one day and Miss Powell becomes the will- 
ing choice. The six brothers are presently moved 
by Keel’s example and decide likewise to find 
girls for themselves, but not until Miss Powell 
has sandpapered their rough edges. 

At a barn-raising the boys meet the girls. 
Director Stanley Donen has gotten rhythmic 
movement and muscular comedy into the scene 
as boys beat hammers, lift lumber and tangle 
with each other. Having tasted of the heady 
wine of girls the boys grow intoxicated. When 
the girls return home, the boys are left to pine 
and whine. They decide to take matters into 
their own hands and in a rousing scene, kidnap 
the girls and bring them back to the farm. 

The avalanche prevents pursuit by the an- 
gered townfolk and by the time the avalanche 
clears the boys and girls have overcome their 
initial hostilities and frictions. When the town- 
folk finally arrive to claim the girls, they re- 
main to witness a multiple marriage, performed 
under comic duress. Keel and Miss Powell also 
overcome their conflict through the magic 
medium of parenthood. 

The brothers in Jack Cummings’ happy pro- 
duction are Jeff Richards, Russ Tamblyn, 
Tommy Rall, Mare Platt, Matt Mattox and 
Jacques d’Amboise. The girls are Julie New- 
meyer, Nancy Kilgas, Betty Carr, Virginia 
Gibson, Ruta Kilmonis and Norma Doggett. 

Albert Hackett, Frances Goodrich and Dor- 
othy Kingsley provide the screenplay. 

Seen at the home office projection room. 
Reviewer's Rating: Excellent — Manver 
HERBSTMAN., 


Release date, August 1954, 
utes. PCA No. 16932. 


Running time, 103 min- 
General audience classification. 

Howard Keel 

Jane Powell 
Jeff Richards, Russ Tamblyn, Tommy Rall, Marc 
Platt, Matt Mattox, Jacques d’Amboise, Julie New- 
meyer, Nancy Kilgas, Betty Car, Virginia Gibson. 
Ruta Kilmonis, Norma Doggett, Tan Wolfe, Howard 
Petrie, Earl Barton, Dante Dipaolo, Kelly Brown, 
Matt Moore, Dick Rich, Marjorie Wood, Russell 
Simpson 


Johnny Dark 


Universal-International—Sport Cars 
(Color by Technicolor) 


“Johnny Dark” loses one in a zooming merry- 
go-round of sports car races and romantic en- 
tanglements. It winds up at the finish line as 
profitable, entire-family entertainment, the type 
for which Universal-International has a know- 
ing hand. 

A huge automobile manufacturing plant is 
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the setting for this drama in color by Techni- 
color, with the popular pair, Tony Curtis and 
Piper Laurie sharing the lead. 

Core and highlight of the picture is a blister- 
ing border-to-border race from Canada to Mex- 
ico. En route some pleasant scenic fragments 
are turned up to set off the narrative develop- 
ments. Besides the natural competition of driv- 
ers and crews for the winning of the race there 
is the background story of Curtis and his strug- 
gle to convince his boss of the wisdom of sup- 
porting a sports car. The boss, Sidney Blackmer, 
founder of the motor car company, has no itch 
to enter the sports car field, preferring instead 
to make a conservative vehicle for the entire 
family. Along with this, the screenplay by 
Franklin Coen works in an angle of love, com- 
plication and misunderstanding between Curtis, 
the youthful, zealous designer of the rakish 
new sports car and Miss Laurie, granddaughter 
of the firm head. 

At the finale, congratulations are in store for 
Curtis for several reasons; the winning of the 
race, the convincing of his boss on the produc- 
tion of the sports car, and of course, the fade- 
out embrace with Miss Laurie. 

Don Taylor plays a test driver, and sometimes 
buddy of Curtis; and Paul Kelly the production 
chief. 

William Alland produced and George Sher- 
man directed. 

Seen at the home office projection room. Re- 
viewer’s Rating: Very Good— M. H. 

Release date, Tuly 1954. Running time, 85 minutes 

General audience classification. 
Tohnny Dark Tony Curtis 
Duke Benson Don Taylor 
ee MSDs ob ohn sdwdens «ss0capnnteucene Piper Laurie 
Paul Kelly, Ilka Chase, Sidney Blackmer, Ruth Hamp- 
ton, Russell Johnson, Joe Sawyer, Robert Nichols, 
Pierce Watkin, Ralph Montgomery 


The Egg and | 


Universal-International—"' Sunnyside Up" 


There probably are plenty who remember 
what a hilarious time they had watching this. 
There should be for it was one of the great 
money-makers. Add to this the historical note 
that this was the first of the Ma and Pa Kettles 
(lending an exploitation filip not realized in 
1947), and you have the possibility, depending 
upon your territory, of a very good run. Univer- 
sal, of course, is cognizant of territorial differ- 
ences, and is giving this prior-to its national 
release, a saturation booking in the prairie 
states, which have always shown their desire 
for broad comedy. 

There is enduring pathos as well as comedy 
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of the type the late Red Kann in his review 
of the film called so aptly “sunnyside up.” It 
comes in the at first comic and then patheti 
attempts by city-bred Claudette Colbert to suy 

port her enthusiastic, outdoorsy, chicken-loving 
ex-G.I. husband, Fred MacMurray, as he at 

tempts to rescuscitate an old farm which looks 
like a collection of hopeless hovels. The pair run 
into all the troubles one would expect: con- 
trary nature, including a forest fire; the perver 
sity of home and farm implements which are 
hostile strangers; the borrowing, slovenly 
neighbors, such as Ma and Pa Kettle; the 
other neighbors, who are ripely rural; and one 
particular neighbor, Louise Allbritton, a gentle 
woman farmer, pretty and successful. 

They lick most problems, including the fire; 
the neighbors turn out a fine collection of very 
human beings; Ma and Pa Kettle are lovable, 
after all. The big problem is Miss Allbritton 
whom Miss Colbert suspects of stealing het 
husband, and whose influence she feels she can- 
not lick. She leaves, and bears her baby at 
her parents’ home. When the reconciliation oc- 
curs, it appears that MacMurray 
dallying with Miss Allbritton to buy her farm, 
and did. 

As Mr. Kann remarked then: “Here it’s a 
case of funny incident piled atop funny inci 
dent, with an occasional heart tug.” 

Chester Erskine and Fred F. Finkle! 
responsible for the script from Betty 
ald’s novel. Mr. Erskine directed; and 
men were producers. 

Exhibitors who have modified 
should bear in mind the standard format in 
which this was necessarily made, and which 
may not bear exaggerated width involving 
high magnification, and the possibility of errors 
in cropping. 

Seen at the Garden theatre, Paterson, Nex 
Jersey, a weekday evening, with an audience 
which howled from beginning to end. Review- 
er’s Rating: Very Good—F.Loyp STONE. 

time, 108 minutes National releas« 
PCA No. 12222. General audience classif 


was simply 


offe were 
MacDon 


both 


their screens 


Running 
July, 1954 
cation. 
IE de cavccie ti ieges ‘ ....-Claudette Colbert 
Bob : sie ..»»-Fred MacMurrt 
Ma Kettle .... Lae x ueneens vind rjorie Main 
Pa Kettle ...... ‘ 
eee errr ote Louise Allbri 
Richard Long, Billy House, Ida Moore, Donald 
Bride, Samuel S. Hinds, Esther Dale, Elisabeth 
don, John Berkes, Vic Potel, Fuzzy Knight, 
O’Madigan, Dorothy Vaughan 
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CHARLIE BARNET AND ORCHESTRA 
(Columbia) 


Thrills of Music (6955) (Rerelease) 
Two of the popular all-time music favorites, 
Charlie Barnet and disc jockey Fred Robbins 
are featured in this reel. Among the hits re 
peated are “Pompton Turnpike,” Jean Louise 
singing “Stormy Weather,” and Jimmy Brown 
letting go on “Civilization.” 
Release date: April, 1954 10Y 


CANDID MICROPHONE (Columbia) 


Series 6, No. 4 (6554) 

Allen Funt, the conductor of Candid Micro 
phone, hides his equipment in a New York 
sporting goods store to trap the unwary. Go 
ing behind the rifle counter, Funt pulls hi 
shenanigans on a pair of youths endeavoring to 
buy a rifle and on a gun fan whom he tries 
to shower with accessories. 


Release date; March 18, 1954 


minutes 


10 minutes 


17 
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Prod. 
No. Title 


COLUMBIA 


ALL-STAR COMEDIES 


Love’s a Poppin’ (16)....6-11-58 
-— a Can You Sue 


A Weneiins They Did Go 

(1642) . . 10-29-53 
Down The Hatch U7”). 11-26-53 
Doggie in the Bedroom 

(1642) 
Tooting Tooters 
Two April Fools 


ANIMAL CAVALCADE 


Greyhound Capers sored 7-30-53 
Three Big Bears (7). .8-27-53 


ASSORTED FAVORITES 


(Reissues) 


Wife Decoy (17) 

Silly Billy (18) 10- -22- 5. 
Strife of The Party (16) .12- a 53 
Oh Baby (18) 2-11-54 
Two Nuts in a Rut (18)..3-11-54 
She Snoops to Conquer 


CANDID MICROPHONE 


—_ Microphone No. 5 
.6-11-53 
canaia Microphone No. 1. .9-10- 53 
Candid Microphone No. 2.12-10-53 
Candid Microphone No. 3.2-18-54 
C. M. No. 4 (10). . -3-18-54 


COLOR FAVORITES 
(Reissues) 
Mother Hen’s Holiday (7) .6 


The Dream Kids (7/2). 
The Rocky Road to Ruin 


val Courage (7) 
Fiesta Time (7'%).. 
Room and Bored (7 
Boy, _ & Birds 


(742 
Skeleton Frolie (7¥% 
Tree For Two (7%).. 
Way Down Yonder in the — 
7) 1-28-54 
Dog, Cat & Canary (7). .2-28-54 
The Egg Yeoo (7'2) 3-31-54 
Way of All Pests (7'/2)...4-15-54 
Amoozin’ But Confoozin’ 
S. 


COMEDY FAVORITES 
(Reissues) 


Hot Water (18/2) 
Half Shot at Sunrise 


Love “4 First Fright igh 
(16) 
o. Along Little ‘Hubby © 
2-25-5 
Slapprty Married (16').. .3-4- 54 


MR. MAGOO 
(Color) 
Magoo’s Masterpiece (7).7-30-53 
Magoo Slept Here (7)...11-19-53 
Magoo Goes Skiing (7)...3-11-54 


MUSIC TO REMEMBER 


The Polovetsian Dances 
/2 

Nuteracker Suite (9'/2) 

Piano Concerto in B-Flat 
Minor (10) 

Peer Gynt ~y? . 

1812 Overture 

Swan Lake Ballet (10) 


SCREEN SNAPSHOTS 


a Pair of Jacks 
t .. 6-18-53 


oo ceed 23-53 
Hollywood ‘Stuntmen . 9-17-53 
Hollywood Laugh Parade. 10-22-53 
Men of the West (10)...11-19-53 
— s Greet peepee 

10'% 2-24-53 


2) 
“a: West in Hollywood 
10'/2 


manecin in Uniform 

(10%) 1-2-54 
Hollywood St ‘Stars to ewes 
) : 


For information on short subjects turn to the Product 
Digest Section pages indicated by the numbers which 
follow the titles and release dates in the listing. Numer- 
als in parentheses next to titles represent running time 
as supplied by the distributor. (R) Indicates a reissue. 








8857 Hollywood Goes To Mexico M-G-M TECHNICOLOR 


Yo) 3-25-54 ... 
6858 Hula from Hollywood (10) .5-6-54 A 
6859 Hollywood’s Invisible Man.6-10-54 ... CARTOONS 
T. V. of Tomorrow (7). .6-6-53 


STOOGE COMEDIES  ypgwenibetenags 


y (7) 9 
op Pua Gy Grnee O. 32 Half Pint Palomino (7) 9-26-53 
Two Little Indians (7) .10-17-5 
6401 Rip, Sew and ‘Stitch (17). .9- 3- . ; ; “91. 
6402 Bubble Trouble (16/2)... .10-8- Life With Tom (8)....11-21-53 
6403 Goof on the Roof (1674). “12. S- 33 F F TIES 
6404 Income Tax Sappy (16/2). 
6405 Spooks (2D) (16)... :- xeba PETE SMITH SPECIALTIE 
6406 on My Backfire ( eees -459 , ....6-27-53 
6407 Musty Musketeers (16). oe See cae iO... oT 
6408 Pals and Gals (17)....... ovis $-551 It Would Serve ’E 
Right (10) 
I $-552 This ts i Seing? (9). 
THRILLS ‘OF MUSIC $-553 Landlerding It (9) 
(Reissues) S-554 Things We Can Do Without 

5956 Shorty Sherock & Orch. (9) 12-5- 

(842) : Film Antics (8) 
6951 George Towne & Orch. ..»» Fish Tales (8) 3-12-54 

(10) Do Someone A Favor (9) 4-10-54 
6952 Boyd Racburn & Orch. ..... Out For Fun (10) 5-8-54 


. 11-26-53 
6953 ber 11 Thornhill & Orch. 
-24-53 ... PROPHECIES OF 
6954 sanckits “& Orch. iio) tags 
6955 mf ee & oe. pre NOSTRADAMUS 
rc s Ask Nostradamus 


TOPNOTCHERS 


590! Beyond the Frontier (10) .6-11-53 
5902 This Is Versailles (102) .8-25-53 
6901 Canine Crimbusters (10). .4-15-54 


6902 Push Back The Edge PARAMOUNT 
U.P.A. CARTOON SPECIALS CARTOON CHAMPION 


(Reissues) 
5999 Gerald McBoing—McBoing’s 
Symphony (7/2) 7-15-53 1767 - - ppnow Square 
6509 A Unicorn in the 
a heme Surges Cat Oy. 
(8) Special 2063 
Bringing Up Mother (7). 2207 . ry Ado About Mutton 
6502 Ballet-Oop (7%). ‘2. 1-54 2207 
6503 Man on the Flying ‘Trapeze | 


6504 Fudget’s Budget rs i CASPER 
WORLD OF SPORTS (Teehnteotor) 
5808 .——o and Bowling Champs - r! the Old Mill Gweem 


V2 
5809 Dude Ranch Sports wr). 7-23-53 
6801 Assault and Mat-Tery....9-24-53 


D) (8)... 
1112-88 2098 lO 
-tt-t2- -5 Casper Geni 
6804 Battling Big Fish (11). .12-17-53 ’n Boots (7 
6805 Gauchos Down Uruguay mex 3 — ns 


(10) 
6806 Tee Magic , bone 
6807 Racquet Wizards coos FEATURETTES 
6808 World Soccer Champions All 27 Minutes 
eeee “Calling Scotland Yard’’ 
Javanese Dagger 
Falstaff's 


SERIALS The Missing Passenger 


(All 15 Chapters) The Sable 
6120 The Great Adventures of Present for a Bride 
Captain Kidd 
6140 Jungle Raiders. 


6160 Gunfighters of the sa ne dis HEADLINER CHAMPION 


Northwest (Reissues) 
Tuma (8) ....ccceee +++. 10-2- 
M GS M Timber Athletes (9) 10-2-53 
——" Try & Catch Me (9)... .10-2-53 
bi Who in Animal Land | - 
) 
FITZPATRICK TRAVEL TALKS -5 Bundle From Brazil oo - 10-2-53 
(Color) Brones & Brands (9)....10-2-53 
ip == 4 Genera oan. (8) .6-27-53 1927 
- —— agen, ty o 
7 HERMAN AND KATNIP 


rs (9) 2031 
T-5i! {0-17-53 2087 (Color) 
Drinks on the Mouse (7) 8-28-53 1999 
GOLD MEDAL REPRINT Northwest Mouse, (7)..12,18-58 2095 
Surf & Sound -5- 
CARTOONS Of Mice and Menace (7) 6-25-54 .... 


Flirty Birdy (7) 
Swingshift Cinderella KARTUNES 
(Teehnicolor) 


Aero-Nuties (7) 
Invention Lae (7). ‘ei 
No Place Like Rome (7) 7-3 


SLES 


mmmmm mm mM 


Ri2-12 Collegiate Circus Champs 
(9 


Title 
NOVELTOON 


Surf Bored 
—_* et baidy 


) -20-53 
The Seaprome “Court @. 1-29-54 
Tow 2-12-54 


PACEMAKERS 


Hurricane Hunters ae fe 
Spirit of Seve = . 10-2-53 
Society Man (1 12-25-53 
Room That Flies (10). .3-26- “54 
What’s Wrong H 


(10) 
Million Dollar 
Playground (10) 


POPEYE 


(Color) 
Baby Wants a Battle 
(6) 


Fireman’s Brawl (6). 
The Ace of Space (3D) 


(7) 

Shaving Muggs (6) 
Floor Flusher (6) 
20th Anniversary (8) 
Taxi-Turvy (6) 
Bride and Gloom (6) 


, re) ' 
-o N 


@BwOwww wr N 
Onerwn 


Ri2-t1 Wee Water Wonders 
9 


.. 8-14-53 
Rocky Mountain River 
Thrilis (9) 
Mother Was a Champ 
(9) . 11-6-53 
Choosing Canines (9) .11-13-53 
Rough Ridin’ Veangrane, 
(9) 2-4-53 
Water ‘Swimphny (9). “ize 18-53 
Angling for Thrills (9). 1-22-54 
= on a Springboard 


(9 2-26-54 
Riding the — (9) .3-12-54 
Rough Tumbl 

Stick Games “10) 4-30-54 
Men Who Can Take It.6-18-54 


TOPPER 
Rowdy Racoons (10)....10-2-53 


Uncommon Sense (10). ..1-29-54 
— te the North 
(10. 2-19-54 


Jam (1 
Three Wishes tid) 
In Darkest Florida 


REPUBLIC 
THIS WORLD OF OURS 


(Trucolor) 


Germany (9) 
Japan (8) 
Hongkong (9) 


SERIALS 
Canadian — vs. — 


invaders (12 
— of Pend America 


a in the African 
Jungle (15) 


RKO 


ADVENTURES IN MUSIC 


(Disney-Color) 
44,601 Melody (3D) 
44,701 Melody (2D) (10)... 


LEON ERROL COMEDIES 


(Reissues) 
43,702 He wae to Remember 


Birthday Blues (7) 


GRANTLAND RICE SPORTLIGHTS 


1959 
19863 
2031 


2103 
2103 


2103 
2159 
2191 


2215 


185? 


1967 


5 
Let’s Go Stepping (17) .9-11-53 2015 


43,705 It — wt Happen 


to a Dog (18). 9-25-53 2095 
43,706 Maid Trouble (18) 10-9-53 2103 
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Date Page 


Prod. 
No. Title 


EDGAR KENNEDY SERIES 
(Reissues) 

Unlucky Dog (15) 8-7-53 

Trouble or Nothing (18)-8-14-53 

Wall S . 

Motor Maniacs (18) 

Do or Diet (18) 

vane for Trouble 

(18) 


43,501 
43,502 
43,503 
43, 
43,505 
43,506 


MICKEY MOUSE BIRTHDAY 


CARTOONS 
(Technicolor) 
(Reissues) 
et s Birthday Party 
the Pointer (8) 
Tiger Trouble (7) 


Nifty Nineties (7) 
wt —— Takes a 


MARQUEE MUSICALS 


Two For The Record 


MY PAL 
(Re-releases) 
My Pal with Flame 


(22) 
Pal’s Adventure (20).... 


RKO PATHE SPECIAL 


43,101 Shark Killers &: -++-10-2-53 
43,102 This ts Little Li 


(15) 10-30-53 
43,103 oo - “— a, i 12-18-53 
43,104 Taming The vet er 

(16) cccccccccecoces +. 3-26-54 


43,201 


8- 
43,202 9-4-53 


SCREENLINERS 
Running the Red 
Blockad 


je 
Herring Hunt *(i6): eee 
Laughs of Yesterday 


Black Power (7) -30-54 
Untroubled Border (8). .5-28-54 


SPORTSCOPES 
Ben Hogan (8) 
Bat Boy (8) 


Best in Show (8) 
Wild Birds Winging 


Railbird’s Album (8). 
again with Demarest 


) 
Dog Scents (8) 


International Road Race (8)... 
Leather & Lather (8) 


SPECIAL COLOR 
Holiday Island (15) > 14-53 
Pecos Bill (25) 2-19-54 
Motor Rhythm (3D) 


(8) 9-18-53 
Motor Rhythm (2D) (8) .9-18-53 


TRU-LIFE ADVENTURES 


(Disney-Color) 
Prowlers of the 
Everglades (32) 
TWO REEL SPECIALS 


Football Headliners . + 11-53 
Basketball Headliners ..4-16-54 


8-14-53 


RAY WHITLEY 
(Re- Releases) 
43,401 


43,402 


a renee Welcome 
(18 8-21-53 
Rhythm Wranglers (19) .9-18-53 


WALT DISNEY CARTOONS 
(Color) 
How to Dance (6) 


The New Neighbor (7). 
Football (Now & Then) 


(7) 

Rugged Bear (6) 
Working for Peanuts 
(7) 

How to Sleep (7) 
Canvas Back Duck (7). 


The Lone os ALES 
Dragon Around 

Grin & Bear It. 

The Social Error 
Chips Aboy 


SLETEEEeSS SS Bs 


Rete 
. 


1966 
2073 


1983 


Rel. P.D. 
Title Date Page 
SEE IT HAPPEN 


(Movietone) 


Impact of Tragedy (10) 
Calamity Strikes (9) 


20th CENTURY-FOX 


SPECIAL 
(CinemaSeope) (Color) 
Rescue of the Deep (7) 


us Express (16) 
Finale r) Tachalkow 


Ste tophen F or Mediey.. Pi 

Valley of the Nile eoccecccces 
SPORT SHOW 

Morning Light a: 

Unusual 

Laurentian Sperts oliday 


. 


Se 2% 


TERRYTOONS 
(Color) 
(All 7 Minutes) 


Friday the 13th (7) 
When Mousehood Was in 
Flower 


Bargain Daze (7) 
Sparky, the Firefly (7) 
Mouse Menace ( 

The Reluctant Pup (7). 
How to Keep Cool (7). 


Spare the Rod (7). 
Growing Pains (7) 
Runaway Mouse (7 


».§ 
Helpless Hippo (7) 
Pet Problems (7) 
Frog a Princess 


(R) ° 
Prescription for Percy (7)...4- 
Satisfied [eners (7) 


Wreck of The Hesperus 


(R)_(7) 
Tall Tale Teller 
Arctic Rivals 
Ghost Town 


UNITED ARTISTS 


MEDAL OF HONOR 
(All 28 minutes) 
Julius Langbein 


SPECIAL 


oyal a md (C) 
Re) (Rank) 


UNIVERSAL-INTERNAT'L 


U-] COLOR PARADE 
7-13-53 
(9Ya) .. 8-10-53 

10-5 


jos (9)... 
Mid. rm Visit rt) 3 
>a B in Style (9/2) 
Fair Today 


EARTH AND ITS PEOPLES 
(2-Reeler) 
a Ty Trade and ena: A 


Prod. : Rel. P.D. 
No. Title Date Page 
LANTZ TECH. CARTUNES 


8327 The Flying Turtle (6).... 
Wrecks (6)....7. 


= 
2 32 


8330 Belle Boys (6) . 
8333-2D Hypnotle Hick (6)... 
8331 


Cone (6) 
8332 Hot Noon ( 
pee Hypnotie 

> oO” Willy te) 


petite we 
SLLSBVS 


SfF 


(6) 
Dig That Dog (6) 
Hay Rube (6) 


LANTZ TECH. CARTUNES 


(Reissues) 


Smoked Hams (6/2) 
Coo Coo Birds (6/2) 
Well Oiled (6/2) 


MUSICAL FEATURETTES 


Music on the Double (18) .5-28-53 
8308 Surprising Suzie (15) 
8309 Camp Jamboree (18) 
8310 oun Bros. Encore 


9301—2D)\ Carnival In April (18) .11-53 
9101—3 Df 


9302 oat ao & His Orch. 
5Y, 


Hawaiian Nights ee ea 
di Wakely’s Jamboree 


9303 
9304 


9305 
9306 
9307 


Rhythm & Rhyme (15)...4- 
Four Aces Sing (15) 
Corral Cuties (15) 


3-D SPECIAL 
(Musical Featurette) 


8311-2D Nat “King” Cole & Ross 
8100-3D Morgan's Oreh. (18) 


TWO-REEL SPECIALS 


Landscape of Silence (17) . 10-25-53 
Perils of the Forest (17)..2-14-54 
Hottest 500 (16) - 13-54 


VARIETY VIEWS 


Bolivar Bonanza (9) 

Behind the Wall (10). 

~. Van Winkle Returns 
(10) 


Fun For All (9) 
Byways to Broadway (9) ‘ 
Bow River Valley (9)......1-4- 
Brooklyn Goes to Chicago 

9Y2) 2- 


Moving Thru Space (9)...4-12-54 


WARNER BROS. 
BLUE RIBBON HIT PARADE 


(Color) (Reissues) 


Mighty Hunters (7) 

The Fighting oe (7). 
9312 Sniffles Takes a Trip (7): 
9313 Wae 

1301 Old ry (7) 9-12-53 
1302 Walky. °Palky. Hawky (7).10-17-5 
1303 Birth of a Notion (7)....11-7- 
1304 Eager Beaver (7) i 

1305 a Over You 


(7) 
1306 Of Fox & Hounds (7)... 
1307 Roughly Squeaking (7)... 
1308 Hobo Bobo (7).... 
1309 Gay Anties (7) 


9310 
9311 


6-13-53 
7-11-53 
-8-1-53 


“BUGS BUNNY" SPECIALS 
(Color) 


9729 nore Trimmed 
973 

bbit, 
Robet ~ bbit 
1725 Captain Hareblower (7). 
1726 Bugs & Thugs (7) 
1727. No Parking Hare (7) 


17 
1724 


FEATURETTES 
“CLASSICS OF THE SCREEN” 


Looking at er (20). “+2 18-53 
Minstrel Days (20) 53 
They Were “Champion ry 

(20) 


Spills For Thrills (20). .11-21-53 
This Wonderful World (20)4-3-54 
Calif. Jr. Symphony (20) 5-29-54 


Prod. Rel. 
No. 


9008 


1001 
1002 


1003 
1004 


1009 


1604 
1605 


P.D. 


Title Date Page 


JOE McDOAKES COMEDY 


So ven Love Your Dog 


) 
So Yee Think You Gant. 
Sleep (10) 10-31-53 2047 
So You Want To Be an Helr (10) 2135 
So You're Having Neighbor 
Trouble (7) 
So You Want to Be Your 


2215 
10 


So You Want to Go to a 
Night Club (10).. 


MELODY MASTER BAND 
(Reissues) 
Vincent Lopez & Orch. (R) 
(10) 6- 
Spade Cooley Band (10) ..8-22-53 
Desi Arnaz & Band (10) .10-3-53 


Hal Kemp & Oreh. (10). 11-14-53 
— of the Rhumba 


.2-27-54 
.4-17-54 


Reg of the Range (10). 
Jammin’ the Blues (10). 


MERRIE MELODIES AND 
LOONEY TUNES 
(Color) 


There Auto Be a Law @ 6-6-53 
Tom-Tom Tomcat (7). 6-27-5: 
Wild Over You (7) 7-11-5 
Duck Dodgers in the 24th Ya 

Century (7) . 7- 
Plop Goes the Weasel (7) 8-22-52 
Cat-Tails for Two (7) .8-29- 
Street Gas Named Sytiester 

(7 -5-5 


suslen “Along (7). 

Easy Peckins (7) 

Catty Cornered (7) 

Of Rice and Hen (7).. 

Cats A-weigh (7)....... 

Punch Trunk (7)........ 

Dog Pounded (7).. 

1 Gopher You (7). 

Feline Frame-Up 

Wild Fire (17) 

No Barking 

Design For Leaving (7) 

The Cat’s-Bah (7).. 
Bell-Hoppy (7). ° 4-17-5 
Doctor Jerkyl’s Hide (7). .5-8- 
Claws for Alarm (7)......5- 


SPECIALS 
(Technicolor) 


Where the Trade Winds 
Play (20) . 

Gone Fishin’ (20) (R). 

“i of Louisiana 


‘ 9-125 


.. 10-10-53 

North of the Sahara (20). 11-7-53 
Don’t Forget to Write 

(20) «+». 12-5- 
Winter Paradise. (20). 
Hold Your Horses (20) 
Monroe Doctrine (20) : 
Continental Holiday (20).4- 10- . 
Declaration of re oe mnee = 

(19) be 


SPORTS PARADE 
(Technicolor) 


Ride a White Horse (10) .7- 

Danish Sport Delight (10) .8-15 

Royal Mounties (10). 9-19 

Sea Sports of Tahiti (10 i. 

Born to Ski (10). - 

Arabians in the Rockies 
(10) 


1966 


CrEN NG 
WwaAG 


When Fish Fight (10). 

Heart of a Champion 
(10) ea taeeoudé 

Carnival in Rio (10) 

Hunting oe at Work 
10) 


VITAPHONE VARIETIES 


Head Over Heels (10)....6-20-53 
Spirt of West Point (10)..8-9-53 
Hit "Im Again (10). 9-5-53 
Say it with Spills (10). . 10-24-5 
Magic Movie Moments 

(10) . 12-26- 
1 Remember When (10)... .4-3-5¢ 
Thrills from the Past 

(10) ‘ 5-8-54 


MISCELLANEOUS 


Toot, Whistle, Plunk & Boom 

OP ascatuns 
(Color) (Disney) omepraoeed 
Ben & Me (18) 

(Disney) (Color) 
Crucifixion (14) Meadow.. 
Sunday By the Sea 

(Meadow) (13) 

Glass Houses (Noel 

Meadow) (27) 


11-53 
2-54 
5-29-54 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- Under the column heading Special Data projection and available 
able. Advance dates are tentative and subject to change. Run- sound systems are designated by the following keys: SYSTEM: CS 
ning times are the official times supplied by the distributor. —CinemaScope; VV—VistaVision; SA—SuperScope (anamorphic 


All page numbers in this chart refer to pages in the PRODUCT print); 3D—two prints; 3D(!)—single strip. SOUND: Ss—four 
DIGEST SECTION. track magnetic stereophonic sound; oe stereophonic 


Short Subjects Chart June 5, 1954, page 18. sound print; Ps—Perspecta optical directional sound; Ms—single 


Features by Company May 15, 1954, page 2301. track magnetic sound; Os—standard optical sound. 
Color pictures designated by (c). Legion of Decency Ratings: A-1, Unobjectionable; A-2, Unobjec- 
*Following a title indicates a Box Office Champion. tionable for Adults; B, Objectionable in part for all; C, Condemned. 


--REVIEWED— 
: Release Running (S)=synopsis L.of D. Herald Special 
TITLE—Production Number—Company Date Time Issue Page Rating Review Data 


A 


About Mrs. Leslie (5321) Para. Shirley Booth-Robert Ryan Aug.,'54 May Good 
Act of Love UA Kirk Douglas-Dany Robin Mar.,'54 Dec. Very Good 
Adventures of Robinson Crusoe (c) UA Dan O'Herlihy-James Fernandez Apr.,'54 
Alaska Seas (5313) Para. Robert Ryan-Jan Sterling Jan.,'54 Jan. Good 
All-American (333) Univ. Tony Curtis-Lori Nelson Oct.,'53 July Very Good 
All the Brothers Were Valiant (c) 

(407)* MGM _ Robert Taylor-Ann Blyth Nov. 13,'53 Oct. . Excellent 
Always a Bride (Brit.) U-l Peggy Cummins-Terence Morgan Apr.,'54 
Angels One Five (Brit.) Stratford Jack Hawkins-Michael Denison May,'54 May Good 
Annapurna (c) Mayer-Kingsley Documentary Dec.,'53 Dec. -| Excellent 
Appointment in Honduras (406) (c) RKO Glenn Ford-Ann Sheridan Oct. 16,'53 Oct. Fair 
Appointment for Murder (Ital.-Eng.Titles) IFE Delia Scala Feb.,'54 Feb. - Fair 
Arrow in the Dust (c) (5404) AA _ Sterling Hayden-Coleen Gray Apr. 25,'54 Apr. Very Good 


Back to God's Country (c) (403) Univ. Rock Hudson-Steve Cochran Nov.,'53 Sept. Good 

Bad for Each Other (624) Col. Chariton Heston-Lizabeth Scott Jan.,'54 Dec. Good 
Badman's Territory (476) Randolph Scott-Ann Richard (reissue) May 1,'54 

Bait - Hugo Haas-Cleo Moore Mar.,'54 Feb. Good 
Battle of Rogue River (c) - George Montgomery Mar.,'54 Mar. Good 
Beachhead (c) Tony Curtis-Frank Lovejoy Feb.,'54 Jan. Very Good 
Beat the Devil UA Humphrey Bogart-Jennifer Jones Mar.,'54 Mar. Very Good 
Beauties of the Night (Fr.-Eng. Titles) UA Gerard Philipe-Gina Lollobrigida Not Set Apr. Excellent 
Beneath the 12-Mile Reef (c) 

(CS) (337)* 20th-Fox Terry Moore-Robert Wagner Dec.,'53 Dec. - Very Good CS-Ss, Ms, Os 
Best Years of Our Lives (452) RKO March-Loy-Andrews-Wright (reissue) Feb.,'54 Dec. Superior 
Betrayed (428) (c) MGM _— Clark Gable-Lana Turner Not Set Ps 
Big Chase (5327) Lippert Lon Chaney-Glenn Langan June 18,'54 
Big Rainbow (c) RKO —_ Jane Russell-Gilbert Roland June,'54 
Bigamist, The Filmakers Joan Fontaine-lda Lupino Dec.,'53 2125 Very Good 
Bitter Creek (5423) AA Wild Bill Elliott Feb. 21,'54 3 2214 Good 
Black Glove (5305) Lippert Alex Nicol Jan. 29,'54 (S)2167 
Black Horse Canyon (c) (423) Univ. Joel McCrea-Mari Blanchard June,'54 2 Good 
Black Shield of Falworth, The (429) 

(CS) (c) Univ. Tony Curtis-Janet Leigh Sept.,'54 (S)2271 
Blackout (5309) Lippert Dane Clark-Belinda Lee Mar. 19,'54 , 2270 Good 
Blowing Wild (306) WB Gary Cooper-Barbara Stanwyck Oct. 17,'53 4 1997 Very Good 
Border River (*) (409) Univ. Joel McCrea-Yvonne de Carlo Jan.,'54 2134 
Botany Bay (c) (5307) Para. Alan Ladd-James Mason Nov.,'53 2013 
Both Sides of the Law (Brit.) (482) U-| Peggy Cummins-Rosamund Johns Jan.,'54 n 2141 
Boy From Oklahoma (320) (c) WB Will Rogers, Jr.-Nancy Olson Feb. 27,'54 2141 
Brigadoon (CS) (c) M Gene Kelly-Cyd Charisse Not Set 


Cc 


Caine Mutiny, The (c) .  Bogart-Ferrer-Johnson Not Set 20 (S)2191 
Calamity Jane (c) (311)* Doris Day-Howard Keel Nov. 14,53 . 31 2045 Excellent 
Capt. John Smith & Pocahontas (c) Anthony Dexter-Jody Lawrance Nov.,'53 . 21 2077 Fair 
Capt. Kidd and the Slave Girl (c)} Anthony Dexter-Eva Gabor May,'54 29 10 Good 
Captain's Paradise (Brit.) Alec Guinness-Yvonne de Carlo Dec. 18,'53 10 2021 Excellent 
Carnival Story, The (c) (412) K Anne Baxter-Steve Cochran . 16," . 27 2237 Very Good 
Casanova's Big Night (c) (5316) Para. Bob Hope-Joan Fontaine , i 2205 Excellent 
Cavalleria Rusticana (c) Savini Mario del Monaco 9 2134 Fair 
Cease Fire! (5308) (3D) Para. Korean War ie . 28 2085 Exc. 2D, 3D-Ss(2), Os 
Champion, The UA Kirk Douglas-Frank Lovejoy (reissue) Apr.,'54 
Charge of the Lancers (c) Col. Paulette Goddard Feb.,'54 
Command, The (CS) (c) (319)* WB Guy Madison-Joan Weldon Feb. 13,'54 23 2157 
Conquest of Everest (Brit.) (c) UA Documentary Apr. 23,'54 eh 2101 
Cowboy, The (5308) (c) Lippert Documentary May 28,'54 a 2134 
Crazylegs—All American (5224) Rep. Elroy Hirsch-Lloyd Nolan Feb. 15,'54 at 2046 
Creature from the Black Lagoon 

(415-3D, 416-2D) iv. Richard Carlson-Julia Adams Mar.,'54 . 13 2182 
Crime Wave (308) Gene Nelson-Sterling Hayden Mar. 6,'54 - 16 2142 
Crossed Swords (c) Errol Aynn-Gina Lollobrigida Not Set . 31 (S)2047 
Cry of the City (441) 20th-Fox Victor Mature-Richard Widmark (reissue) Mar.,'54 


> pow >>> 
— nN nNo— — 


Very Good CS-Ss or Os 
Good 

Excellent 

Very Good 


Good 2D, 3D, ?7(1) 
Good 
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--REVIEWED— 
(S)=synopsis 
Issue Page 


L.of D. Herald 
Rating Review 


Release 
Date 


Running 
Time 


Special 


TITLE—Production Number—Company Stars Data 


Dangerous Mission (3D) (c) (410) 
Decameron Nights (c) (461) 
Demetrius and the Gladiators 
(c) (CS) (415) Fox 
Desperado, The (5426) AA 
Devil's Pitchfork (form. Ana-ta-han) 
(Japan.) Arias Akemi Negishi 
Dial M for Murder (c) (327) WB Ray Milland-Grace Kelly 
Diamond Queen, The (c) (302) WB Fernando Lamas-arlene Dahl 
Diary of a Country Priest 
(Fr.-Eng. Titles) 
Dirty Hands (Fr.) 
Dragonfly Squadron (52) 
Drive a Crooked Road Col. 
Drums Across the River (c) (422) Univ. 
Drums of Tahiti (3D) (c) Col. 
Duel in the Jungle WB 
Duffy of San Quentin (321) WB 


E-F ° 
Easy to Love (c) (410) 


Mar. 6,54 75m Feb. 27 2197. A-Il — Fair 
Nov. 16,'53 87m Nov. 7 2061 +B Excellent 


Victor Mature-Piper Laurie 2D, 3D 


RKO 

RKO —_ Joan Fontaine-Louis Jourdan 
June,'54 

June 20,'54 May (S)3 


Victor Mature-Susan Hayward 
Wayne Morris 


CS-Ss, Ms, Os 


Good 
Excellent 


Good 


May 17,'54 2 
May 29,'54 May 2277 
Nov. 28,'53 " 1949 


Claude Laydu-Nicole Maurey 
Pierre Brasseur 

John Hodiak-Barbara Britton 
Mickey Rooney-Dianne Foster 
Audie Murphy-Lisa Gaye 
Patricia Medina-Dennis O'Keefe 
Jeanne Crain-Dana Andrews 
Joanne Dru-Paul Kelly 


Apr. 5,'54 3 2261 
May,'54 May 2 
Mar. 21,'54 2182 
Apr.,'54 2229 
June,'54 May l 
Jan.,'54 2119 
July,'54 
Mar. 13,'54 Feb. 


Brandon 
McDonald 
AA 


Very Good 
Very Good 
Good 
Good 
Very Good 
Good 


2182 Good 


Esther Williams-Van Johnson 
Keefe Brasselle-Marilyn Erskine 
Univ. C. Colbert-Fred MacMurray 
Col. Scott Brady-Rita Moreno 


Dec. 25,'53 2069 
Jan. 30,'54 2109 Very Good 
(reissue) July,'54 17 Very Good 
Jan.,'54 4 2101 . Fair 
June,'54 2245 . 


MGM Very Good 


Eddie Cantor Story (c) (316) WB 
Egg and I, The (426) 
El Alamein (620) 


Elephant Walk (c) (5317) Para. 
RKO 
MGM 
MGM 


Enchanted Cottage (472) 

Escape from Fort Bravo (c) (409) 
Executive Suite (423) 

Fallen Angel (365) 

Fanfan the Tulip (Fr.) 

Fangs of the Wild (5311) 
Fighter Attack (c) 

Final Test ( Brit.) 

Fireman Save My Child (421) 
Flame and the Flesh (c) (421) 
Flamenco (c) (Span.-Eng. Narr.) 
Flight Nurse (5301) Rep 
Flight to Tangier(c) (2D-5331,3D-5306) Pare, 
Folly To Be Wise (Brit.) Fine Arts 
Forbidden (407) Univ. 


20th-Fox 
UA 
Lippert 
AA 


Continental 
Univ. 

MGM 
Lewis 


Elizabeth Taylor-Dana Andrews 
Dorothy McGuire-Robert Young (reissue) Mar.,'54 
William Holden-Eleanor Parker Dec. 4,'53 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 
Alice Faye-Dana Andrews (reissue) Nov.,'53 
Gerard Philipe-Gina Lollobrigida Dec.,'53 
Charles Chaplin, Jr.-Onslow Stevens Apr. 2,'54 
Sterling Hayden-J. Carrol Naish Nov.,'53 
Robert Morley-Jack Warner Jan.,'54 
Spike Jones and His City Slickers May, '54 
Lana Turner-Carlos Thompson May,'54 
A. P. Lopez-Ballet Espanol May 21,'54 
Joan Leslie-Forrest Tucker Mar. 1,'54 
Joan Fontaine-Jack Palance Nov.,'53 
Alastair Sim-Martita Hunt Dec.,'53 
Tony Curtis-Joanne Dru Jan.,'54 
Linda Darnell-Cornel Wilde 


Very Good 


2061 - Very Good 
2197 ° Excellent 


1847 Very Good 
2214 Good 
2086 Good 
2183 Very Good 
2270 Good 
2277 Excellent 
10 Very Good 
2062 - Fair 
2030 Fair 
2102 Fair 
2086 Good 


2D, 3D-Ss(2), Os 


Forever Amber (366) (c) 20th-Fox (reissue) Nov.,'53 
Forever Female (5312) Para. 
Forty-Niners, The (5424) AA 
French Line (c) (2D-437, 3D-407) RKO 
Fugitive in Trieste (Ital.) IFE 


G 


Gambler from Natchez (c) (417) Fox 
Garden of Evil (c) (CS) (416) Fox 
Genevieve (c) (Brit.) (48!) U-! 
Genoese Dragnet (Ital.) IFE 
Geraldine (5302) Rep. 
Gilbert & Sullivan (c) (Brit.) UA 
Girl for Joe (325) 

(form. Force of Arms) 
Girls Marked Danger (Ital.-Eng. Dial.) IFE 
Give a Girl a Break (c) (412) MGM 
Glass Web (2D-402, 3D-401) Univ. 
Glenn Miller Story (c) (412)* Univ. 
Go, Man, Go UA 
Golden Coach (c) (Ital.-Eng. Dial.) IFE 
Golden Idol, The (5315) AA 
Golden Mask (c) (Brit.) 
Gone With the Wind (c) (430) 
Gorilla At Large (c) (3D) (406) 20th-Fox 
Great Diamond Robbery (419) MGM 
Greatest Love, The (Ital.-Eng. Dial.) IFE 
Greatest Show on Earth (c) (5325) Para. 
Guilt Is My Shadow (Brit.) Stratford 
Gun Fury (c) (3D) (617) Col. 
Gunga Din (479) RKO 
Guy With a Grin (c) (327) 

(form. No Time for Comedy) WB 
Gypsy Colt (419) (c) MGM 


G. Rogers-W. Holden-P. Douglas Jan.,'54 1861 
Wild Bill Elliott-Virginia Grey May 9,'54 2285 Good 
Jane Russell-Gilbert Roland Feb. 8,'54 2134 Good 
Jacques Sernas Jan.,'54 2167 Fair 


Excellent 


Dale Robertson-Debra Paget 
Gary Cooper-Susan Hayward 
Dinah Sheridan-John Gregson 
Charles Rutherford-Lianella Carell 
John Carroll-Mala Powers 
Maurice Evans-Robert Morley 


July,'54 
July,'54 
Feb.,'54 
Mar.,'54 
Apr. 1,'54 
Jan. 8,'54 


CS-Ss, Ms, Os 
Excellent 
Good 


Excellent 


WB William Holden-Nancy Olson (reissue) May 15,'54 
Silvana Pampanini-E. Rossi-Drago June,'54 
Marge & Gower Champion Jan. 1,54 
Edward G. Robinson Nov.,'53 
James Stewart-June Allyson Feb.,'54 
Harlem Globetrotters-Dane Clark Jan.,'54 
Anna Magnani Jan.,'54 
Johnny Sheffield Jan. 10,'54 
Wanda Hendrix-Van Heflin Mar.,'54 a Good 
Gable-Leigh-deHavilland (reissue) July, 54 Ps 
Cameron Mitchell-Anne Bancroft Fair 3D, 3D(1) 
Red Skelton Good 

Ingrid Bergman-Alexander Knox Good 

Charlton Heston-Betty Hutton 
Peter Reynolds-Elizabeth Sellars 
Rock Hudson-Donna Reed 
Cary Grant-Victor McLaglen 


Good 

Very Good 
Excellent 
Excellent 
Very Good 


UA 
MGM 


Jan.,'54 
(reissue) July,'54 

Mar.,'54 ’ Fair 

Nov.,'53 Good 
(reissue) July 1,'54 


2D, 3D-Ss(2), Os 


(reissue) May 15,'54 
Apr. 2,'54 


James Stewart-R. Russell 
Donna Corcoran-Frances Dee 


Alex Nicol-Hillary Brooke 
Elsbeth Sigmund 

Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 
Documentary 

Wendell Corey-Evelyn Keyes 
Greer Garson-Robert Ryan 
Hope-Clooney-Dahl-Martin 
John Wayne-Claire Trevor 
Richard Conte-Joan Bennett 
Burt Lancaster-Joan Rice 
Ralph Richardson-Celia Johnson 
James Gleason 


Apr. 16,'54 
Apr.,'54 3 2118 
Feb.,'54 6 2173 
Not Set 22 I Very Good 
May,'54 8 2286 Good 

June 1,'54 me 2183 Fair 
Aug.,'54 22 (S)3 
Dec.,'53 . 24 2037 

July 3,'54 29 9 
Jan.,'54 » 20 

Jan. 16,'54 y 
Feb.,'54 13 

Jan. 15,'54 


Heat Wave (5310) 

Heidi (Swiss) UA 

Hell & High Water (c) (CS) (403)* 20th-Fox 
Hell Below Zero (c) Col. 
Hell Raiders of the Deep (Ital.) IFE 
Hell's Half Acre (5304) Rep. 
Her Twelve Men (429) (c) MGM 
Here Come the Girls (5309) (c)* Para. 
High and the ery (329) (c) (CS) WB 
Highway Dragnet AA 
His Majesty O'Keefe (c) (315) wB 
Holly and the Ivy (Brit.) Pacemaker 
Hollywood Thrill-Makers (5321) Lippert 


Lippert 
Very Good 


Excellent 


Cs-Ss, Ms, Os 


Very Good 
Superior 
2166 . Good 
2125 - Very Good 
2183 Excellent 

. 20 (S)2191 


CS-Ss or Os 
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TITLE—Production Number—Company 


Home from the Sea (5409) 
(formerly Sons of the Navy) 

Home of the Brave 

Hondo (c) (3D) (312)* 

Horse's Mouth ( Brit.) 

Hot News (5327) 

How to Marry a Millionaire (c) 
(CS)* (336) 


AA 
UA 
WB 
Mayer-Kingsley 

AA 


20th-Fox 


Immortal City 

indiscretion of an American Wife 
Inferno (c) (3D) (346) 20th-Fox 
Intimate Relations (Fr.-Eng. Dial.) Carroll 
Iron Glove, The (c) Col. 
lt Should Happen to You Col. 


J 


Col. 


AA 
AA 
Col. 
Para. 
Univ. 
Rep. 
Col. 
Rep. 
MGM 
Col. 


Jack Slade (5406) 
Jennifer (5407) 
Jesse James vs. Daltons (c) (3D) 
Jivaro (5311) (c) 
Johnny Dark (<) (424) 
Johnny Guitar (c) (5307) 
Jolson Story, The (c) 
Jubilee Trail (c) (5303) 
Julius Caesar 
Jungle Man-Eaters 
K-L 
Key Largo (309) 
Keys of the Kingdom (358) 
Khamishia—Five Tales from Israel 
\srael-America 

Khyber Patrol (c) UA 
Killer Ape Col. 
Killers From Space (409) RKO 
King of the Khyber Rifles (c)* 

(401) (CS) 
Kiss Me Kate (c) (3D) (408)* 
Knights of the Round Table (c) 

(CS) (413)* MGM 
Knock on Wood (c) (5319) Para. 
La Favorita (Ital.) IFE 
La Traviata (c) Savini 
Last of the Pony Riders (593) Col. 
Laughing Anne (Brit.) (c) (5305) Rep. 
Limping Man (5318) Lippert 
l.Jon Is in the Streets (c) (305) WB 
Little Boy Lost (5304)* ara. 
Little Caeser (317) WB 
Little Fugitive Burstyn 
Living Desert, The (c)* Disney 
Living It Up (c) (5320) Para. 
Lone Gun, The VA 
Lenely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Long Wait, The UA 
Loophole (5414) 
Lost Patrol (480) 
Louisiana Territory (3D) (c) (405) RKO 
Lovers of Toledo (Ital.-Eng. Titles) Hakim 
Lucky Five (Ital.) IFE 
Lucky Me (c) (CS) (324) WB 
Lure of the Sila (Ital.-Eng. Dub.) IFE 


M 


Ma and Pa Kettle at Home (418) 

Mad Magician, The (c) (3D) 

Magnificent Obsession (428) (c) 

Make Haste to Live (5306) 

Malta Story (Brit.) 

Man Between, The (Brit.) 

Man Crazy (339) 

Man From Cairo (5302) 

Man in Hiding 

Man in the Attic (340) 

Man of Conflict 

Man With a Million (c) (Brit.) 

Marry Me Again (404) RKO 

Massacre Canyon Col. 

Melody of Love (Ital.-Eng. Titles) IFE 

Men of the Fighting Lady (425) (c) MGM 

Miami Story, The Col 

Miss Robin Crusoe (c) (338) 

Miss Sadie Thompson (c) (3D)* 

Mr. Blandings Builds His Dream House 
(473) 

Mr. Potts Goes to Moscow (Brit.) 
(5400) 


22 


WB 
20th-Fox 


Fox 


MGM 


AA 
RKO 


Univ. 


20th-Fox 
Apex 
UA 


20th-Fox 
Col. 


RKO 
Stratford 


Stars Date 


June 27,54 
Aopr.,'54 
Jan. 2,'54 
Jan.,'54 
Oct. 11,"53 


Jan Sterling-Neville Brand 

Arthur Kennedy M. Maxwell (reissue) 
John Wayne-Geraldine Page 

Robert Beatty 

Stanley Clements 


Grable-Monroe-Bacall Nov.,"53 


Not Set 
Nov.,"53 
Feb.,'54 
Apr.,'54 
Mar.,'54 


Jennifer Jones-Montgomery Clift 
Robert Ryan-Rhonda Fleming 
Harold Warrender-Marian Spencer 
Robert Stack-Ursula Thiess 

Judy Holliday-Peter Lawford 


Mark Stevens 

Ida Lupino-Howard Duff 

Brett King-Barbara Lawrence 
Fernando Lamas-Rhonda Fleming 
Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 
Larry Parks-Evelyn Keyes 

Vera Ralston-Forrest Tucker 
Brando, Calhern, Garson, Kerr, Mason 
Johnny Weissmuller 


Nov. 8,53 

Oct. 25,'53 
Apr.,'54 

Feb.,'54 

July,'54 

Aug.,'54 
(reissue) Not Set 
May 15,'54 
Spec. 
June,'54 


Robinson-Bogart-Bacall (reissue) Nov. 7,'53 
Gregory Peck-Thomas Mitchell (reissue) Jan.,'54 


May 6,'54 
Not Set 
Dec.,'53 

Jan. 23,'54 


English Dialogue 

Richard Egan-Dawn Addams 
Johnny Weissmuller 

Peter Graves-Barbara Bestar 


Jan.,'54 
Nov. 26,'53 


Tyrone Power-Terry Moore 
Kathryn Grayson-Howard Keel 


Robert Taylor-Ava Gardner 

Danny Kaye-Mai Zetterling 

Paolo Silveri 

Lucia Evangelis-Giulio Gari 

Gene Autry 

Wendell Corey-Margaret Lockwood 
Lloyd Bridges 

James Cagney-Barbara Hale 
Bing Crosby-Claude Dauphin 
Edward G. Robinson 

Richie Andrusco 

True Life Adventure 

Dean Martin-Jerry Lewis 
George Montgomery-Dorothy Malone 
Marian Seldes-Charles W. Moffat 
Lucille Ball-Desi Arnaz 
Anthony Quinn-Peggie Caste 
Barry Sullivan-Dorothy Malone 
Victor McLaglen 
Documentary 

Alida Valli-Pedro Armendariz 
Aldo Fabrizi 

Doris Day-Robert Cummings 
Silvano Mangano 


Jan. 15,54 


(reissue) Feb. 6,'54 
Oct. 6,53 
Nov.,'53 


(reissue) July 1,'54 
1) 


Dec. 25,'53 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy 

Jane Wyman-Rock Hudson 
Dorothy McGuire-Stephen McNally 
Alec Guinness-Jack Hawkins 

James Mason-Claire Bloom 

Neville Brand-Christine White 
George Raft-Gianna Maria Canale 
Paul Henried-Lois Maxwell 
Constance Smith-Jack Palance 
Edward Arnold-John Agar 
Gregory Peck-Jane Griffiths 

Marie Wilson-Robert Cummings 
Phil Carey-Audrey Totter 

Giacomo Rondinella 

Van Johnson-Walter Pidgeon 

Barry Sullivan-Luther Adler 
Amanda Blake-George Nader 

Rita Hayworth-Jose Ferrer 


Apr.,'54 
Not Set 
Aug.,'54 
Aug.1,'54 


Cary Grant-Myrna Loy (reissue) Api.,'54 


George Cole-Nadia Gray Mar. 14,'54 


--REVIEWED—, 


Running 
Time 


Apr. 


Nov. 


Jan. 


Nov. 
Nov. 


Apr. 
July 
Feb. 
Mar. 
Jan. 


Oct. 
Mar. 
Jan. 
Jan. 


May 
May 


Jan. 


May 


(S)=synopsis 
Issue 


Page 


24 (S)2271 


28 
23 
28 


19 


2085 
2158 
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2070 
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MOTION PICTURE 


Excellent 
Good 
Good 


Excellent CS-Ss, Ms, Os 


Fair 
Excellent 
Very Good 
Good 

Very Good 


Excellent 
Fair 

Good 
Good 

Very Good 
Excellent 
Excellent 
Good 
Superior 
Fair 


2D, 3D 


Ss(2) or Os 


Very Good 


Fair 
Fair 


Excellent CS-Ss, Ms, Os 
Excellent 2D, 3D 
Superior CS-Ss or Ps 
Excellent 

Fair 

Fair 

Good 

Good 

Good 

Very Good 

Excellent 


Excellent 
Excellent 
Excellent 
Good 

Very Good 
Excellent 
Good 
Good 


Good 
Fair 
Fair 
Good 
Good 


2D, 3D 


CS-Ss or Os 


Good 
Good 
Excellent 
Good 


Excellent 
Good 
Fair 

Fair 

Fair 

Fair 
Excellent 
Good 
Good 
Fair 
Excellent 
Good 


Exc. 2D, 3D-Ss(2), Os 


Very Good 
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Release Running (S)—=synopsis L. of D. 
TITLE—Production Number—Company Stars Date Time Issue Page 


Mistress of the Mountains (Ital.) Davis Vivi Gioi Jan.,'54 90m Dec. 12 2102 Good 
Mogambo (c) (404)* MGM Clark Gable-Ava Gardner Oct. 9,'53. 116m Sept. 19 1997 Very Good 
Moment of Truth 


Herald Special 
Rating Review Data 


Arlan-Franco Michele Morgan-Jean Gabin May,'54 87m May 22 3 Good 


(Fr.-Eng. Titles) 
Money from Home (c)* 

(5316—3D, 5330—2D) Para. 
Monster from the Ocean Floor 

(5328) Lippert 
Murder on Monday _ Mayer-Kingsley 
My Heart Sings (Ital.) IFE 


N 
Naked Jungle, The (c) we Para. 
Nebraskan, The fe (3D) (618) - 
x 


New Faces (c) ) 
Night People (c) (CS) (407) Fox 
O-P 


Othello UA 
Out of the Past (488) RKO 
Out of This World (c) Kupferman 
Outcast, The (<) Rep. 
Overcoat (|Ital.) Times 
Overland Pacific (c) UA 
Paid to Kill (5326) Lippert 
Paratrooper (619) (c) Col. 
Paris Model (621 Col. 
Paris Playboys (5418) AA 
Path to the Kingdom (Span.) Master 
Personal Affair ( Brit.) UA 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phantom Stallion (5331) Rep. 
Pickwick Papers (Brit.) Mayer-Kingsley 
Pinocchio :c} (493) RKO 
Playgirl (420) Univ. 
Pleasure (Le Plaisir) (Fr.) Kingsley 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (<) (414) 20th-Fox 
Prisoner of War (427) MGM 
Prisoners of the Casbah (c) (622) Col. 
Private Eyes (5321) AA 
Project M-7 (483) (Brit.) U-I 
Public Enemy (318) WB 


Q-R 

Queen of Sheba (Ital.-Eng.) (5324) Lippert 
Queen's World Tour, A (c) UA 
Quo Vadis (c) (411) MGM 
Rachel and the Stranger (469) RKO 
Racing Blood ij" (410) 20th-Fox 
Raid (c) (40 Fox 
Rails Into jee {c) (419) Univ. 
Red Garters (c) (5314 Para. 
Red River Shore (5234 Rep. 
Rhapsody (420) (c) MGM 
Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) 20th-Fox 
Riders to the Stars (c) UA 
Riding Shotgun (c) (323) wB 
Ring of Fear (c) (CS) (330) WB 
Riot in Cell Block 11 (51) — 
River Beat (5329) Lipp 
River of No Return (c) (CS) (405) 20th Fox 
Rob Roy (c) (Brit.) (494) Disney-RKO 
Robe, The (CS) (c) (335)* 20th-Fox 
Rocket Man, The (412) 20th-Fox 
Rose Marie (CS) (c) (418) 


Saadia (c) (415) MGM 
Saint's Girl Friday (411) RKO 
Saracen Blade, The ls “J Col. 
Saskatchewan (414) Univ. 
Scarlet Spear, The (c) UA 
Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213) Rep. 
Secret Document—Vienna (Fr.) Davis 
Secret of Assignment (Ital.) IFE 
Secret of the Incas (c) (5318) Para. 
Sensualita (Ital.-Eng. Titles) IFE 
Seven Brides for Seven Brothers 

(CS) (c) (426) MGM 
Shanghai Story, The Rep. 
Shark River (c) UA 
She Couldn't Say No (408) _ RKO 
Siege, The (5323) ppert 
Siege at Red River (c) (404) 20th ros 
Silver Lode (c) (413) RKO 
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Dean Martin-Jerry Lewis Feb.,'54 
Anne Kimball-Stuart Wade 

Ralph Richardson-Margaret Leighton 
Ferruccio Tagliavini 


May 21,'54 
Oct.,'53 
Mar.,'54 


Mar.,'b4 
Dec.,'53 
Feb.,'54 
Mar.,'54 


Eleanor Parker-Charlton Heston 
Phil Carey-Roberta Haynes 
Eartha Kitt-Robert Clary 
Gregory Peck-Rita Gam 


Orson’ Welles-Fay Compton Jan.,'54 
Robert Mitchum-Kirk Douglas (reissue) Oct. 29, ‘53 
Lowell Thomas, Sr. & Jr., Narrators 

John Derek-Joan Evans 

Renato Rascel 

Jack Mahoney-Peggie Castle 

Dane 

Alan Ladd-Leo Genn 

Marilyn Maxwell-Paulette Goddard 

Leo Gorcey-Huntz Hall 

Dominique Blanchard 

Gene Tierney-Leo Genn 


Mar. 27,'54 

Feb. 10,'54 

May,'54 

(reissue) Apr.,'54 
M ' 


Karl Malden-Patricia Medina 
Rex Allen 

Nigel Patrick-James Hayter 
Disney Feature 

Shelley Winters-Barry Sullivan 
Jean Gabin-Danielle Darrieux 
Lloyd Bridges-Vera Miles 
Robert Wagner-Janet Leigh 
Jeffrey Hunter-Debra Paget 
Ronald Reagan-Dewey Martin 
Gloria Grahame-Cesar Romero 
Bowery Boys 

Phyllis Calvert * 
Jean Harlow-James Cagney (reissue) Feb. 6,'54 


Gino Cervi-Leonora Ruffo Feb. 12,'54 
Documentary Mar.,"54 
Robert Taylor-Deborah Kerr (reissue) Jan.,'54 
Loretta Young-William Holden (reissue) — 54 
Bill Williams-Jean Porter Mar.,'54 
Van Heflin-Anne Bancroft June,'54 
John Payne-Mari Blanchard Apr.,'54 
Rosemary Clooney-Jack Carson Mar.,'54 
Rex Allen Dec. 15,'53 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Audie Murphy-Susan Cabot Mar.,'54 
Geo. Montgomery-Robt. Barrat (reissue) Mar.,'54 
Richard Carlson-Herbert Marshall Jan. 29,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien July 17,'54 
Neville Brand-Leo Gordon Feb. 28,'54 
Phyllis Kirk-John Bentley June 11,'54 
Robert Mitchum-Marilyn Monroe May,'54 
Richard Todd-Glynis Johns Feb. 27,'54 
Victor Mature-Jean Simmons Oct.,'53 
Charles Coburn, Spring Byington Apr.'54 
Blyth-Keel-Lamas-Main Mar. 19,'54 


Feb. 5,'54 

Apr. 15,'54 

June,'54 

Mar.,'54 

Mar.,'54 

(reissue) Mar.,'54 
Feb.,'54 


Feb. 15, by 
Mar.,"54 
June,’54 
Apr.,'54 


Cornel Wilde-Mel Ferrer 

Louis Hayward-Naomi Chance 
Ricardo Montalban-Betta St. John 
Alan Ladd-Shelley Winters 
John Archer-Martha Hyers 
June Haver 

John Derek-Wanda Hendrix 
Frank Villard-Renee St. Cyr 

Vivi Gioi-Umberto Spadaro 
Charlton Heston-Nicole Maurey 
Eleanora Rossi Drago 


Aug.,"54 
Not Set 


Jane Powell-Howard Keel 

Ruth Roman-Edmond O'Brien 
Steve Cochran-Carole Mathews Nov.,'53 
Jean Simmons-Robert Mitchum Feb. 15,'54 
Special July 9,'54 
Van Johnson-Joanne Dru Apr.,'54 
John Payne-Lizabeth Scott June,"54 


100m 


85m 
99m 


95m 
68m 
98m 
93m 


5 


10 
fF 


eit 


7 


. 20 
. 20 


» 13 


17 
13 


. 26 


7 


4 13 
y 19 


9 


6 
22 


- 10 
» 24 
. 20 


. 10 
. 10 


3 
7 
5 


2093 


2022 
2214 


2181 
2062 
2189 
2229 


(S)2135 


2269 


($)2215 


2031 
2182 


2118 
2062 
2214 
2110 
2133 


2206 
(S)3 
2253 
2269 


2189 
2254 


(S)2255 


2245 
2062 


(S)2094 


2087 


>o>m> > >> 
P<) -_-— ) _ Ds) -_ —N 


> PPP > >> 


Excel. 2D, 3D-Ss(2), Os 


Very Good 
Good 


Good 
Fair 2D, r : 
Excellent 


CS- 
Very Good CS-Ss, Ms, s 


Very Good 


Very Good 
Good 


Very Good 
Fair 

Fair 

Good 
Good 


Good 
Excellent 
Good 


Fair 
Excellent CS-Ss, Ms, Os 


Fair 
Fair 


Fair 


Fair 


Good 


Fair 


Good 

Very Good Ss(2) or Os 
Good 

Excellent 

Very Good 


Good 
Good 

Cs-Ss 
Excellent 


Very Good Cs-Ss, Ms, Os 
Good 
Superior CS-Ss, Ms, Os 
Good 


Excellent 


CS-Ss or Ps 


Good 
Good 
Good 

Very Good 
Fair 


Good 


Fair 


Very Good 
Fair 


Excellent Cs-Ss or Ps 


Fair 


Good 


Good 
Good 





--REVIEWED— 
Release Running (S)=synopsis 
TITLE—Production Number—Company Stars Date Time Issue Page 


L.ofD. Herald Special 
Rating Review Data 


Singin’ in the Corn Col. 
Sins of Rome (414) RKO 
Sins of Jezebel (c) (5225) Lippert 
So Big (307)* WB 
Something Money Can't Buy (Brit.) Univ. 
Son of Sinbad (color) (3D) RKO 
Song of the Land (color) UA 
Southwest Passage (3D) (c) UA 
Spanish Main (475) RKO 
Spell of Ireland, The (c) Celtic 
Spice of Life (Fr.) Mayer-Kingsley 
Star Is Born, A (CS) (c) WB 
Stations West (478) RKO 
Stormy the Thoroughbred (c) Disney 
Stranger on the Prowl UA 
Street With No Name (442) 20th-Fox 
Student Prince, The (CS) (c) (424) MGM 
Susan Slept Here (c) RKO 


T 


Take the High Ground (c) (406) 
Tall in the Saddle (47!) 

Tanga Tika (c) Schaefer 
Tanganyika (c) (425) Univ. 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) Univ. 
Tennessee Champ (417) (c) MGM 
Terror Ship Lippert 
Terror Street (5304) Lippert 
Texas Badman (5335) va 
Them (328) WB 
They Won't Believe Me (474) RKO 
Thing, The (477) 

Those Redheads from Seattle (c) 

(2D-5329, 3D-5305) 

Three Coins in the Fountain (CS) 

(c) (413) 

Three Sailors and a Girl (c) 
Three Young Texans (c) (402 
Thunder Over the Plains (c) [( 
Thy Neighbor's Wife 20th-Fox 
Titfield Thunderbolt (c) (387) (Brit.) Univ. 
Top Banana (c) UA 
Torch Song (c) (405)* MGM 
Treasure of Sierra Madre (310) WB 
Trent's Last Case (Brit.) (5212) Rep. 
Tumbleweed (c) (405) Univ. 
Turn the Key Softly (Brit.) Astor 


U-V 
Undercover Agent (5306) 
Unholy Four (5401) 
Untamed Heiress (5325) 
Valley of the Kings (c) 
Valley of the Sun (470) 
Veils of Bagdad (c) (404) 
Vicki 
Victory at Sea 
Vigilantes Terror (5422) 
Village, The 
Violated 


MGM 
RKO 


313) 


Lippert 
Lippert 


Palace 


Ww 


Walking My Baby Back Home (405) (c) Univ. 
Wer Arrow (c}) (408) Univ. 
War of the Worlds (c) (5303) Para. 
We Want a Child (5324) Lippert 
White Christmas (c) Para. 
White Fire (5317) Lippert 
White Hell of Pitz Palu (Ital.-Eng. Dub.) IFE 
Wicked Woman UA 
Wild One (623) Col. 
Will Any Gentleman? ([Brit.) Stratford 
Witness to Murder UA 
World for Ransom (5408) AA 


X-Y-Z 
Yank in the R.A.F. (367) 20th-Fox 
Yankee Pasha (c) (417) Univ. 
Yellow Balloon (5430) (Brit.) AA 
Yellow Tomahawk, The (c) UA 
Yesterday & Today UA 
Yukon Vengeance (5331!) AA 


Jan.,"54 
June,'54 
Oct. 23,53 
Oct. 31,'53 
Oct.,'53 
June,'54 


Judy Canova-Allen Jenkins (reissue) 
Massimo Girotti, Ludmilla Tcherina 
Paulette Goddard 

Jane Wyman-Sterling Hayden 
Patricia Roc-Anthony Steel 

Dale Robertson-Peggie Castle 
Nature Nov.,'53 
Joanne Dru-Rod Cameron Apr.,'54 
Maureen O'Hara-Paul Henreid (reissue) May 1,'54 
Documentary May 10,'54 
Noel-Noel Jan.,'54 
Judy Garland-James Mason Not Set 
Dick Powell (reissue) June 1,'54 
M. R. Valdez-Robert Skene Mar.,'54 
Paul Muni-Joan Lorring Nov. 2,'53 
Richard Widmark-Lloyd Nolan (reissue) Mar.,'54 
Ann Blyth-Edmund Purdon June,'54 
Dick Powell-Debbie Reynolds July,'54 


Richard Widmark-Karl Malden 
John Wayne 

All Native Cast 

Van Heflin-Ruth Roman 


Oct. 30,'53 
(reissue) Mar.,'54 
Nov.,'53 

July,'54 


Feb.,'54 
Mar. 5,'54 
June 4,'54 
Dec. 4,'53 

Dec. 20,'53 


Rock Hudson-Barbara Rush 
Shelley Winters-Dewey Martin 
William Lundigan 

Dan Duryea 

Wayne Morris 

James Whitmore-Edmund Gwenn June 19,'54 
Susan Hayward-Robert Young (reissue) Apr.,'54 
K. Tobey-M. Sheridan (reissue) June 1,'54 
Rhonda Fleming-Gene Barry Oct.,'53 
Clifton Webb-Dorothy McGuire 
Jane Powell-Gordon MacRae 
Mitzi Gaynor-Jeff Hunter 
Randolph Scott-Phyllis Kirk 
Hugo Haas-Cleo Moore 
Stanley Holloway 

Phil Silvers-Rose Marie Feb.,'54 
Joan Crawford-Michael Wilding Oct. 23,'53 
Humphrey Bogart (reissue) Nov. 7,'53 
Michael Wilding-Margaret Lockwood Jan. 1,'54 
Audie Murphy-Lori Nelson Dec.,'53 
Yvonne Mitchell-Terence Morgan Mar.,'54 


June,'54 
Dec. 26,'53 
Jan.,'54 
Dec. 12,'53 
Oct.,"53 
Oct.,'53 


Oct. 2,'53 
Aug. 6,'54 


Dermot Walsh-Hazel Court 
Paulette Goddard 

Judy Canova-Don Barry 
Eleanor Parker-Robert Taylor 
Lucille Ball-James Craig 
Victor Mature-Mari Blanchard 
Jeanne Crain-Jean Peters 
Documentary 

Bill Elliott-Mary Ellen Kay 
John Justin-Eva Dahlbeck 
Wim Holland 


Nov., '53 
Oct.,'53 
Aug.,'54 
Nov. 15,'53 
Oct. 23,'53 
Dec., '53 


Dec.,'53 
Jan.,'54 
Oct.,'53 
Feb. 19,'54 
Not Set 
Jan. 1,°54 
Nov.,'53 
Jan. 8,'54 
Feb.,'54 
Feb.,'54 
May,'54 
Jan. 31,'54 


Donald O'Connor-Janet Leigh 
Jeff Chandler-Maureen O'Hara 
Gene Barry-Ann Robinson 
Special Cast 
Crosby-Kaye-Clooney 

Scott Brady-Mary Castle 

Hans Albers 

Beverly Michael-Richard Egan 
Marlon Brando-Mary Murphy 
George Cole-Veronica Hurst 
Barbara Stanwyck-George Sanders 
Dan Duryea 


Tyrone Power-Betty Grable 
Jeff Chandler-Rhonda Fleming 
Andrew Ray-Kathleen Ryan 
Rory Calhoun-Peggie Castle 
Documentary 

Kirby Grant-Mary E. Kay 


(reissue) Nov.,'53 


Jan. 17,'54 


64m 

75m 
74m y 2086 
101m 2013 
83m ‘ 2015 
90m ’ (S)2167 
7im a 2087 
82m x 2261 

100m 
77m 2286 
7im m 2142 
24 (S)2270 

92m 
45m 542 2214 
82m . 14 2069 

9im 
107m 29 9 


86m 
84m 
82m 
85m 
97m 
70m 
98m 
78m 


95m 
78m 
85m 
76m 


82m 
75m 
77m 
79m 
84m 
83m 
82m 


97m 

84m Mar. 2213 
79m Dec. 2094 
82m May 8 2285 
57m Nov. 14 2070 
68m Jan. 16 (S)2142 


> 
er | NR 


>> PBPOTD>OD 
i: 2.7 


-nN 


Good 
Excellent 
Fair 
2D, 3D 
Good 
Good 3D, 3D(1) 


Good 
Excellent 


Very Good 
Good 


Excellent 


Very Good 


Excellent 


Good 2D, 3D, 3D(1) 
Good 


Good 


Very Good 


V.G. 2D, 3D-Ss(2), Os 


Excellent CS-Ss, Ms, Os 
Good 

Fair 

Good 

Good 

Excellent 

Very Good 

Good 


Fair 
Very Good 
Good 


Fair 


Good 


Good 
Fair 


Very Good 


Good 
Fair 


Very Good 
Good 


Excellent 


Fair 

Good 
Good 
Good 


Very Good 


Fair 


Very Good 
Fair 

Good 
Good 
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FILM BUYERS RATING 


Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. This 
report covers 117 attractions, 5,373 playdates. 


Titles run alphabeticaily. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; AA—Above Average; AV—Average; 


BA—Below Average; PR—Poor. 


Act of Love (UA).... 
Alaska Seas (Para.)... 
All the Brothers Were Valiant (MGM) 


Back to God's Country (U-I) 

Bad for Each Other (Col.) 

tBait {Col.) 

Beachhead (UA) 

Beat the Devil (UA) 

Beneath the 12-Mile Reef (20th-Fox) 
Best Years of Our Lives (RKO) (Reissue) 
Bigamist, The (Filmakers) 

Border River (U-I) 

Boy from Oklahoma (WB) 


NPN O— —- NAO SO 


~ 


PNK NOUI NNW 


Calamity Jane (WB) 
Captain's Paradise (UA) 
Carnival Story, The (RKO) 
Casanova's Big Night (Para.) 
Cease Fire! (Para.) 

Charge of the Lancers (Col.) 
Command, The (W8) 
Conquest of Mt. Everest (UA) 
Crazylegs (Rep.) 

Creature from the Black Lagoon (U-I) 
Crime Wave (WB) 


ANewul w~oOWNo 
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Dangerous Mission (RKO) 
Diamond Queen, The (WB) 
Dragonfly Squadron (AA) 

Duffy of San Quentin (WB) 


0 


Easy to Love (MGM) 

Eddie Cantor Story (WB) 

El Alamein (Col.)... 

Elephant Walk (Para.) 

Escape from Fort Bravo (MGM) 
Executive Suite (MGM) 


Fighter Attack (AA).. 

Flight Nurse (Rep.).. 
Forbidden (U-I) 

Forever Female (Para.) 
French Line (RKO) 

From Here to Eternity (Col.) 


Genevieve (U- +! 

Geraldine (Rep. 

Give a Girl a bai (MGM) 
Glenn Miller Story (U-I) 

Go, Man, Go (UA)... 

Great Diamond weed ane 
Gun Fury (Col.)... 

Gypsy Colt (MGM) 


—w 
ounoc@aan!i w 
1wernil aol 


Hell and High Water (20th-Fox) 

Hell's Half Acre (Rep.) 

Here Come the Girls ( Para.) 

His ate O'Keefe (WB) 

Hondo (W 

How to nl a Millionaire ‘(20th- Fox). 


NR = 
hoO—-A 


—w 
nor 


AV 
It Should Happen to You (Col.) 


Jesse James vs. the Daltons (Col.) 
Jivaro (Para.) 

Jubilee Trail (Rep.) 

Julius Caesar (MGM) 


King of the Khyber Rifles (20th-Fox) 
Kiss Me Kate (MGM) 
Knights of the Round Table (MGM) 


Little Caesar (WB) (Reissue) 
Living Desert, The (Disney) 
Long, Long Trailer, The (MGM) 
Lucky Me (WB) 


Ma and Pa Kettle at Home (U-!) 
tMad Magician, The (Col.) 

Man Between, The (UA) 

Man Crazy (20th-Fox) 

Man in the Attic (20th-Fox) 
Martin Luther (de Rochemont) 
Miami Story, The (Col.) 

Miss Sadie Thompson (Col.)} 
Money from Home (Para.) 


o—- lil aOR FH WwW 


Naked Jungle, The (Para.) 
Nebraskan, The (Col.) 
New Faces (20th-Fox) 
Night People (20th-Fox) 


Paratrooper (Col.) 

tPersonal Affair (UA) 

Phantom of the Rue Morgue (WB) 
Pinocchio (RKO) (Reissue) 
Prince Valiant (20th-Fox) 

Private Eyes (AA) 

Public Enemy (WB) (Reissue) 


Lad 
> 


Quo Vadis (MGM) (Reissue) 


Rails Into Laramie (U-I) 
Red Garters (Para.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U-I) 
Riders to the Stars (UA) 
Riding Shotgun (WB) 
Riot in Cell Block 11 (AA) 
tRiver of No Return (20th-Fox) 
Rob Roy (Disney-RKO) 
Robe, The (20th-Fox) 

Rose Marie (MGM) 


CNNnNwWO—-—-wMAaAW— 
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Saadia (MGM) 

Saskatchewan (U-!) 

Shark River (UA) 

She Couldn't Say No (RKO) 
Siege at Red River (20th-Fox) 


Taza, Son of Cochise (U-1) 
Tennessee Champ (MGM) 
Three Sailors and a Girl (WB) 
Three Young Texans (20th-Fox) 
Thunder Over the Plains (WB) 
Top Banana (UA).. 
Tumbleweed (U-I) 


Veils of Bagdad (U-I) 


Walking My Baby Back Home (U-1) 
War Arrow (U-I).. 

Wicked Woman (UA).. 

Wild One (Col.).. 

tWitness to Murder (UA) 


Yankee Pasha (U-I).. 








PRESIDENT 
THEATRE OWNERS OF AMERICA 
ann WALTER READE THEATRES 


WYUILTER READE, Je 


7 WA 


Ne Khia cbecal ‘purchiisedf 


\ Wheaieed- AM UO Pn 
addocialed- anid Me 10 


pie 
Will” 


ewe 


aaa 


yon ¢ 


KA 


MG 


<—SE 


ol pe 


—— 


The Lonest price for 
any Anamorphic device 
: | on the market today! 
asco cneaciniai avatlable feom NATIONAL SCREEN SERVICE 





NEW HORIZONS 
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Mg corcoone sell FOR EVERY THEATER 





DON’T BE SOLD A BILL OF GOODS! 


The proponents of CinemaScope insist that the light distribution at all 
viewing angles to the screen, and across the screen, be uniform through- 
out the theatre. That the only way to accomplish this result is with a 
“special” high reflective screen is not true. 


YOU DO NOT NEED TO BUY ONE OF THE 
NEW ‘‘SPECIAL’’ SCREENS FOR CinemaScoPE 
IF YOU HAVE <Sveox? SUPER “135’’ PROJECTION 
ARC LAMPS AND YOUR INDOOR SCREEN 
IS UNDER 50 FEET WIDE! 


Experience has proved that uniform light distribution can be accom- 
plished by the use of a matte white screen in conjunction with a good 
“Strong” lamp. You will have the ultimate in picture brilliance with no 
perceptive fall-off in efficiency at the sides. It is a fact universally 
accepted by leading motion picture engineers that no screen equals a 
matte white screen for affording maximum light distribution through- 


HERE'S PROOF! 


A Super “135” Lamp, burning at 135 amperes, projects 16,000 lumens 
to the screen through a CinemaScope aperture and an anamorphic lens 
with the shutter running, and produces 15 foot lamberts at the center 


of a matte white screen 50 feet wide by 19'4 feet high. The Society 
of Motion Picture and Television Engineers’ Standard is 9 to 14 foot 
lamberts for 35 mm indoor projection. Accordingly, if you have Super 
“135” lamps, you can use an inexpensive matte screen and get excellent 
results. 


Strong does not manufacture screens of any type but does manufac- 
ture lamps for efficient use with all types of screens. As a service to 
the industry we feel that we should explode the fallacies set forth in 
advertising matter by certain screen manufacturers that with their 
“special” screens the powerful modern-type projection are lamps which 
are made by several dependable lamp manufacturers become unneces- 
sary. The theatre owners who, unfortunately for themselves, fell for 
this story, have found themselves betrayed. 


THE FACTS ARE THAT THE MOST PERFECT 
CinemaScoPE PROJECTION IS BEING 
ACCOMPLISHED WITH THESE MODERN ~~ LAMPS! 


We'll be glad to give you a list of theatres, if you want it. 


THE STRONG ELECTRIC CORPORATION 


“The World’s Largest Manufacturer of Projection Arc Lamps” 
1 CITY PARK AVENUE TOLEDO 2, OHIO 





BETTER THEATRES SECTION 











Loaded with 


“COME BACK AGAIN” Appeal! 


ES EES RE ERE 


Bausch & Lomb 


WRITE for new catalog E-123. 


Bausch & Lomb Optical Co., 67930 
St. Paul St., Rochester 2, N. Y. 


Scene from “Prince Valiant,” 20th 
Century-Fox CinemaScope production 


Sharpest image, 
uniform brilliance 





»22On any screen! 


Patrons enjoy your movies more 
because they see them better... 
when you use the new f/1.8 Su- 
per Cinephor lenses. They keep 
coming back to your theatre for 
today’s clearest, sharpest, bright- 
est movie images: 

Normal 2D-3D, Expanded 

2D-3D, and CinemaScope. 


BAUSCH 6 LOMB 





About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


The Motor-Vu Drive-In theatre of Billings, 
Mont., has been equipped for CinemaScope by 
the B. F. Shearer Company of Seattle with 
projectors, sound, arc lamps, generators and in- 
car speakers furnished by Motiograph, Inc., 


Chicago. 


George W. Ingham has been elected vice- 
president in charge of production by the directors 
of the United States Air Conditioning Corpora- 
tion, Minneapolis, according to W. J. Peoples, 
president. Mr. Ingham joined the company in 
1950 as assistant to the works manager. He 
had previously served as general superintendent 
in charge of air conditioning at the Worthington 
Corporation plant in Holyoke, Mass. Educated 
in England, he came to this country during the 
first world war as a technician for Rolls-Royce 
and in 1929 was named production superintend- 
ent for that firm. 


Dominick J. “Dom” Capano has been named 
vice-president in charge of Television Studio 
and Film Production Sales for the S. O. S. 
Cinema Supply Corporation, New York: Ex- 
cept for three year’s service in the Army, he 
has been with S. O. S. since 1936. Another 
recent promotion is that of William H. Allen, 
who has been named production manager for 
the firm after 19 years in the electrical, elec- 
tronic and mechanical divisions of the company. 


E. S. Gregg, vice-president and general man- 
ager of the Westrex Corporation, has returned 
to New York City after visiting Westrex sub- 
sidiary company offices in England, France, 
Sweden and Denmark. 


T. Kevin Mallen, chairman of the Board of the 
Ampex Corporation, is currently on an extended 
trip in Europe to establish a sales organization 
for full exploitation of all markets for the com- 
pany’s magnetic recording and _ reproducing 
equipment. Mr. Mallen reports a ‘constantly 
increasing interest in Ampex equipment on the 
part of European users.” 


Adolf R. Schwartz, who has been managing 
director of Westrex Australia Pty. Ltd. in Syd- 
ney for the past two years, will leave there 
for Bombay in August to assume new duties 
as manager for Westrex in India. William E. 
Kollmyer, presently manager in India, will re- 
turn to New York early in September He will 
be assigned to the post of managing director 
in Australia after taking his home leave and 
undergoing a period of special training at head- 
quarters in New York. 


Joseph Caplan was recently named president 
of Local No. 182, IATSE, Boston, Mass. Other 
officers named in the annual election include 
Frank Sullivan, vice-president; Benjamin Bear- 
man, financial secretary; James Gibbons, record- 
ing secretary; Jack Rosenberg, treasurer, and 
Ralph Frazier, business representative. The 
Executive Board elected consists of the above 
named officers and Morris Goldman, Henry 
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“Where To Buy Jt” 
MOTIOGRAPH DEALERS 


CALIFORNIA 


LOS ANGELES: B. F. Shearer Company 
1964 S. Vermont Ave 


SAN FRANCISCO: B. F. Shearer Company 
243 Golden Gate Ave 
COLORADO 


DENVER: Service Theatre Supply Co. 
2054 Broadway 
GEORGIA 
ATLANTA: Wil-Kin Theatre Supply, Inc. 
150 Walton St., N.W 
ILLINOIS 
CHICAGO: Gardner Theatre Service, Inc. 
1235 S. Wabash Ave 
INDIANA 


INDIANAPOLIS: Ger-Bar, Inc. ‘ 
442 N. Illinois St 


IOWA 


DES MOINES: Des Moines Theatre Supply 
1121 High St 


KENTUCKY 


LOUISVILLE: Falls City Theatre Equip. 
427 S. Third St 


LOUISIANA 


NEW ORLEANS: Hodges Theatre Supply Co. 
1309 Cleveland Ave 


MARYLAND 


BALTIMORE: J. F. Dusman Company 
12 E. 25th St 


MASSACHUSETTS 
BOSTON: Major Theatre Equipment Corp. 
44 Winchester St 


MICHIGAN 


GRAND RAPIDS: Ringold Theatre Equip. 
106 Michigan St., N.W 


MINNESOTA 


MINNEAPOLIS: Frosch Theatre Supply Co. 
1111 Curie Ave 


MISSOURI 


ST. LOUIS: McCarty Theatre Supply Co. 
3330 Olive St 


KANSAS CITY: Shreve Theatre Supply Co. 
217 W. 18th St 


NEW YORK 


NEW YORK: Joe Hornstein, Inc. 
639 Ninth Ave 


BUFFALO: Perkins Theatre Supply Co. 
505 Pearl St 


NORTH CAROLINA 


CHARLOTTE: Wil-Kin Theatre Supply 
229 S. Church St 
OHIO 


CLEVELAND: Ohio Theatre Supply 


2108 Payne Ave 
OKLAHOMA 


OKLAHOMA CITY: W. R. Howell 
12 S. Walker Ave 
OREGON 


PORTLAND: B. F. Shearer Company 
1947 N.W. Kearney 
PENNSYLVANIA 


PITTSBURGH: Atlas Theatre Supply 
402 Miltenberger St 


FORTY FORT: Vincent M. Tate 
1620 Wyoming Ave 
TENNESSEE 


MEMPHIS: Tri-State Theatre Supply 
320 S, Second St 
TEXAS 


DALLAS: Modern Theatre Equipment 
1916 Jackson St 
UTAH 


SALT LAKE CITY: Service Theatre Supply 


256 E. First So. St 
WASHINGTON 
SEATTLE: 8B. F. Shearer Company 


2318 Second Ave 
WEST VIRGINIA 
CHARLESTON: Charleston Theatre Supply 
506 


Lee St 
WISCONSIN 


MILWAUKEE: The Ray Smith Company 
710 W. State St 





CANADA 

CALGARY, ALB.: Sharp’s Theatre Supplies 
Film Exchange Bldg 

MONTREAL, QUE.: Dominion Sound Equip. 
4040 St. Catherine St., W. 
Perkins Electric Co. 
1197 Phillips Place 
TORONTO, ONT.: General Theatre Supply Ce. 
861 Bay St 
VANCOUVER, B.C.: Dominion Theatre Equip. 
847 Davie St. 








Gleken and Frank Laby. The Seniority Board 
is made up of Albert Goldman, Fred Jones, 
Morris Myers, Henry Perry and Alexander 
Tradd. Michael Keller was elected trustee. At 
the same time the following were elected as 
delegates to the International Convention: Wal- 
ter F. Diehl, Joseph Nuzzolo, Joseph Caplan 
and Ralph Frazier. 


Remodeling of the Criterion theatre in Okla- 
homa City, including new seats for the main 
floor auditorium, is reported by Gordon Leon- 
ard, manager of the theatre for the Cooper 
Foundation circuit, Denver. 


John S. Bernard has been re-elected president 
of Local 277, IATSE, Bridgeport, Conn. Other 
officers renamed include Leslie C. Blakeslee, 
vice-president; Merrick Parrelli, financial secre- 
tary; Fred Lewis, treasurer; John A. Martin, 
business agent; Thomas E. Cowell, recording 
secretary; and John C. Lynch, sergeant-at-arms. 
The executive board consists of Harold Ryck- 
man, Frank Gorman, Joseph Kaplan, Jerome 
Conboy; trustees, Mr. Blakeslee, Mr. Gorman, 
Mr. Kaplan, Mr. Lynch and Mr. Conboy. 


Jack Sanson, manager of Stanley-Warner’s 
Strand theatre, Hartford, Conn., who started in 
the film industry as a projectionist in Jersey 
City, N. J., is marking his 47th year in show 
business. He first became a theatre manager 
in Bristol, Conn., in 1915, later progressing to 
other theatres and cities in the northeast. He 
was city manager in Manchester, Conn., for 
Stanley-Warner prior to taking over at the 
Strand. 


Plans for remodeling the Clark Theatre in 
Chicago in conjunction with its Spring Film 
Festival are reported by general manager Bruce 
Trinz. The theatre has already installed a 
larger screen, a new name sign, and new slim- 
line fluorescent marquee lighting. The renova- 
tion program is to be extended throughout the 
theatre and will include a new terrazzo lobby 
floor, new carpeting, new glass doors, and a 
smoking room off the lobby. The upstairs 
lounges have already undergone extensive re- 
decorating. The Clark has been operating con- 
tinuously since 1932. 


Sweetwater, 


Mrs. Edith 


The new Cherokee theatre in 
Tenn, was opened recently with 
Brower as manager. 


Remodeling of the Lyric theatre in Gastonia, 
N. C., is reported by manager Ed Pierce. 


The Varsity theatre, a neighborhood house in 
Des Moines, has been purchased by B. C. (Bev) 
Mahon and Robert L. Fridley from Iowa Uni- 
ted Theatre, Inc. The 600-seat theatre is to be 
redecorated and equipment installed. The new 
owners have been in the industry for some 15 
years, Mr. Mahon having a theatre at Pella, 
Iowa, and Mr. Fridley operating theatres at 
Ida Grove and Rockwell City, Iowa. 


John Newcomer of Lawrence, Kan., has as- 
sumed management of the Page theatre at 
Shenandoah, Iowa, replacing Don Nutter. 


A new drive-in theatre with a capacity of 815 
cars is being constructed at Meriden, Conn., 
by Nick Kounaris and Paul Tolis. The drive- 
in is to have a screen measuring 120 feet wide. 
It is located adjacent to the first-run Meriden 
theatre, which the two men also operate to- 
gether. 


Harry Rush has resigned as manager of the 
Triple A theatre in Los Angeles. 


JOINS GOLDE MANUFACTURING 


Ernest Goldberg (right), president of the GoldE 
Manufacturing Company, manufacturers of slide 
projectors and other equipment, is shown con- 
gratulating Jack Robinson, upon the latter's ap- 
pointment as vice-president and general manager 
for GoldE. Mr. Robinson is president of the Acme- 
Lite Manufacturing Company and has had a quar- 
ter century of manufacturing skill and sales experi- 
ence in the field of light projection. Mr. Goldberg 
stated that the new association heralds the start 
of an intensive schedule of product development, 
sales promotion, and advertising for GoldE. It was 
stressed by both men that no merger between the 
two companies is being considered at this time. 





The Arizonian theatre in Tucson, operated by 
A. F. and R. L. Belcher, was totally destroyed 
in an explosion last month, which occurred early 
in the morning. 


Ed Winslow has been transferred from his 
position as manager at Fox West Coast’s Gate- 
way in Glendale, Calif, to the same pest at the 
circuit’s Fox theatre in Santa Paula. 


The Beaumont theatre has been reopened by 
Harry Kunneiger in that California city, which 
has been without a theatre for the past two 
years. 


Dewey Fuquay has been named manager of 
the Coral theatre in Miami, Fla. He was for- 
merly a manager in North Carolina . 


John Mowry has reopened the Time theatre 
in Kenyon, Minn., after installing a new wide- 
screen. 


C. L. Baldwin is now managing the Strand 
theatre in Oshkosh, Wisc., for Standard Thea- 
tres Management, Milwaukee. He owns the 
Gem theatre in Gillette, Wisc., which he oper- 
ates on a part-time basis. 


R. Lewis Barton has purchased the Capitol 
theatre in Oklahoma City from the Cooper 
Foundation Theatres, Denver. Verrol Johnson 
has been appointed manager of the Capitol. 


The Strand theatre, Berwick, Pa., was re- 
cently refurnished and redecorated by the Para- 
mount Decorating Company, Philadelphia. 


The Star-Lite drive-in at Muncy, Pa., has 
been purchased by Paul Shaffer, who also owns 
the Lycoming drive-in located at Williamsport, 
Pa. 


The Stanley-Warner Corporation has sold the 
Cambria theatre in Johnstown, Pa., to the Trans- 


America Theatre Corporation, Washington, D.C. 
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Installed by 


Claude Neon Signs, Baltimore, Md., 
for Super Chief Drive-In, Washington, D.C 
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The Only, Frames Which Can Be 
Without Limitation 4 Size 


and which can be economically serviced through open windows and without 


removing frames—Wagner Window-type frames and glass units. They're 
stronger, and can be installed before installing the glass. 
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JANE POWELL FARLEY GRANGER White Way Electric Sign Co., 
4 HIA A Chicago, Ill. 

= MIDNIGHT SHOW TONIGHT 
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Steel Panels comprise 
both the background and letter mounting arrangement. Chip- 
proof, shock-proof, alkali-resistant, and salt-spray-resistant 
baked enamel. 
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"We didn’t have a single 
_ speaker failure all last season”.. 


Says Drive In Owner Louis A. Arru 
of Louisville, Kentucky 
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1¢ Ballantyne magnetic sound system is this com- 
sy to install soundhead. Every part is of the finest G f Il } f ° f 
For ease of threading and minimum maintenance, et U in ormation rom 
ity is a feature of the design. Complete flutter-free film 
is obtained through balanced stablization methods em- 
g latest principles. All tension roller arms are anti-fric- 
mounted Standardized sprockets and pad rollers are 
terchangeable 
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the 
perfect 
speaker... 


»of OF 


Single Track CinemaScope in Drive-Ins 
BALLANTYNE Dub’l-Cone 


Nowhere will you find more faithful reproduction at all volume levels. The 
famous patented double cone principal gives perfect tonal resonance as well 
as weatherproof protection. Every point in the speaker is protected against 


moisture and corrosion. 


The voice coil is Aluminum and will not buckle 


or warp. A heavy 1.47 oz Alnico V magnetic gives 3-5 times the power 
of previous magnetic materials. Hundreds of thousands are in use and as 
Mr. Arru Says in his letter about the only complaint is that his speaker re- 
pair man has nothing to do. 


Lightmaster M 4570 Arc Lamps 
— 80-85 amperes provides bril- 
liant light using new carbon trims. 
Variable controls permit use in 
even smaller drive-ins. 


1712 JACKSON ST. 
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Royal Soundmaster Model 9 
Soundheads — Simplified design 
with many new, advanced engi- 
neering features. Gives you flaw 
less fidelity and years of trouble 
free operation. 


MX Series Deluxe Amplifier System 
— Complete packaged amplifier for 
400-1200 cars. RX Series System also 


available for 400-800 cars. 
dual channel. 


Single or 


Prefabricated giant flat or curved 
towers are now available up to 96 feet 
in width. Special prefabricated end 
sections to widen your p.esent Boyer 
tower are also ready. Approved for 
use in states where approval required 


Ballantyne(empany OMAHA, NEBRASKA 








Among the social events during the 75th semi-annual convention of the Society of Motion 
Picture and Television Engineers held last month at the Statler Hotel in Washington, D. C., 
was the pioneer dinner attended by the group above including (left to right) John G. Frayne, 
director of engineering and research for the Westrex Corporation and toastmaster at the 
dinner; John A. Norling, of Louchs & Norling Studios, Inc.; John i. Crabtree, of the Eastman 
Kodak Company, a past president of SMPTE; and C. A. Dentelbech of the Famous Players 
circuit of Canada. The pioneer dinner was held at the Columbia Country Club in Chevy 
Chase, Md. 


AMERICAN 
Approved 


PLAYGROUND 
EQUIPMENT 


Unsurpassed in Design, 


Safety and Performance 


@ It’s the plus factor that makes 
American the most respected name 
in Playground Equipment... Plus 
in design—American leads the field. 
...Plus in performance—Approved 
Equipment stronger, more ruggedly 


The principal speaker at the opening lunch- 
eon of the SMPTE convention was W. Wal- 
ter Watts, executive vice-president of the 
Electronic Products Division, Radio Corpora- 
tion of America. Mr. Watts told the dele- 
gates of RCA's new color television film 
system, which, he said, “will be of major 
significance to motion picture producers 
and exhibitors as well as TV broadcasters." 


Hostess Pat Atherton greets C. E. Beachell, 
technical research director of the National 
Film Board of Canada (left), and John 
Norling, at the entrance to the RCA Coffee 
Club, a popular rendezvous for SMPTE dele- 
gates at the Statler. Miss Atherton gave 
each visitor a flower for his lapel; and re- 
freshments served included fruit juice, cof- 
fee and doughnuts. 


built to assure a lifetime of perfect 
repair-free service ... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children. Thus, with American 
you receive far superior design and 
performance and unmatched safety. 








VistaVision, Paramount's new wide-screen process, was shown to the SMPTE delegates at a 
special demonstration attended by (left to right) John R. Bishop, head of Paramount's camera 
department; Ralph E. Lovell, member of the SMPTE Board of Governors and NBC kinescope 
recording supervisor; Dr. Charles R. Daily, Paramount studio optical engineer of Loren L. 
Ryder's staff; John W. DuVall of E. 1. DuPont and program chairman of Pacific Coast Section, 
SMPTE; and Edwin W. Templin, supervisor of electronic development, Westrex Corporation, 
and secretary-treasurer, Pacific Coast Section, SMPTE. 


AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA U.S.A. 
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GEORGE SCHUTZ, Editor 


Let's Not Stall 
the Progress 
So Well Begun 





EDITORIAL INDEX: 


NEW HORIZONS FOR THE DRIVE-IN THEATRE, by Wilfred P. Smith 


DRIVE-IN BUILT WITH AUDITORIUM FOR OPERATION ALL YEAR: THE WADS- 
WORTH, DENVER, COLQ. onc cic cece cece sc cere ccccccceccceccsccsecece 


TWIN DRIVE-IN DESIGNED FOR EXTRA RECREATIONAL FACILITIES: THE 
CENTENNIAL, DENVER, COLO. ....... cc ccc ccc ccccccceccccccccccecsecece 


THE DRIVE-IN COMES TO AUSTRALIA: THE SKYLINE, BURWOOD 
WIDE-SCREEN TECHNIQUES—PART TWO: SOUND REPRODUCTION 
VISTAVISION SOUND AND BOOTH OPERATION, by Loren L. Ryder 


NEW 1,250-SEAT SHOWPLACE BUILT FOR WIDE-SCREEN: THE CENTRE, 
So | eee pre eee re eee ee ee eee ee 


VENDER VANE: Refreshment Market News 


BETTER PROJECTION department: 


SUMMING UP THEATRE NEEDS FOR FILM EXHIBITION TODAY, by Gio 
Gagliardi 


ABOUT PRODUCTS 


METHOD IN MANAGEMENT department: 


A DICTIONARY OF MAINTENANCE [Part Five), by Curtis Mees, Sixteenth 
_ Article of a Series on Motion Picture Management 


CHARLIE JONES SAYS: Good Public Relations Are as Vital as Good Product... 44 


ABOUT PEOPLE OF THE THEATRE 





Kotte’ Jheates published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market Guide Number, which 
appears in March, issued as Section Two of Motion Picture Herald. 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100. 
RAY GALLO, Advertising Manager. HOLLYWOOD: Yucca-Vine Building; HOllywood 7-2145. 
MIDWEST: Urben Farley & Company, 120 S. LaSalle Street, Chicago; Financial 6-3074. 
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NOW THAT exhibitors can play any 
CinemaScope product without being com- 
pelled to install magnetic soundheads and 
three speaker systems, stereophonic sound 
may enjoy a more friendly atmosphere in 
which to develop. It is human nature to 
rebel against compulsion, even when it is 
for one's own ultimate good. And the 
haste with which multiple-track sound was 
at last put to commercial application left 
a lot of room for argument, if one was of 
a mind to argue. 

Many of those who think of the motion 
picture also as an art, with the fortunes of 
the business dependent upon consistent 
effort to realize its fullest possibilities, now 
hope that the number of theatres equipped 
for stereophonic reproduction, said to be 
as many as 4,000, plus receding prejudice, 
will keep multiple-track sound an active 
part of the art's technology, for continued 
conditioning of the public, and further de- 
velopment of the technique itself. 


At a recent gathering of exhibitors with 
some equipment people, what the theatre 
men wanted to know added up to: "What 
projection and sound equipment must | 
buy to play the new pictures?"’ The an- 
swer is: Carbons. 


The new policy of 20th Century-Fox has 
put the absolute essentials of motion pic- 
ture exhibition right back where they were 
in 1952, which were about the same as in 
1932—except for sound, the same as in 
1922. Or 1912? 


But a bigger, wider picture is wanted? 
The absolute essentials then amount to 
only (1) one pair of projection lenses of 
shorter focal length, and (2) a new screen. 
That's all, not to count an item like aper- 
ture plates. New lamps and d. c. power 
supply might have to be added—depends 
on how much bigger the new picture is to 
be, and whether the new screen is ‘'white"’ 
or metallic. 

To think, however, in terms of bare es- 
sentials is to miss the whole point of the 
current effort! 


The question is otherwise answered in 
this issue on page 20 and page 29. 





Elaboration of the refreshment service could be developed around an at- 
tractive building with a landscaped terrace with tables, and a "roof garden" 
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The new 116-foot picture of Perakos Theatres’ drive-in at Plainville, Conn. 


New Horizons for 
the Drive-In Theatre 


With more impressive pictures, outdoor operation 
moves yet further from “cow pasture” standards. And, 


this article submits, there are also other areas of expan- 
sion which can provide greater service and income. 


By WILFRED P. SMITH 


. who entered the drive-in field in 1933, 
has been an executive of a drive-in circuit, 
now has his own drive-in at Ledgewood, N. J. 


a its third decade, the drive- 


in theatre has advanced to a standard of 
screen program, and a degree of popular 
demand for its unique recreational service 
to suggest consideration of further develop- 
ment. 

Although outdoor exhibition still has its 
“nickelodeons,” in the “cow pastures” that 
are more or less reminiscent of its early 
days, it typically has facilities which are 
comparable, according to its own peculiari- 
ties, to indoor theatres of good standards, 
while it is not without its “deluxe” opera- 
tions. Many of them are attractively land- 
scaped, drives and ramps built to state high- 
way specifications are not uncommon, play- 
grounds with at least the equipment found 
in city parks are the usual thing, refresh- 
ment service has been extended and better 
organized, while even before the “new tech- 
niques” came along, improvements in pro- 
jection and sound equipment were being 
made especially with the drive-in theatre in 
mind. 

To this progress the public has re- 
sponded with patronage that has brought 


similarly equipped. If the building were at the rear ramps, the projection 
room could be above a glassed-in room for service or tables.—W.P.S. 
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the number of drive-ins on this continent 
up to about 4,000, and it is still on the 
rise. The need for an outdoor recreational 
service of this kind, with its convenience 
and the natural comfort of informality, has 
been established. 

So far so good. But what of the future? 
Where the drive-in is no longer a novelty, 
and with an increase in the number of op- 
erations, competition with other forms of 
amusement, and within the outdoor. field 
itself, becomes keener. Availability of newer 
and better pictures hike film rental. Stand- 
ards of service and of operation necessary 
to maintain patronage consistently at a 
profitable level mean higher costs generally. 
This adds up to a growing need of ways to 
increase volume of patronage, to get more 
money spent on the grounds, and to expand 
as much as possible the months and the 
hours in which the property can produce 
income. 

The main attraction, of course, is the 
screen performance, and the drive-in field 
now is in motion to take advantage, again 
according to its own conditions, of the new 
techniques. This is a first step in the line 
of development for a greater drive-in. 

At my own drive-in the picture width has 
been increased from 54 to 74 feet. That 
seemed to me the limit for a bright enough 
picture without considering CinemaScope. 
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then a number of drive-ins have 
shown CinemaScope productions with three 
channels of sound, and now those and other 
anamorphic pictures are to become available 
for standard sound reproduction. Whereas 
the largest picture at a drive-in has been 
around 60 feet, there are a number of opera- 
tions today which have shown CinemaScope 
productions more than 100 feet wide. As 
more pictures with anamorphic prints be- 
come available, screen widths of from 80 to 
100 feet are likely to become the rule at 
outdoor theatres, so that the drive-in per- 
formance will be keeping pace with techni- 
cal improvements of indoor operation, and 
perhaps surpassing them in the achievement 
of a “panoramic” effect, particularly when 
the booking is one of those spectacular “‘ac- 
tion” pictures which are the drive-in’s 
bread-and-butter. 


Since 


BEYOND THE SCREEN 


This more impressive screen performance 
that is now developing for the drive-in 
sends the imagination into other directions 
of expansion. We have gone this far from 
the “cow pasture” how much farther can 
we go? 

Well, let us consider one of the more 
obvious divisions of drive-in operation— 
the refreshment service. Already some oper- 


Instead of a minimum of acreage for a 
theatre and drives, which is idle during most 
of the 24 hours and often part of the year, 
it might be better to develop a larger plot, 
adding play area for adults as well as chil- 
dren—perhaps also a "shopping center." 
The above sketch indicates a building for a 
limited number of stores of modest dimen- 
sions; some locations would warrant more 
liberal shopping facilities, and this area 
might even have a skating rink. Additional 
recreational facilities could include a minia- 
ture golf course, and a swimming pool (top 


of sketch).—W.P.S. 


ators have expanded this by building a 
terrace in front of the refreshment building 
and placing benches or chairs there, some- 
times also tables. More drive-ins could do 
this to advantage, we think, perhaps adding 
“supper” line, for ex- 
ample, with tray or carton service in “box 
lunch” style to make table service conve- 
nient. Just recently we learned that Joe 
Hart, Jr., plans to offer a complete dinner 
in disposable containers at his drive-in near 
Nashville, Tenn., following installation of 
a wider screen. 

Another idea comes to mind: Projection 
booths can be much farther back than they 
used to be, largely because of the 4-inch 
diameter lenses. Wider pictures make even 
a greater distance practicable. This sug- 

(Continued on page 34) 
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Drive-In Built with 
Auditorium for 
Winter Operation 


...€. K. Lee’s new Wadsworth drive-in 


in Denver, with a car capacity of 850 and in- 


side seating for 502 for “year ’round”’ business. 


Six drive lanes provide access to three box-offices at the Wadsworth's entrance. 


PROCEEDING on the theory 


that the drive-in theatre can be a “‘year- 
round” operation, despite the whims of 
winter weather, C. K. Lee, head of Lee 
Theatres, Inc., Denver, has constructed the 
new Wadsworth drive-in in that city with 
an auditorium section in the main building 


from which patrons can view the picture 


Marquee placed by the highway at the entrance. 
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on the drive-in screen tower. Employing < 
double ramp system, the drive-in has a ca- 
pacity of 850 cars, and the auditorium 
seats 502. 

The new drive-in is located at 5050 
Wadsworth, a main thoroughfare in North- 
eastern suburban Denver. The location 
should soon become even more strategic 


Architects's drawing of 
the Wadsworth, showing 
location of the screen 
tower and main building 
housing the auditorium. 


due to plans for a proposed clover-leaf val- 
ley highway extension to transcontinental 
routes 6 and 40 on the drive-in’s right (see 
sketch at top of page). The drive-in is also 
just south (on the left) of a proposed by- 
pass to the Boulder Turnpike, the only 
toll road in the state. 

The approach to the theatre from the 
roadway (see sketch) is 630 feet long and 
275 feet wide. There are three box-offices 
at the entrance arranged for two lanes of 
trafic each. The drive-in covers 14 acres 
in all, and parking space is set aside behind 
the main building for the 

In addition to a playground inside the 
drive-in’s grounds, three acres in front of 


‘indoor’’ patrons. 


the entrance will be used as a site for a 
“Kiddieland Karnival of Rides” for which 
the admission will be 9c. This attraction 
will be run independently of the theatre. 
Two picnic areas are being constructed in 
the front also. 

The main building of the theatre houses 





The Wadsworth presents a picture 96 feet wide on a screen tower 103 feet wide. 
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The front of the main building (above) is enclosed with glass to provide view- 
ing from the enclosed auditorium (right) which seats 502. Air conditioning 
and heating have been arranged to keep frost and steam off the glass. 


the auditorium, refreshment section, rest 
rooms and manager’s office on the main 
floor and the projection booth and a pent- 
house apartment for the manager and his 
family on the second. Constructed of ma- 
sonry and wood, this building has a front of 
glass through which the “indoor” patrons 
watch the film. The auditorium walls are 
of sandblasted surfwood and acoustical tile, 
which is also used for the ceiling. []lumina- 


Refreshment facilities of the Wadsworth showing one 
cafeteria line at right top (note special trays under 
counter); cooking equipment at right below and snow 
cone bar (below) by steps leading into auditoriu 





tion is by neon tubing from wall fixtures 
on each side. Seating is in a three-bank, 
two-aisle plan with 502 American chairs. 
The carpeting is an Alexander Smith pat- 
tern in burgundy, beige and green. A cry 
room is in the rear of the auditorium. 


BETTER THEATRES SECTION 


Exits at the rear of the auditorium lead 
to stairs to a lobby area, off of which at 
opposite ends are the men’s and women’s 
rest rooms. This lobby also leads to the re- 
freshment section, where service is in a 
cafeteria system. Patrons are offered 


choice of a large variety of foods, includ- 
ing pizza pies, shrimp, chicken, popcorn, 
sandwiches, soft drinks, coffee, ice cream, 
snow cones, frankfurters, etc. 
The refreshment equipment 
(Continued on page 33) 
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Twin Drive-In Designed for 
Extra Recreational Facilities 


The new Centennial drive-in at Denver is shown during its construction in the aerial view above 
before completion of the playground in front of the main building and before installation of the 
marquee in front of the entrance. The aerial view below is a close-up of the entrance area. 


An elaborately furnished playground, 
equipped with a small _ children’s 
“theatre” for special cartoons, and a 
modern swimming pool are additional 
attractions planned for Denver’s new 
Centennial twin drive-in theatre. 
With a capacity of 1200 cars, the 
drive-in is operated by Television 
Theatres of Colorado, Inc. of Denver. 


FURTHER PROOF that the 
drive-in theatre is rapidly adding to its ap- 
peal as a community recreational center is 
provided by the new Centennial twin 
drive-in at Denver, operated by Television 
Theatres of Colorado, Inc., which now has 
under construction a children’s playground 
with facilities far beyond the ordinary 
and soon will add a swimming pool which 
may see double duty as a winter skating 
rink. The drive-in is located on the South- 
western fringe of metropolitan Denver, 
with mile-high elevation and the Rocky 
Mountains for a backdrop, and has taken 
for its slogan “CinemaScope in the Sky” 
(reported to be copyrighted by the owners). 

Adjacent to the drive-in (and thus pro- 
viding another source of entertainment in 
the immediate vicinity) is a horse track, 
property of Centennial Horse Racing 
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Track, Inc., which also owns the drive-in. 
Operating the latter under a lease is Tele- 
vision Theatres, which also owns the Web- 
ber (indoor) theatre in Denver. The new 
theatre corporation is headed by Tom 
Bailey, president; Ralph Batschelet, execu- 
tive vice-president; and Albert N. Wil- 
liams, treasurer. 

Mr. Bailey is an independent motion 
picture distributor in Denver with fran- 
chises of Lippert and Filmakers for the 
Rocky Mountain area and he also oper- 
ates the Victory theatre in Denver. Mr. 
Batschelet has been a theatre manager in 
the Denver area since 1932. Mr. Williams 
is a Denver businessman currently chair- 
man of the Board of Directors of the U. S. 
National Bank there. Appointed manager 
of the drive-in was Bob Dempsey, formerly 
with Fox Inter-Mountain Theatres. 

Opened in the middle of April, the Cen- 
tennial twin drive-in has a total capacity 
of 1200 cars. Patrons enter through two 
lanes on either side of double box-offices, 
depending on their choice of film program. 
Both sections of the drive-in have ten ramps 
each, and the ground surface is gravel with 
oil topping. 

The main building of the Centennial is 
located mid-way in the ramp plot and 
houses the refreshment section and rest 
rooms on the first floor with the projec- 
tion booth on the second level above the 
rest rooms. There is also an area for ‘‘walk- 
in” patrons equipped with 100 American 
stadium chairs. In front of the main build- 
ing is a fenced-in area in which the play- 
ground is being constructed. The swimming 


BETTER THEATRES SECTION 


In the Centennial's cafeteria located in the main building (see photos on facing page) patrons 
are offered a large variety of foods, including complete fried shrimp and chicken dinners. 


pool (see artist’s sketch accompanying the 


story) is to be on the opposite side of the 
main building from the playground. 
The playground, in addition to a num- 


ber of free rides, will also feature a ‘“Pro- 
motional Hut” where 16mm cartoons will 
be a pre-show attraction for the children. 
An admission charge of 15c for this film 
program will include a ride on a minia- 
ture electric train with 100 feet of track. 


This attraction will be manned by “Mr. 
Zero,” a talented dwarf who also makes 
local television appearances to attract the 
children. A paid merry-go-round and whirl 
away are planned for the future. 

Each screen structure is of wood truss 
construction with asbestos sheathing, and 
the screen, 100 feet wide, is asbestos board 
painted flat white. With a throw of 540 

(Continued on page 41) 





The Drive-In Comes to Australia 


The relaxation and informality afforded 
motion picture patrons by the drive-in 
theatre have now penetrated to Australia 
with the recent opening there of the Sky- 
line drive-in in Burwood, a suburb 10 miles 
out from the Victorian capita! of Mel- 
bourne. The drive-in’s capacity is 600 cars. 


ed 


Entrance to the Skyline drive-in is made through two runways on either side of the box-office 
(above). The admission for adults is 4 shillings (about 44c) and for children | shilling. 


Various hot and cold refresh- 
ments are available at the 
drive-in's snack stand adjacent 
to the playground and candy 
and soft drinks are also sold 
by attendants from trays 


brought to cars (right). The 
Patrons arriving after the program has started are guided building is visible below. 


to the ramps by ushers on motor-driven bicycles (above). 


Among the special services offered patrons by the Sky- 
line is the cleaning of their windshields (see below). 


The Skyline's screen (above) is 50 by 34 feet, and the throw from the projection booth is 
260 feet. The sound system and in-car speakers are RCA. The projectors were especially 
built for the theatre and the main components include a Super Standard projector; English 
“BTH"™ lamphouses; and heads made by R. C. Siddons of Adelaide. The children's play- 
ground (visible in front of the screen) has proved extremely popular, and since the open- 
ing several additional facilities have been added, including Disney and fairy book char- 
acters for decorations. 
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For all your 


basic Drive-In needs 


frelalie loi 


your Independent 


RCA Theatre Supply 


Dealer NOW 


SPSCSSSSCHSSSSSESSSSeeSeeeee eee eeeeeeeeeeeese 


The Speaker Designed for 
the Years Ahead 


Here’s your No. 1 buy for years of Speakers are your proof that you’re 

dependable performance—the fa- buying the finest when you buy 

mous RCA Drive-in Speaker—the RCA. Compare prices... compare 

most imitated speaker on the mar- _performance...and you'll find you 

ket—still unmatched for down- can’t make a more satisfactory buy 

right economy and quality. for the years ahead than the famous 
More than a million RCA _ RCA Speaker. 


SPOSSSSHHSHSSHEHSSHEHAESSEEHSASSEHSHSHSSHSESHSHSOEHHHOHSSHSESEHHEHSHSSHSHHSSSHOEHESHEOSHEHESESEHEHEHEHEESOEHHHEEES 


New Beam Power 


for the New Types of Films 


Get the extra light power you need for the 
new types of films—with RCA’s new Wide-Arc 
Lamp. New High-Efficiency design makes this 
new lamp right for your showings of standard 
films—right for 3-D and wide-screen films. Get 
more light on your screen than ever before 
with RCA’s new Wide-Arc Lamp. 


SSSSSSSSSSSSESSSSSSSSCSSSSSSSSSSSSSSSSSeSSSSSSSSSSsSesSeeseeeseeeeeeeeeoeee ee eees eeeseeeease 


New “‘Button-On” Soundhead for 


Magnetic-Track Films 


Here’s the easy solution to the new mag- 
netic films—RCA’s “Button-On” Sound- 
head. Buy it now in preparation for the 
new films—or add it at any time to your 
present projectors. 


RCA “Proved-Performance”’ Sound Systems 


When you select your sound system—make drive-in operation. Make sure it’s a “ proved- 
sure it’s engineered and proved in use for performance’ RCA Sound System. 


SBSSCHSSSHESSSHSSSHSHSHSSHEESEHSHESSEHESEHSEHSHSHSHSESHHHSSSSSESHEHEFTHESHSHSESEHOCEECHEEE 


Dependable RCA Projectors 


Automatic lubricationandlong- pendable, trouble-free service. 


life mechanical design makethe For the last word in economy, 
RCA“100” your best buy forde- check the RCA “60” projector. 
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THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS 


In Canada: RCA VICTOR Company Limited, Montreal 


CAMDEN, Ht. J. 
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Wide-Screen Techniques 








The technical movement which 
began last year may have recently 
become, as suggested under the 
above general heading in BETTER 
THEATRES for May, even more con- 
fusing than it has been “to exhib- 
itors trying to decide on a course 
of action immediately adapted to 
their particular operation.” Con- 
sideration of that possibility, the 
basic methods of achieving a rela- 
tively larger and wider screen 
image—aperture cropping and ana- 
morphic photography — were sum- 
marized last month in the light of 
latest developments. A similar ef- 
fort is here applied to sound. 


STEREOPHONIC SOUND: 


As so far introduced into the art 
(Cinerama and CinemaScope), 
stereophonic sound reproduct?_n is 
from magnetically recorded tracks 
(in the past optical tracks have 
been used). True stereophonic 
sound calls for special recording 
procedures with microphone set- 
up in specific relationship to a num- 
ber of sound tracks and corres- 
ponding reproduction channels. 
Other devices, available in the dub- 
bing process, are also employed to 
achieve “auditory perspective” 
through such use of more than one 
reproduction track and_ speaker 
channel (preferably at least three). 

CinemaScope productions have 
been (and at least those of 20th 
Century-Fox, according to current 
policy, will continue to be) avail- 
able with three magnetic screen 
speaker tracks, plus an auditorium 
speaker system track, requiring at 
least three screen speaker channels 
(auditorium effects optional). 


ONE TRACK, THREE SPEAKERS: 


Various American producers 
have announced their intention to 


provide release prints with a single 
optical track having inaudible fre- 
quencies for variable actuation of 
three screen speaker systems by 
means of Perspecta equipment. 
(Track otherwise conventional.) 

A theatre equipped for stereo- 
phonic sound (as in multipl--track 
CinemaScope) has the necessary 
three channels required for Per- 
specta sound. It needs only to add 
a Perspecta “InteZrutor” (a modi- 
fied variable gain amplifier with 
cert in automatic control features). 
Theatres with only the conven- 
tional one-chan.el installation must 
add two more (assuming the exist- 
ing equipment can be _ properly 
matched). 

Otherwise, the sound equipment 
is the same as for conventional 
single optical track reproduction, 
and operation is comparable. (Au- 
tomatic switching from one to three 
chennels, and vice versa, is pro- 
vided for in the design f the 
Integrator. ) 

Paramount’s VistaVision prints 
are among thos which are to have 
a single optical trac’: with Perspecta 
control frequencies. 


ONE TRACK, ONE SPEAKER: 


The conventional sound installa- 
tion for reproduction of one optical 
track through one screen speaker 
system can be used for exhibiting 
pictures of major producers begin- 
ning July Ist, when 20th Century- 
Fox will make prints of its Cinema- 
Scope produc’‘ons available for 
such sound reproduction. 

Param-unt’s V’ taVision prints 
will have optical tracks capable of 
being reproduced in this conven- 
tional manner. 

Cinem<S cope productions of 20th 
Century-Fox will also be available 
in prints with a single magnetic 
track for one-channel reproduction 


(all other print specifications same 
as for 4-track print, with single 
magnetic composite record on No. 2 
stripe). Such prints require a pent- 
house magnetic reproducer for each 
projector. Amplification and speak- 
er equipment remains conventional. 


CHOICE OF METHODS: 
NON-SQUEEZE PRINTS— 


In the light of recent announce- 
ments on CinemaScope and Vista- 
Vision, it is now indicated that sub- 
stantially all productions of major 
American producers will continue 
to be available in prints allowing 
projection and sound reproduction 
according to traditional practice 
(4-to-3 aspect ratio, single-channel 
sound from an optical track). 

The only exception now in view 
is product of 20th Century-Fox, the 
reduction (non-anamorphic) prints 
of which may require, because of 
cropping limitations, an aspect ratio 
no smaller than 1.8/1. 

All major American productions 
(not photographed anamorphically) 
will continue, however, to be (as 
they have been for some time) pho- 
tographed with picture composition 
favoring wide-screen projection, in 
ratios of not less than about 1.66/1 
(upper limit, in general, has become 
approximately 2/1, with best com- 
position at around 1.8/1). 

All of these prints will have 
frames allowing use of standard 
aperture width (825 mils), picture 
height to be determined by use of 
full available height (600 mils) or 
less, according to aspect ratio de- 
sired. 

All will have single optical tracks 
for conventional one-channel re- 
production. At least some product 
will be available with the optical 
track also carrying Perspecta con- 


(Continued bottom opposite page) 
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VistaVision Sound 
and Booth Operation 


The third and concluding article on the new Paramount system by 


the head of that producer’s engineering and sound recording. 


PICTURE-WISE, Para- 
mount’s VistaVision embodies all the ele- 
ments required for putting entertainment 
in the right height and width on every 
screen for better motion picture presenta- 
tion (the subject of depth, clarity and 
resolution have been covered previously 
in this series). Sound-wise, VistaVision 
gives the theatre owner additional advan- 
tages in normal or stereophonic sound 
reproduction. 

It has been emphasized before that 
VistaVision does not require any extra 
equipment to be shown successfully any- 
where, and this includes sound. With a nor- 
mal optical soundhead, the standard re- 
lease print can be played on any projection 
unit. While we feel that in the average 
theatre, a single horn system is satisfactory ; 
yet for the exhibitor who believes that 
multi-horn reproduction will add to the 
effectiveness, it will be available with each 
VistaVision release print. We call this a 
directional, or ‘“stereophonic-type” print 
and all soundtracks will be made with a 
Perspecta sound integrator unit. 


This produces a standard optical com- 
posite sound-track to which there has been 
added sub-audible control signals. If 
a theatre is equipped with a Perspecta 
sound control unit together with left and 
right screen speakers, directional or “stereo- 
phonic” sound results in this manner: 

The control unit takes sound and speech 
from the single optical track and distributes 
it to the three-channel system in accordance 
with control information recorded on the 
sound track in the form of three low ampli- 
tude sub-audible carriers. This means that 
the viewing audience will hear sounds from 
three sources behind the screen in 
combination of direction and intensity re- 
quired by the content of the picture. 

When a_ non-controlled conventional 
optical sound track is being reproduced, an 
automatic switching device normalizes the 
sound into the center channel only and the 
side channels are, in effect, made in- 
operative. 

In preparing the optical track release 
print, a normal negative is recorded in 
typical release dubbing manner, but with 


any 


By LOREN L. RYDER 


35- and 40-cycle 


control 


the addition of 30-, 
trol tones. The amplitude of the 


con 


tones, recorded at a maximum amplitude 
l6db below the 100% 
the the left 
speakers. 

For example, the sound playing at not 


sound lev el, control 


sound to center and right 


mal volume into the center speaker would 
be so placed by a 35-cycle control tone of 

l6db” level. If the 35-cycle tone were 
to be gradually reduced, and a 30-cycle tone 
to be gradually level to 
“_16db,” the shift 
center to left-screen. a shift to 
40 cycles would shift the sound to right- 
screen. If all three tones were at “—16db” 
the sound would fill the screen from all 
three speakers. 

It can be seen that each of the three 
speakers may receive all or 


increased in 


sound would from 


Similarly 


a portion ot 
the sound in proportion to the recorded 
tones 
dubbed in accordance with the sound de- 


control whose amplitudes were 
mands of the accompanying picture. 
The equipment required for this type 


ot recording and theatre reproduction will 





(Continued from opposite page) 


systems installed). 
ANAMORPHIC PRINTS— 
Theatres equipped with expan- 


July Ist, when the new 20th Cen- 
tury-Fox policy goes into effect) to 
exhibit any CinemaScope product 
by the anamorphic method, with or 
without stereophonic sound. 

With ‘White Christmas,” due in 
October, Paramount (as recently 
announced) will make anamorphic 
prints available for VistaVision. 

Cylindrical anamorphic lenses 





trol signals (which allow choice of 
one- or three-channel reproduction, 
if theatre has three screen speaker 


sion lenses will be able (beginning 


(Bausch & Lomb, Bell & Howell, 
Futter Vidoscope) and reflector 
anamorphic lenses (Old Delft, Hol- 
land), which were designed for 
CinemaScope, are capable of 2-to-l 
expansion exclusively. 

VistaVision prints will have a 
compression requiring lens attach- 
ments capable of 1'-to-l expan- 
sion. Prismatic anamorphic lenses 
(Tushinsky, Gottschalk) are adjust- 
able to both 2-to-1 and 1'-to-l ex- 
pansion (and other rates). 

Choice of sound reproduction 
methods with anamorphic prints 
have been discussed above. 

Frame dimensions for anamor- 
phic prints with single optical track 
(whether adapted to Perspecta 


non-squeeze prints.) 


standard sprocket perforations and 


ard Academy print. 


sound or not) will be .868 x .735 
(according to recent Research 
Council recommendations), allow- 
ing an aperture up to 839 mils wide, 
and up to 715 mils high. Full frame 
projection (aperture) for Cinema- 
Scope anamorphic optical - track 
prints would thus give a picture 
with an aspect ratio of 2.35/1. Simi- 
lar projection of VistaVision ana- 
morphic prints would give a picture 
with an aspect ratio of 1.75/1. 
(Compare with above discussion of 


All anamorphic prints with single 
standard optical track will have 


frame centerline same as for stand- 
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The series of articles on Vista- 
Vision which is concluded in the 
adjoining article, has discussed the 
way in which Paramount intends 
also to make anamorphic prints 
available by means of the prismatic 
anamorphotic lenses developed by 
Joseph and Irving Tushinsky of the 
RKO Radio camera department. 
While applicable in cinematogra- 
phy, such a prismatic system has 
been especially noted for the rela- 
tively convenient technique it pro- 


ORIGINAL 
NEGATIVE FRAME 
ee cis 


vides for producing a squeezed 
print photograph from a normal one 
exclusively through optical print- 
ing. 

Steps in the process of producing 
an anamorphic print in this manner, 
and how the squeeze photograph is 
resolved in projection, are shown 
in the accompanying drawing. This 
is a representation applying to the 
Tushinsky method basically —a 
process which the inventors call 
“SuperScope.” Use of it is in pros- 
pect for product in addition to 
VistaVision pictures. 

Inasmuch as VistaVision is char- 
acterized by original photography 
in a frame extending the long way 
of the film (longitudinally) rather 
than across it, with each photograph 
thus much wider (1.472 x .997) than 
the film width would allow, the 
Tushinsky printing process has 
available at the beginning a nega- 
tive picture enlarged and funda- 
mentally composed for compression. 

From the VistaVision negative 








The Tushinsky Anamorphic System in Printing and Projection 


photograph, an area adapted to a 
maximum aspect ratio of 2/1 can be 
selected, and the VistaVision nega- 
tive frame, with its width of 1.472- 
inch, would allow an area of some- 
thing like 1.400 x .700 to be selected 
in such manner as to provide most 
desirable pictorial composition. 
Producing an anamorphic print 
from film conventionally photo- 
graphed requires enlargement of 
the original photograph, and the ac- 
companying drawing refers to this, 


BLOW-UP FOR RECOMPOSITION 
AT 1.50/1 COMPRESSION 


|<-APPROX. 1.200——> 
| (1.190) 


refers to the width of the picture on 
the screen. To use this adjustable 
feature to change picture width is 
to resolve the film image otherwise 
than normally. The result is distor- 
tion, however little it might be no- 
ticed if the variation from compres- 
sion were very slight.) 

Also to be noted is that the print 
photograph is so composed as to 
advise a projection aperture not 
less than regular Academy release 
print standard—that is, .600-inch. 


SQUEEZE FRAME 
(APERTURE) 








ADDITIONAL 
FRAME HEIGHT 
AVAILABLE FOR 

REDUCTION OF 

ASPECT RATIO FROM 
2/1 (DOWN [TONTS/1) 


more complete, application of the 
Tushinsky system. 

It is to be noted that in projec- 
tion, the Tushinsky anamorphotic 
attachment is always set for lateral 
magnification of the compressed 
film image at an aspect ratio of 2/1. 
(The adjustability of a prismatic 
anamorphotic lens refers only to 
the amount of compression; the 
optical characteristics of the prism 
system can be changed to normalize 
a photograph which has been com- 
pressed 50% or 33%, or 25%, or 
some other amount. /t in no way 


EQUIVALENT 
OPTICAL IMAGE 
F EXPANSION IN 
PROJECTION 








TLL hh hh Ahhh hdd db ddd bbdddda 


HEIGHT AT 
2/\ 
ASPECT 
RATIO 
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This will give an aspect ratio of 2/1. 
If a smaller ratio is desired, an 
aperture of greater height than .600 
is recommended, and the frame 
height (.715-inch) supplies vertical 
information permitting an aspect 
ratio down to 1.75/1 with an aper- 
ture width of .825. 

The drawing, originally made 
with a squeeze print aperture width 
of .825, gives this width as .839. The 
latter is the width recently recom- 
mended by the Research Council 
for anamorphic prints with single 


optical track.—G. S. 











consist of so-called “integrator” units for 
recording, and similar units for theatre 
reproduction. The integrator unit of Per- 
specta Sound is 19 inches wide by 10% 
inches high and 17 inches deep. Mounted 
in a standard 19-inch rack, it weighs 3914 
pounds. The accompanying power supply 
is 19 x 51%4 x 10 inches deep, weighs 10 lbs. 

In theatres that do not have auxiliary 
loudspeakers, it will of course be neces- 


22 


sary to purchase extra loudspeakers and 
amplifiers. All houses that have been 
equipped for stereophonic reproduction can 
use dimensional sound by merely purchasing 
the Perspecta Sound control unit. 
Paramount does not intend to make use 
of any magnetic stereophonic sound tracks 
for release purposes, since optical direc- 
tional sound will give the desired effect. 
It will be optional with the exhibitor as to 


the use of stereophonic-type sound since 
Paramount does not insist on exhibitors 
purchasing special sound reproducing equip- 


ment. 






































Booth Operation is simplified to the 
bare essentials in all theatres that use the 
VistaVision standard prints and _ single- 
channel sound. VistaVision also offers the 
simplest and most flexible system for those 
theatres that wish to play squeezed prints 
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For Huge Drive-In Screens 


National's new Reflect-O-Heat Unit permits 

a great increase in volume of light at the 
screen without a corresponding increase 
in heat at the aperture. 


a 
For Presenting 3-D 
The Excelite “135” delivers the 


necessary increased volume 

of light and also the extended 

running time required on 
a single trim. 


The color value and inten- 
sity of the light at the screen 
is maintained constant 
throughout a full trim without 
manual adjustment by an auto- 


ic arc crate sitioner, he 
matic arc crater posi Distributed by 


NATIONAL 


Division of National + Simplex « Bludworth, inc 
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WHAT'S ALL THE EXCITEMENT 





ABOUT 


PERSPECTA STEREOPHOMIC: SOUND? 





A FRANK DISCUSSION OF THE FACTS! 


a. Is Perspecta Stereophonic 
Sound really here? 


Ag it sure is! M-G-M, Paramount 
and Warners are releasing all future 
productions with Perspecta Sound. 
Other studios are following. 


a. Will it be the industry standard 


for years to come? 


A. Yes, it will—because, from the 
producers’ viewpoint, it’s the compati- 
ble system—yet offers exhibitors the 
finest stereophonic sound at the low- 
est installation and operating cost. 


oe. How soon should theatre 
owners install it? 


A. The sooner, the better. All 
Loew's theatres are being equipped 
now and hundreds of others here and 
abroad have ordered! Be first in your 
community. Order now! 


eo. How many Fairchild Perspecta 
Integrators does a theatre need? 


A. Only one! A single Fairchild Per- 
specta Integrator serves all projectors 
in a booth and controls the sound 
through any three-channel sound sys- 
tem of standard-make. 


Qa. What about costs and installa- 
tion time? 


A. The Fairchild Perspecta Integra- 
tor costs $990. A complete installation 
can be made in less than a day —with- 
out loss of showing time and, inciden- 
tally, without continued maintenance 
and replacement of magnetic heads! 


Qa. Where do I go to find out more? 


A. Call—write—or wire Ray Crews 
at Fairchild. He understands exhibi- 
tors’ problems—can answer your 
questions immediately. 





RECORDING, 


AMIRGHILD Fgconzine 
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BY-PASS WHEN CROWDED! 


Many theatres with new wide screens have very 
little space for opened curtains to clear the screen. 
Vallen, the originator of modern curtain operating 
equipment, has successfully solved this problem, too. 


VALLEN BY-PASS TRACK 


@ Fan-folds curtains into unbelievably small space. 


® Requires but one operating line. 
priced. 


All-Steel, Efficient, Moderately 


Write for specification print. Consult Vallen for 
curtain operating equipment suited to your needs. 


a 


CURTAIN CONTROLS AND TRACKS 
VALLEN, Inc., Akron 4, Ohio, U.S.A. 


Easily installed. 
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through variable prismatic expander lenses. 
VistaVision, with its directional sound, 
simplifies operation in theatres equipped 
for multi-speaker reproduction. 

Another innovation with VistaVision is 
the framing marks (shown in the upper 
right-hand corner of the picture frame in 
Figure 1.) These markings are to be made 
less apparent than changeover markings 
and are to be used by the projectionist in 
gaining proper framing in the projection of 
VistaVision pictures. 

The framing marks appear only at the 
head end of the 2000-foot reels. The first 
such marks will appear approximately 5 


} Be } | 
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2/ 133) 
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FIGURE | 


feet in from the start of the reel; and the 
second set of marks will appear 8 feet in 
from the start of the reel. In framing for 
a 1.33/1 picture, the projectionist will 
frame just above the top frame line in 
keeping with past practice. If the picture 
is being projected in the aspect ratio of 
1.66/1, the top frame line of the picture, 
as seen on the screen, should just cut the 
top dot. For a 1.85/1 picture, the top of 
the picture as seen on the screen should 
just cut the line. For a picture projected 
in the aspect ratio of 2/1, it should be just 
possible to see the bottom dot at the top of 
the screen. 

In operation the projectionist will com- 
plete his changeover operation, and while 
he is looking through the port he will ob- 
serve the position of the first set of dots. 
If the framing is incorrect, he will make 
a correction and gain a check observation 
by viewing the second framing signal. 

Framing on all squeeze prints will be at 
the top of the frame 

Drive-Ins can use the VistaVision stand- 
dard release prints and project them in the 
same manner as any standard release print. 

Paramount will conduct a series of tests 
in drive-ins using the following outlined 
procedure which we feel will be helpful for 
drive-in presentation (we are not prepared 
to make a definite recommendation now) : 

It seems to the writer that drive-ins can 
best be served by using a screen in the ratio 
of 2/1 and using the VistaVision squeezed 
prints along with variable prismatic ex- 
pander lenses working at the expansion 
ratio of 1124/1, as established for Vista- 
Vision prints. In this case the drive-ins 
should gain in screen illumination and also 
gain slightly by the larger projected images 


(Continued on page 34) 
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THEATRE PLAN AND FRONT: The Centre 
theatre is located in the heart of downtown 
Denver on Sixteenth Street and is bounded 
on either side by stores. With a basic 
structure of brick and concrete, the thea- 
tre has three levels, including a basement. 
The finish on the two sides above the store 
windows on either side of the theatre's 
tower is stucco marked out as stone and 
painted grey-green with ''Zolatone," a 
splatter paint which gives it the appear- 
ance of precast terrazzo. The main tower 
of the theatre rises 100 feet high and it is 
flanked on either side by four large pylons 
topped by scrolls; these are made of sheet 
metal with neon tubing. The pylons are 
painted a medium pink with ''Zolatone," 
which gives a dull finish rather than a high 
gloss and thus cuts down reflections from 
the waviness of the sheet metal. The sec- 
tions in between the pylons are of a per- 
forated metal (called metal cane) with 
about 50%, open area and painted in light 
grey-blue. Approximately | foot behind 
the metal cane is a sheet metal background 
painted a deep blue. On the main tower 
the background behind the word "Centre" 
is the same pink with white lights. The 
edges are trimmed with maroon; the nose 
is of a deep chartreuse. The scrolls are 
worked out in shades of red, yellow and 
gold. Two name signs in script with neon 
tubing are mounted on either side of the 
triangular marquee; they are painted in 
light turquoise with a deep maroon edge. 
In all cases the neon tubing is the same 
color at night as the painted backgrounds 
—the pylons have rose colored tubing; the 
script words have turquoise; the nose, light 
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Wit the construction by the Fox Inter- 
Mountain Amusement Corporation, headed by Frank H. Ricket- 
son, Jr., of the new Centre theatre in Denver, Colo., that city 
has its first playhouse built especially for the new film tech- 
niques. The screen is 60 feet wide, and auditorium speakers 
for stereophonic sound are built right into the side walls. 


Architect: Walter H. Simon, Denver. 


Construction supervised by: 
Melvin C. Glatz, Fox Inter-Mountain general purchasing agent. 


e . 
Pe, 


green. The attraction panel letters are Bevelite. The marquee soffit is a sand-pla tered 
surface painted a pale green, and it has recessed Pittsburgh glass reflector 
Following the outline of the changeable letter panel on the ceiling are recessed fix- 
tures containing par 38 150-watt bulbs, placed 9 inches on center. The lower face of 
the theatre's front is of precast terrazzo in a main background of pink with white 
marble chips. Mounted on both sides are four poster display cases with tran es of 
stainless steel about 9 inches deep. The box-office, located in the center of the 
entrance area, has an upper portion made of staff plaster, which has been gold- 
leafed, and the top is finished in aluminum leaf. The base of the box-office is stainless 
steel with cast-aluminum rosettes and metal mouldings. The floor here i 


tixtures. 


+ 770 
errazzo, 
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LOBBY-FOYER: Four pairs of plate glass doors pro- 
vide entrance into the lobby-foyer and give visibil- 
ity of the interior from the street. A short distance 
beyond these doors, on both the right and left, are 
stairways leading down into the main lounge and 
the rest rooms. Immediately beyond the stair rails 
on each side are archways to ramps leading up into 
the standee area of the auditorium. At the rear of 
the lobby-foyer, and directly ahead as the patron 
enters, is the refreshment stand. The walls in the 
lobby-foyer are plaster painted a green which is 
lighter in shade than that of the ceiling, which con- 
tinues the color of the marquee soffit. The ceiling 
in the area shown at left below follows the rise of 
the stadium and is rimmed by a hung coffer struc- 
ture of ornamental plaster finished in gold leaf 
forming a light cove containing neon tubing. The 
ceiling over the refreshment stand is sprayed-on 
acoustical asbestos fiber painted a pale yellow, and 
the same material is used for the hung ceiling which 
forms a soffit over the stand except that it is 
painted light grey. Neon tubing over the stand is 
gold, green, blue and rose. It is also lighted by 
recessed reflector lamps. The stand itself is finished 
in aluminum with an etched design. The top of the 
bar is Laminart in a walnut finish. Storage facilities 
for the refreshment stand are located in a room 
behind it entered through a door on the right. To 
the left of this room is the manager's office and to 
the right is the cashier's room, both of which are 
entered from doors in the lobby. Except for a short 
strip of terrazzo in front of the stand, the lobby- 
foyer is carpeted throughout with an Alexander- 
Smith pattern in red, three shades of gold, and 
black. The furniture in this area is coral-colored. 
The green walls in the lobby are continued up into 
the ramp area, and just beyond the archways there 
is a large poster case on each side trimmed in orna- 
mental plaster, front-lighted with adjustable spots 
recessed into the ceiling and back-lighted with blue 
neon tubing. Heating and air conditioning are regu- 
lated by a Minneapolis-Honeywell control system. 
Air conditioning is by a Westinghouse unit. 


THE LOUNGE: Approached from stairs off both 
sides of the lobby-foyer, the main lounge (left) is 
on the basement level. From this area doors lead 
into the men's lounge, which is decorated with wall- 
paper in an outdoor hunting motif; and the women's 
lounge (above), which has a long mirror covering 
the entire length of one wall and six swivel-type 
vanity stools in coral and with a gold fringe. 
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THE AUDITORIUM: The side walls in the audi- 
torium, which has a stadium design, are of sprayed- 
on acoustical asbestos fiber, in chartreuse, above a 
wainscot in a swirling design painted in green. 
Star decorations of gold ornamental plaster are 
placed on the upper side walls and large ones are 
used to border the "surround" speakers for stereo- 
phonic sound. At the front of the auditorium are 
two large plumes of ornamental plaster in gold and 
silver rising all the way to the ceiling; they are 
backed by drapes in brilliant crimson which are 
an extension of the material for the proscenium 
contour curtain. The auditorium ceiling is deeply 
coffered through the middle with an area border- 
ing the recess finished in hard plaster and the 
coffered section finished in sprayed-on acoustical 
asbestos, both in an ivory color. The latter forms a 
cove at the border containing neon tubing in a 
variety of color. These lights are dimmed to a low 
glow and by controlling the burning and intensity 
of the neon circuits the color values can be changed 
to various atmosphere quality according to the sea- 
son or even program themes. Seating, totaling 
|,250, is almost equally divided between the main 
level and the stadium with 602 in the former and 
648 in the latter. The main floor seating is arranged 
in a three-bank, two-aisle plan and the stadium has 
three banks. All chairs are American "Deluxe Loge" 
upholstered in mohair; spaced 38 inches back-to- 
back. Aisle carpeting is the same pattern as in the 
lobby-foyer. The screen is a curved "Miracle Mirror’ 
60 feet wide and 28 feet high. The distance from 
the screen to the first row of seats is 27 feet and 
162 feet to the last row in the stadium, giving a 
maximal viewing factor of 2.7 W. Projectors are 
Simplex 'XL" lighted by National "'Excelite'’ lamps 
with 10mm. positive trim, operated at 135 amperes, 
and powered by Hertner generators. The regular 
sound system is also Simplex with stereophonic 
sound equipment Ampex. The anamorphic lenses 
are Bausch & Lomb. The booth is 40 feet wide. 
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Looking for 


“HONEST 
INJUN’ « 
Value? 


Then your scouting ends here! 
First-American is the “happy 
hunting ground’’! Here is ; 
better-engineered theatre 
equipment...patron - proved in} 
actual service...AND you 

save heap much wampum, too, 
by joining the fast-growing 
tribe of theatremen who know 
the value of a dollar and 

of First-American’s pledge: 


ARANTEED 
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Handy file-size portfolio enables you to 
keep clippings, literature, articles, etc 
in neat easy-to-find order. Nine expand 
able pockets cover all theatre operation 
and equipment subjects. $1.50 value 
yours for the asking 
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1717 Wyandotte St., Kansas City 8, Mo. 
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THE BETHESDA theatre in 
Bethesda, Md., an operation of Sidney 
Lust Theatres, Washington, has installed 
a prefabricated refreshment stand _ unit 
made by the Master-Kraft Fixture Com- 
pany, Baltimore. The unit has been placed 
against the standee rail in the rear of the 


Prefabricated Refreshment Stand 
Installed in Maryland Theatre 


The back wall of the stand features 
stylized decorations and two illuminated 
display cases on either side. The stand’s 
canopy is illuminated by recessed hi-hat 
light fixtures and fluorescent fixtures in a 
cove. The candy case is also lighted. 
Materials used in the stand include lac- 


The snack stand of the Bethesda theatre is located by the standee rail in the auditorium. 


auditorium. The Bethesda has a seating 
capacity of 1200. 
The new stand 
feet long and contains a 3-foot ice cream 
counter; a glass-enclosed candy case; a 3- 
foot counter for the “Buttermat” 
penser; and a counter base for a Pronto 
popcorn warmer. A cash drawer and a 
storage cabinet are behind the counter. An 
entrance door is on the right side. 


(see illustration) is 16 


dis- 


quered birch hardwood for the cabinets; 
a Formica top for the ice cream cabinet; 
and a lower front panel of leatherette. 

The stand was installed in the Bethesda 
overnight, without interrupted operation. 

While the prefabricated stands are 
designed by Master-Kraft to be placed 
against theatre standee rails or set into 
them, the company points out that they 
can be adapted to other locations. 
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Summing Up Theatre Needs 
For Film Exhibition Today 


By GIO GAGLIARDI 


THE DAY when picture 
presentation in a theatre was a series of 
fairly simple routines quite definitely is 
gone. ‘Today, more 
than at any time in 
motion picture history, 
theatre operators and 
their technical staffs 
must be alert and 
quick - thinking, and 
armed with authorita- 
tive information to be 
so constructively. 

It is, or ought to 
be, axiomatic that in 
the main theatres should be equipped with 
all the necessary tools and materials to 
exploit film product to the full extent of 
its possibilities. Regardless of the intrinsic 
merits of any of the individual techniques, 
one basic change has emerged from the 
welter of claims and counter-claims. The 
larger, wider picture has supplanted the 


. 


GIO GAGLIARDI 


pictures are made available for wide-screen 
presentation. 

The problems confronting the exhibitor 
are manifold. Their solutions require a 
study of each individual case in order to 
prevent serious and costly mistakes. Before 
any problem can be solved it is necessary 
to investigate the following variable con- 
ditions: 

1. What forms and shape of picture can 
be made available to the screen. 

2. What type of lenses and projector 
apertures are necessary to project these 
pictures. 

3. What light sources and arc power 
equipment are necessary to illuminate these 
pictures. 

4. What screens and frames will give 
the best results with these pictures. 

5. What form of variable masking, if 
any is needed, wil! be most suitable for the 
different types of pictures. 

The five items above are all interrelated 
and one will often depend on the other; 
but all of them should be studied carefully 
before entering upon an installation. 

With the coming of the VistaVision 





Projection Aperture 
(print) Plate 

ee -825 x .600 

. Cropped -825 x .482 

-825 x .457 

-825 x .425 

-825 x .400 


. CinemaScope Regular (4- 
track) or 1 mag. track.. .912x.715 


. CinemaScope opt. track. .839 x .715 





8. VistaVision Squeeze..... -825 x .600 


squeezed frames. 


FIGURE |: Comparison of eight projection systems using standard, and cropped and 


Aspect Proj.Lens Anamorph. Proj. 

Ratio Foc. Lgth. Attachm't Ped. 

1.33-1 Medium None Normal 
1.66-1 Short None Normal 
1.75-1 Short None Normal 
1.85-1 Short None Normal 
2.00-1 Short None Normal 


| 


2.55-1 Long 2-to-1 Shifted 
2.33-1 Long 2-to-1 Normal 

(approx.) 
2.00-1 Medium __ 1.5-to-1 Normal 
(Max.) 
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original format. Already, it seems safe to 
say, over 6000 theatres in this country alone 
have installed larger, relatively wider 
screens, and that the remainder of the 
theatres will follow suit as more and more 
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process, the problem of projection has been 
complicated to some extent, but it must be 
realized that the projection progress 
implied is the VistaVision blown-up picture 
will go very far towards giving large-screen 








Lorratue 
ORLUX SUPER - CHARGED 


the most 


VERSATILE 
CARBONS 


WIDE SCREEN 
PROJECTION 


Amper- Posi- 


65-75 9x14 544¢ 7x9 





75-85 9x14 544¢ 8x9 





75-90 9x20 552-09 5/16x9 





85-105 10x20 552-09 11/32x9 





100-120 10x20 552-09 3/8 x9 





120-135 13.6x22 553-01 7/16x9 





135-160 13.6x22 553 1/2 x9 





160-180 13.6x22 583-08 1/2 x9 





FOR ANY SIZE 
THEATRE OR 
DRIVE-IN. 


CARBONS, Inc. 


Boonton, N. J. 





pictures the desired effectiveness in all 
theatres. 

Before we go further in this discussion 
let us establish some definitions firmly in 
our minds. First— 

The aspect ratio of a picture on the 
screen: This is the ratio, or relationship, 


of the width to height. This is commonly 


squeezed photographic prints with the 
proper aperture plate, projection lens, and 
anamorphic attachment. 

Anamorphic projection attachments are 
optical devices, which when used in com- 
bination with regular projection lenses, 
will expand the horizontal linear magnifica- 
tion of the film photograph by a predeter- 





Plate 
Aperture 


Ratio 
Aspect 


Type of 
Projection 


Size 
Picture Lenses 


Anamorph. Screen Screen 


Proj. 
Attachm't Surface Bright. 





Standard -825x.600 1.33 tol 


-825 x .457 
-850 x .715 


1.75 to 1 
2.4 tol 


Cropped .... 

CinemaScope 
(Anamorphic) 

VistaVision 
(Anamorphic) 


-825x.600 2 tol 


purpose of the table. 





20.5' x 15° 


26.3’ x 15° 
34.5'x 15° 


30.7’ x 15° 


FIGURE 2: Example of four different size and type pictures which may be installed in a theatre 
with a 36’ x 20’ proscenium arch—using fixed top and bottom masking and moveable side 
masking pieces. The figure for screen brightness, 14 foot-lamberts, is approximate. While there 
has been an agreement on an aperture width of .839 for Anamorphic prints with single optical 
track, the standard width of .825 is indicated for VistaVision as a practical dimension for the 


"White" 14 #t.- 


lamb. 
Metallic Same 
Metallic Same 


4.75" None 


None 
Expansion 
2 tol 
Expansion 
1.5 tol 


3.75" 
5.75” 


4.75" Metallic Same 








stated as 1.33-to-1 (4-to-3), or 1.66-to-1, 
or 1.85-to-1, 2.55-to-1, and so on. Some 
of these aspect ratios can be produced by 
selecting the correct aperture plate and 
standard projection lenses.’ Some of these 
aspect ratios can only be produced by using 


mined amount. There are three types of 
anamorphic devices available. 

The cylindrical lens type (introduced 
with CinemaScope). 

The cylindrical reflector type made 
y “Old Delft” of Holland. 


3. The prismatic (Tushinsky, 
Gottschalk, etc.). 

The first and second types have fixed 
expansion ratios of anamorphic magnifica- 
tion which has been suited to Cinema- 
Scope. This lateral magnification is 2-to-1. 

The third type has been made with a 
variable expansion ratio so that these 
attachments can range from zero up to a 
lateral magnification of 2-to-1. This pris- 
matic type may be used with the new 
VistaVision squeeze prints requiring an 
anamorphic lateral magnification of 1.5- 
to-1. 


type 


SQUEEZE PRINTS 


A “squeeze print’ uses standard 35mm 
film. On each full frame of this print, 
there has been photographed, or printed, a 
wide picture which has been “squeezed” 
optically into the lateral limits of the film 
frame. All objects and characters on this 
frame appear abnormally thin because of 
the lateral squeeze or compression. Only 
with this type of print is an anamorphic 
projection attachment used. 

New complications have arisen because 
VistaVision must use an attachment with 
1.5-to-1 magnification, while CinemaScope 
uses an attachment with 2-to-1 magnifica- 
tion. The variable anamorphic devices may 











pes the advent of CinemaScope hundreds of pro-" 


gressive theatre operators have equipped their projec- ec 


tors with Hilux and Super-Lite projection lenses—for use 
as prime lenses with their anamorphic attachments. 


Your patrons, too, will appreciate the superior quality that over 
30 years of lens craftsmanship have engineered into the Hilux f/1.8 


and Super-Lite lenses. 
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PROJECTION OPTICS CO., INC. 





330 Lyell Ave., Rochester, N. Y. 


Glenwood 3993 
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be used for both systems with proper 
adjustment. 

In order to compensate for this require- 
ment, 20th Century-Fox announced re- 
cently that special corrective elements 
would be made available to provide for 
magnification also of 1.5-to-1 with Cinema- 
Scope cylindrical lenses so they can be used 
to project VistaVision squeeze prints. 

Let us examine the various projection 
systems which are now in use, or which 
should be in use in the very near future. 
Figure 1 shows a tabulation of eight pro- 
jection procedures. In system No. 1 the 
standard Academy aperture of .825 x .600 
is used. With this aperture we can obtain 
the familiar 1.33-to-1 picture proportions, 
and the picture sizes may easily be chosen 
from standard projection tables published 
by lens manufacturers. 


FIGURE 1 APPLIED 


In order to develop a study of the vari- 


ous systems and the changes which are 


required, let us assume a typical example 
and follow it through the various stages 
of development. 


Consider a theatre with 1200 seats on | 


one floor, a proscenium opening 36 feet 
wide and 20 feet high, and a projection 
throw of 120 feet. Using a 4.75-inch 
projection lens, the “standard” picture has 


been 15 feet high by 20.5 feet wide. It is | 


desired to equip this house so that all the 
new forms of projection pictures may be 
shown as effectively as possible, and so that 
total costs may be kept to a minimum. 

This theatre originally had a diffusive 
(“white”) screen 17 x 22 feet, mounted 
on a flat wooden frame; and it was 
equipped with suprex carbon trim lamps 
using 8mm positives and d.c. generators 
capable of delivering 70 amperes to the arc. 
Normally the arc was operated at 63-65 
amperes and gave a well-lighted picture on 
the diffusive screen. 

Case 1 in Figure 1, then, is represented 
by the original conditions, giving a picture 
size of 20.5 x 15 feet, and an aspect ratio 
of 1.33-to-1. Now assuming we install a 
metallic (specular) screen with an average 
light gain of 1.75, it is obvious that we can 
increase our picture size to between 26 and 
27 feet in width and still maintain the same 
screen brightness with the same carbon 
trim. If we install a 3.75-inch lens with a 
120-foot throw, we will get a 26.3-foot 
picture. 

If we now crop the aperture height to 
.457, we will get a picture on the screen 
approximately 26.3 feet wide by 15 feet 
high, giving an aspect ratio of 1.75-to-1 
with the same picture brightness. This 
corresponds to Case 3, and we find that the 
only changes were a metallic screen and a 
new pair of lenses. 

Now we want to adapt our theatre to 
CinemaScope. We have a 36-foot pros- 
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Where Perpection in Projection to a Must! 
IT’S A 


‘ 


CREEN 


NO SEAMS + NO STREAKS + NO CLOUDS or DISTURBING ELEMENTS 


UP TO 90 FT. WITHOUT A SEAM—ANY SIZE WITHOUT A 
STREAK AND WASHABLE FOR ECONOMICAL LONG LIFE 
PLUS DOUBLE WEIGHT SCREEN FOR ADDED STRENGTH 


Tops FOR ANY TYPE FILM PROJECTION 
2D-3D AND WIDE SCREEN 


BODDE SEAMLESS SCREENS ARE * CAST IN ONE PIECE—NO WELDED SEAMS 
AVAILABLE IN 3 REFLECTING FACTORS x pousLe SCREEN SIZE WITHOUT INCREAS- 
TYPE A ING PROJECTOR LIGHT OUTPUT 
* TOPS FOR COLOR REPRODUCTION 
* LOWEST DEPOLARIZING FACTOR FOR 3D 
* SURFACE DOES NOT CRACK OR FLAKE OFF 
(For wide theatre or steep balcony) * WASHABLE WITH SOAP AND WATER 
has 2% GAIN FACTOR * SURFACE DOES NOT DISCOLOR 


SEE YOUR LOCAL SUPPLY DEALER (or contact us direct for further information) 
BODDE SCREEN COMPANY « 8829 VENICE BLVD. * LOS ANGELES 34, CALIFORNIA 


(For narrow theatre) 
has 4:1 GAIN FACTOR 


(For medium width theatre) 
has 3:1 GAIN FACTOR 


TYPE B 


TYPE C 
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Call RCA for SERVICE 
ON GTEREOPHONIC sound 


More than 25 years of knowledge and performance in Stereophonic Sound. 

experience in the installation and main- In addition, thoroughly dependable, 
tenance of all kinds of theatre sound prompt and courteous service are yours 
systems assures you top standards of when you call in RCA Theatre Service. 


RCA Service Company, Inc. 


A Radio Corporation of America Subsidiary 


* Camden, N. J. 











‘ROBIN-ARC 


3-Phase Selenium 


RECTIFIER 


Cake. 
for WIDE SCREEN 
aud 3-D 


PROJECTION 


\ SYSTEMS 


A dependable, effi- 
cient, uniform D.C. 
power source. Engi- 
neered by pioneers 
in the motion pic- 
ture field. Designed 
specifically for 3-D 
and wide-screen pro- 
jection. 


Model K 150 
100 Amps. 


* 
Model K 100X40 
60 & 100 Amps. 
e 


Model K 100 
135 Amp:. 


ROBIN-ESCO Super-Power 
MOTOR GENERATORS 


A quality product built especially for wide 
screen service and is available in 60 volts— 
145 amperes, 80 volts—135 amperes. These 


units may be operated on 
ROBY 
& ¥ 


a continuous basis at these 

ratings. ¢2 

Write, wire or phone for 
details * ‘< 

Sold through OF Qo 

independent. supply dealers 


a ae 0 @) =) a | Oo 


Motion Picture Equipment Specialists 
267 Rhode Island Avenue 
EAST ORANGE, N. J. 


Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS * PROJECTION LENSES 





cenium arch, and for maximum ease of 
operation we want to minimize the neces- 
sity of changing screen masking. It has 
been found that the easiest method is to 


make fixed bottom and top masking, then | 


to have side masking which is readily 
moved towards and away from screen 


center, as required by the picture width 


desired. This type of masking, in conjunc- 
tion with a stage curtain which may be 
manually opened to any position, produces 
the simplest form of stage 
mechanism. 

With this in mind, we are going to keep 
our picture height 15 feet; and we find that 
for a CinemaScope anamorphic print with, 
however, a single optical track for conven- 
tional one-speaker sound, we can get a 34.5- 
foot picture, using a 5.75-inch lens and the 
anamorphic lens attachment. This corre- 
sponds to Case No. 7. 

If the four-track CinemaScope film is 
used, as in Case No. 6, then the projector 
aperture plates will have to have a width 
of opening to contain the picture within 
the 36-foot proscenium width. 

Because the CinemaScope attachment 
utilizes the projection light to better advan- 
tage, it will be possible to produce on the 
same metallic screen a picture approxi- 
mately 35 feet wide by 15 feet high, with 
the same average screen brightness of the 
original carbon trim and amperage. 

We now are able to reproduce a well 
lighted CinemaScope picture by having 
added only a new pair of lenses and a new 
screen, plus a set of anamorphic lens 
attachments. 

Now let us see how we adapt our thea- 
tre to VistaVision. Since, with the Vista- 
Vision squeeze print, we can use a standard 
aperture of .825 x .600, we can go back 
to our original set of 4.75-inch projection 
lenses, which gave us a picture 20.5-feet 
wide; and by using an anamorphic attach- 
ment which will magnify the film photo- 
graph laterally 1.5 times, we can obtain a 
picture on the screen 30.7 feet wide by 15 
feet high. This corresponds to an example 
of the system used in case No. 8, and the 
screen brightness would still be the same 
as with the original small picture at 1.33- 
to-1 aspect ratio. 


SIMPLIFYING MASKING 


A summary of the above discussion may 
be seen in the tabulation of Figure 2. As 
mentioned above, moving masking panels 
on a curved screen is a very difficult and 
hazardous procedure. The cost, labor and 
maintenance involved can be reduced tre- 
mendously if the lower and the upper 
masking can be made out of fixed panels. 
The side masking may then be moved 
manually to pre-selected positions, or it 
may be motorized on short track sections. 

It can be seen that by proper choice of 
lens sizes, by using a slight compromise in 


masking | 








Good Judgment Dictates 


that you use the 


CRON-O-MATIC 


Fully Automatic 


CARBON SAVER 


on Ashcraft "D" and "E," Brenkert- 
Enarc, Peerless Magnarc, and Strong 
Mogul lamps. 
AVERAGE CARBON SAVING 
$400 A YEAR 


Burns average lengths (3!/4") down to 
¥,", saving 2!/2" or 22.2%, of carbon 
costs. 

Uses positive carbon stubs of any 
length, without preparation. When 
entirely consumed, the new carbon 
goes into use without losing the light, 
or otherwise affecting lamp opera- 
tion. 














Only $42.50 


If your dealer can't supply you, order direct. 


DEALER INQUIRIES INVITED 
(Cron-O-Matic 


PAYNE PRODUCTS CO. Sion) 
2451 W. Stadium Blvd., Ann Arbor, Mich. 


CO Send literature en the Cron-0-Matic. 
© Ship Cron-0-Matic Carbon Saver: 

© C.0.D., ineluding postage. 

© Remittance herewith 
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San Francisco, New York, Los Angeles 











THEATRE SurPLy 


EQUIPMENT & SUPPLIES 


VERY 
for . ae te Need! 


> { 29 BRANCHES - COAST TO Coast |4 


MOTION PICTURE HERALD, JUNE 5, 1954 





picture size, and by careful selection and 
filing of aperture plates, a variety of pic- 
ture sizes may be presented. 

Let us assume, for example, that a 
CinemaScope picture is to be featured. The 
impact created on the audience becomes 
imposing when the masking is moved from 
20.5 feet to 34.5 feet. For standard pro- 
jection the 26.3-foot picture may easily be 
selected. Then when VistaVision becomes 
available, a quick change can be made to a 
width of 30.7 feet. 

All the above combinations in the thea- 
tre here used as an example, may only be 
made, however, when the theatre has 
become equipped with the following new 
devices: 

1. A good metallic-surfaced screen at 
least 36 feet wide by 18 feet high. 

2. A curved frame at least 37 x 19 feet 
from lacing hooks to lacing hooks, this 
frame to be curved at a radius equal to the 
projection throw. 

3. Upper and lower fixed masking, 
curved to the screen surface; side masking 
preferably motorized foi quick motion to 
selected positions. 

4. Front screen curtain motorized for 
opening and closing to any desired position. 

5. Three pairs of projection lenses of 
proper focal length. 

6. One pair of variable anamorphic 
attachments. 

7. The necessary aperture plates. 

When the above equipment is supple- 
mented with stereophonic sound apparatus, 
and is given into the hands of competent 
projectionists, any type of picture may be 
exploited to its fullest possibilities. 


Wadsworth Drive-In 


(Continued from page 15) 

Magic Chef ranges; a J. J. Connolly roll- 
er grill; a Toastmaster bun and food 
warmer; a Hot Point deep freeze; J. H. 
McKie coffee-makers; Cretors’ popcorn 
machines; Frigidaire ice cream cabinets; 
and snow cone equipment by the General 
Manufacturing Company, Dallas. The 
walls in the refreshment area are of Ma- 
sonite and Celotex, and the ceiling is Celo- 
tex in pink and green. 

The Wadsworth’s screen tower, 103 by 
69 feet, has a basic coat of sprayed-on Gun- 
ite covered with white enamel and white 
sand and then Bondex. The picture pre- 
sented is 96 feet wide, and the throw from 
the projection booth is 360 feet. Projec- 
tors and sound are Simplex with lighting 
by National “Excelite” lamps with 10mm 
positive trim, operated at 135 amperes. The 
in-car speakers are also Simplex, and the 
theatre has been wired for an eventual 
change-over to reproduction of Cinema- 
Scope’s four-channel sound. 

Mr. Lee, owner of the theatre, also has 
two Colorado Springs drive-ins and the 
Monaca, Denver. 
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We said it before and we 
say it again... A Screen 
Paint should be made 
by a screen 
manufacturer” 
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é. . mith woth 
RAYTONE SCREEN CORP. sicckivsnewvorx 


Mid-West Office—L. E. COOLEY, 408 South Oak Park Ave., Oak Park, Ill. 





At Your Service 


All of the department editors of Better Theatres welcome letters from readers, 
either of comment or of inquiry concerning matters of theatre planning and 
physical operation. If the subject of an inquiry is one likely to have general 
interest, it may be dealt with in the proper department (without identification 
of the source of the inquiry should omission of the name be requested). Other 
inquiries will be answered by mail. Merely write to Service Department, Better 


Theatres, Rockefeller Center, New York 20, N. Y. 














now offers you a complete diversified line of 
STOP ...START and REVERSE machines 


NEW MANUALLY OPERATED 


“Stop... Start... & Reverse” 
CURTAIN MACHINE 


Now—at the LOWEST COST EVER—you can “stop 
start and reverse’ your curtain at ANY POINT 
ALONG THE TRAVEL. Movement continues as long 
as finger is held on the switch (toggle type). Every 
control is at the operator’s fingertips. Easy to install 
and maintain — virtually tamper-proof. Especially 
practical for WIDE-SCREEN and CINEMASCOPE 
presentations . . . and wherever a variety of screen 
ae: openings is desired. Write immediately for complete 
eae ; specifications. 


Yq. Vz. Yo HP. ee te WATCH NEXT MONTH 


immediate delivery! 
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vi jally desiqned CURVED for our advertisement announcing a brand new 
Track for CinemaScope—available in medium and hed 3 Rs ot oeiiee ornn 
heavy duty models for installations of over 33’ radius. ot paneol 














For further information and prices, write Dept. AB-6 


AUTOMATIC DEVICES CO. 


116 N. 8th St. Allentown, Pa. 


Designers and manufacturers of the world's leading curtain tracks and controls. 











New Horizons for Drive-Ins 


(Continued from page 13) 


gests locating a general utility building at 
the rear of the ramp system with the roof 
used as a refreshment-viewing gallery. 
Elaboration of the refreshment service 
along such lines, while worth consideration 
for show hours, takes on further interest 
in connection with game and sport facilities 
for adults as A large 
offer children 


well as children. 
number of drive-ins already 
such extra fun as rides on ponies, miniature 
ofter adults 


while the 


trains, etc. Few, however, 


means of enjoying themselves 
children are having a good time in the play- 


ground. 
POSSIBLE ADULT SPORTS 


Quoits, shuffle .board, badminton or ten- 
nis are among the adult sports that can be 
offered with a small investment. A swim- 
ming pool is not too costly, especially when 
t is perfectly reasonable to make a charge 
for its use. This is especially acceptable dur- 
ing the daylight hours, making the pool 
available during the afternoon, perhaps 
with the pool admission stub good for a 


small reduction in the price of a ticket to 


the theatre that evening. Miniature golf is 
another installation that could be operated 
in that manner. 

Now we come to a direction of “‘expan- 
sion” which may cause an eyebrow or two 
to lift. Shops on the drive-in grounds? You 
got headaches enough? But you’ve got ex- 
penses enough, too. And think how all that 
acreage and its installations function only 
a few hours a day! 

Some drive-ins already have enough plot 
space for at least a few shops in a single 
building compactly designed. We have seen 
rural shopping centers within five or ten 
miles of a fair-sized city that had a half- 
dozen different kinds of stores in space no 
larger than some drive-ins have alongside 
their entrance drive. And the beauty of it is, 
that regardless of climate, a shopping center, 
located between the theatre proper and the 
highway, would be helping to pay taxes 
and overhead all the year round. 

The 
facilities along these lines deserves serious, 
authoritative investigation. We think it be- 
longs on the agenda of drive-in operator 


possibility of expanding drive-in 


associations. 


Two-Speaker Drive-In Sound 


ALTHOUGH all film prod- 
uct, including CinemaScope pictures, will 
soon be available in optical prints for stand- 
ard sound reproduction, some observers be- 
lieve that drive-in operators who have made 
installations for multiple-track sound will 
continue to use them, while others may be 
induced to make similar installations by the 
experience of those who have found two- 
triple-unit reproduction § su- 
perior to that of single channel. Although 
triple-unit speakers may 


speaker and 


seem more con- 


venient to some patrons, there is opinion 


Four Motiograph speakers mounted on a Motiograph "Rainmaster" junction box (upper right) and a pair 
of speakers mounted in a car. The three sets of signals are distributed to the two speakers through a 
blender. Simplest wiring is usually possible, using one wire of a two-conductor cable for the No. 2 


that two individual speakers, allowing more 
separation, give a more realistic effect. 


speakers, and either laying a No. 12 bare wire or grounding to a copper rod in ground at each post. 





VistaVision Sound 
And Booth Operation 











(Continued from page 24) 
of the players. They may take a height 
loss in picture composition as compared to 
the 1.85/1 aspect ratio, but this compromise 
may be justified in drive-ins. 

As stated above, standard sound is avail- 
able on all VistaVision release prints so 
that no change will be required in handling 
VistaVision sound for drive-ins. 


GENERAL CHARACTERISTICS 


The VistaVision process is an overall 
process, and the big quality gain in standard 
print presentation is in no way dependent 
on any other The VistaVision 
system is also flexible and can be used with 
the best features of other systems and meth- 
ods, such as the Tushinsky lens system, 


system. 


Perspectasound and the Technicolor new 
dye transfer imbibition process. 

An interesting note is the use of the 
VistaVision camera in aerial work, espe- 
cially during the filming of scenes for 
“Strategic Air Command,” starring Jimmy 
Stewart and June Allyson. Air shots over 
sections of Texas, Florida and other points 
reveal detail with exceptional 
clarity. 

“White Christmas,” starring Bing 
Crosby, Danny Kaye, Rosemary Clooney 
and Vera Ellen, will be the first completed 
VistaVision production to hit the screens 
of the country followed by Martin and 
Lewis in Hal Wallis’ “Three Ring Circus,” 
filmed mostly in the Phoenix, Ariz., area 
where beautiful scenery enhances the zany 


ground 


antics of these two comics. These three are 
now complete in Technicolor. Meanwhile, 
additional stories are in preparation, both 
for color and black-and-white photography. 

Summing up the 
articles, one can readily see that Vista- 


foregoing series of 
Vision’s numerous advantages embrace the 
exhibitor and the public in one bold move 
better entertainment is obtained 
Ex- 


whereby 
with minimum theatre requirements. 
ceptional interest has been displayed in and 
out of the industry, especially by the Audio- 
Visual Department of the Los Angeies 
School system and the Los Angeles County 
Optometric Association. For the exhibitor, 
these facts bear repeating: 

VistaVision does not require the pur- 
chase of any additional equipment. 

VistaVision can be shown in any aspect 
ratio from 1.33/1 to 2/1. 

In conclusion, I wish to take this op- 
portunity of expressing appreciation to 
BETTER THEATRES and its Editor for the 
invitation to explain VistaVision to the 
industry. 
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Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference 
Number 


Adv. 
Page 


1—Adler Silhouette Letter Co. . 41 
Changeable letter signs: Front lighted panels ‘for 
drive-ins (1A), back-lighted panels (1B), and 
changeable letters (iC) All dealers. 


2—American Playground Device Co. ence 

Drive-in playground equipment. Direct. 
3—American Seating Co. 40 
Auditorium chairs. NTS and direct. 


4—Ampex Corp. 


Sound system. Direct. 


2nd Cover 


5—Ashcraft Mfg. Co., 


Projection are lamps. 


38 


3; 
uaibiisins dealers. 


6—Automatic Devices Co. 
Curtain controls (6A), curtain tracks 
affiliated dealers and direct. 


: 33 
(6B). Un- 


7—Ballantyne Co. . , 
Drive-in equipment package. Dealers 3, 8, 10, 18, 
21, 22, 23, 37. 39, 44, 57, 66, 69, 75, 79, 89, SI, 
96, 98, 102, 105, 110, 113, 121, 127, 131. 


8-9 


8—Bausch & Lomb Optical Co. 
Projection lenses. Direct, branches and 
all major cities. 


deaiers in 


9—Bodde Screen Co. 


Projection screens. Direct. 


10—Carbon:, Inc. 


Projection carbons Franchise ‘dealers, 


11—F & Y Building Service 


Architectural design and building service. 


12—Fairchild Recording Equipment Co. 


Sound equipment. Direct. 


|3—First-American Products, Inc. ..... 
Wide-screen frames (13A), drive-in in-car speakers 
({3B), prefabricated sereen towers (13C), screen 
surfacing (13D), directional signs (13E), sereen 
paint (13F), porthole and lamphouse blower (13G), 
refreshment counters (13H). Direct. 


14—Griggs Equipment Co. 


Auditorium chairs. Direct. 


15—Huff Mfg. Co., Hal L. 


Carbon coolers. Direct. 


40 


16—Ideal Seating Co. is 41 


Auditorium chairs. Unaffiliated dealers. 


.. 4th Cover 


| 7—International Projector Corp. 
Sound equipment. NTS. 


18—LaVezzi Machine Works .............06. 


Projector parts. All dealers. 


4l 


19—Manley, Inc. 
Popcorn machines (19A), 
and bun warmer (19C). 


popcorn (19B), frankfurter 
Offices in principal cities. 


20—Motiograph, Inc. ....... 
Projectors (20A), motor- generators 
speakers (20C), sound system (20D). 
14, 26 29, 34, 36, 38, 42, 54, 
84, 89, 98, 102, 108, 112, 121, 


"(20B), in-car 
Dae wy 8, 10, 


52, 8, 60, 69, 74, 
115, “tor 128, 130. 


21—National Super Service Co., Inc..... 


Vacuum cleaners. All dealers. 


22—National Theatre Supply 


Distributors. 


Reference 


Number 
23—Pacific Optical Corp. 


Projection lenses. Direct. 


24—Payne Products Co. ; 
Carbon savers. Dealers 13, 20, 25. 


ti ess J 
68, 81, 107, ti, 113, 116, oe he NTS sauen 
Denver, Albany, N. Y., Memp 


25—Projection Optics Co. 


Projection lenses. Distributor: Raytone Screen Corp. 


26—Radio Corp. of America 


Drive-in equipment package. Dealers marked *. 


27—Raytone Screen Corp. 


Drive-in screen paint. Direct. 


28—RCA Service Co. 


Projection and sound equipment maintenance service. 


29—Robin, Inc., J. E. 
Motor-generators (29A), 


projection 
Screens (29C), 


Direct. 


rectifiers (29B), 
projection lenses (29D). 


30—S. O. S. Cinema Supply Corp. 


Distributors. 


31—Schlanger, Ben 
Plan and specification service for screen installa- 
tions. 


32—Strong Electric Corp., The 
Projection arc lamps. Dealers |, 2, 3, 4, 7, 8, 
14, 15, 19, 24, 22, 23, 24, 26, 27, 28, 2 
32, 34, 36, 37, 38, 39, 41, 42, 43, 45, 46, 
49, 50, 51, 52, 54, 55, 56, 57, 58, 59, 60, GI, 
64, 66, 67, 69, 71, 74, 75, 76, 77, 78, 79, 80, 
84, 85, 89, 90, 91, 95, 96, 97, 99, 101, 102, 
104, 105, 106, 107, 108, 110, 113, 


112, 
115, 618, #20, 121, 123, 127, 130, 


128, 129, 


33—Theatre Seat Service Co. 


Theatre chair rehabilitation service. 


34—Vallen, Inc. 
Curtain tracks 
Direct. 


(34A), curtain 


“controls | (348). 


35—Wagner Sign Service, Inc..... ; 

Changeable letter signs: Front light panels for ‘drive- 
ins (35A), back-lighted panels (35B), and change- 
able letters (35C). Dealers |, 8, 10, 14, 15, 16, 17, 
19, 23, 24, 25, 26, 27, 28, 30, 31, 32, 34, 36, 37, 
38, 42, 44, 45. 46, cae 54, 57, 58, 60, GI, 6 

67, 68, 69, 71, 72, 73, 74, 77, 78, 79, * 

88, 89, 90, 96, 98, 99, 102, 104, 106, 107, {t41, 112, 
115, #16, 118, 121, 123, 128, 129 and NTS Detroit 
branch. 


Adv. 
Page 


39 


32 


Index to Products Advertised 

& Described In this Issue, with 
e Dealer Directory 

e Convenient inquiry postcard 


36—Westrex Corp. 


Foreign distributors. 


37—Williams Screen Co. 


Prejection screens. Direct. 


EDITORIALLY 


STEREOPHONIC SOUND, page 37. 


New low-cost 4-channel stereophonic sound sys- 
tem for theatres of |,000 seats or less from Motio- 
graph, Inc. Also new 3-channel system. Postcard 
reference number 20E. 


FIRE EXTINGUISHER, page 38. 


Two- quart capacity stored air pressure vaporiz- 
ing liquid fire extinguisher. Marketed by the Pyrene 
Manufacturing Company. Postcard reference num- 


ber E38. 


FOLDING CAR TABLE, page 38. 


Portable folding table to be mounted on the 
back of front seats in autos for various uses, in- 
cluding food snacks. Marketed by the Honorof 
Specialty Company. Postcard number E39. 


WALL SOAP DISPENSER, page 39. 


Chrome-plated Universal dispenser designed to 
dispense all powdered soaps, including some hand 
cleaners with lanolin, announced by Bobrick Dis- 
pensers, Inc. Postcard reference number E40. 


QUICK-DRYING PAINT, page 40. 

Enamel coating designed to 
when applied to floors, walls or machinery. An- 
nounced by the Steelcote Manufacturing Com- 
pany. Postcard reference number E41. 


dry in 20 minutes 


DRIVE-IN IN-CAR HEATERS, page 40. 


Improvements made in National in-car heaters, 
recently taken over by the Thermolator Corpora 
tion. Postcard reference number E42. 


GAS UNIT HEATERS, page 41. 


A line of gas-fired unit heaters, including pro- 
peller fan and blower types, each produced in 14 
models by the United States Air Conditioning 
Corp. Postcard reference number E43. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


Please have literature, 
reference numbers in the 
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Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from ‘Index of Advertisers on preceding page 


ALABAMA 


i—Queee Feature Services, 1812%, Merrie Ave., Birmingham. 


ARIZONA 


2—Girard Theatre Supply, 532 W. Van Buren St., Phoenix. 


ARKANSAS 
3—Arkansas Theatre Supply, 1006 Main St, Little Roek. 
4—Theatre Supply Ce., 1021 Grand Ave., Fort Smith. 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
6—John P. Filbert, 2007 S. Vermont Ave.* 
National Theatre Supply, 1961 S$. Vermont Ave. 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave. 
&—B. F. Shearer, 1964 S. Vermont Ave. 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
®—Preddey Theatre Supplies, 187 Golden Gate Ave. 
10—B. F. Shearer, 243 Golden Gate Ave. 
12—United Theatre Supply, 112 Golden “Gate A 
(3—Westera Theatrical Equipmost, 337 Goiden Gate Ave.* 


COLORADO 
Deaver: 
National Theatre Supply, 2111 yo ~ 
14—Serviee Theatre Supply, 
i5—Western Service & Supply, 2120 8 


CONNECTICUT 


New Haven: 
National Theatre Supply, 122 Meadow St. 


DISTRICT OF COLUMBIA (Washington) 
16—Brient & Sons, 925 Now Jersey Ave., N.W 

17—Ben Lust, 100i New Jersey Ave. we 

1e—R & & Theatre Supply, 920 New Jersey Ave., N.W. 


FLORIDA 

19—Joe Hernstein, 329 W. Flagler St, ami. 
20—Southeastern Equipment, 625 W. yw Jacksonvilie.* 
2i—United Theatre Supply, 110 Franklin’ St., Tampa. 
22—United Theatre Supply, 329 W. Flagler St., iam i.° 


GEORGIA 
Albany: 

23—Dixie Theatre Service & Supply, 1014 N. Siappey Or 
Atlanta: 


24—Capito! City Supply. 161 Walton St., N.W. 
National Theatre Supply, 187 Walton St., N.W. 


25—Southeastern Theatre Equipment, 201-3 “gt St., N.W.* 


26—Wil-Kin Theatre Supply, 301 North Ave 
ILLINOIS 


ist & Lay — a Ave.* 


Service, 
380—Movie Supply, 1818 &. Wabash Ave. 
National Theatre Supply, 1325 8. Wabash Ave. 
INDIANA 
Evansville: 
8i—Evansville Theatre Supply, 2900 E. Chandler Ave. 


_ ladiesepolis: 

2—Ger-Bar, ime., 442 N. lilimols St 
i—Mi0- West Theatre Supply Company, 
National Theatre Supply, rer} N. titteete. ‘St 


IOWA 
Des Moines: 


34-—-D 
National Theatre Supply, |! 
KANSAS 


Wichita: 
35—Southwest Theatre Equipmest, P. 0. Bex 2138. 


N. tlinois St.* 


KENTUCKY 


Louisville: 
36—Falls City Theatre Optoma, » A . Third 8t. 
37—Had adden Theatre Supply, 200 &. Srd 


LOUISIANA 


New Orleans: 
38—Hodges Theatre Supply, 1309 Cleveland Ave. 
39—Johnson Theatre Service, 223 S. Liberty St 
National Theatre Supply, 220 S. Liberty St. 
40—Southeastern Theatre Equipment, 214 S. Liberty St.* 
Shreveport: 
4i—Alon Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
42—J. F. Dusman Co., 12 East 25th St. 
National Theatre Supply, 4/7 St. Paul Place. 


MASSACHUSETTS 


Boston: 
43—Capitel Theatre Supply, 28 Piedmont St.* 
44—Iindependent Theatre Supply, 28 Winchester St. 
45—Major Theatre Equipment, 44 Winchester St. 
46—Massachusetts Theatre Equipment, 20 Piedmont St. 
National Theatre Supply, 37 Winehester St. 
47—Standard Theatre Supply, 78 Broadway. 
48—Theatre Service & Supply, 30 Piedmont St. 
MICHIGAN 

Detroit: 
49—Amusement Supply, 208 W. Montcalm St. 
50—Ernie Forbes Theatre Supply, 214 W. Montealm St. 
5i—MeArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 


Grand Rapids: 


52—Ringold Theatre Equipment, 106 Michigan St., N.W. 
MINNESOTA 


Minneapolis: 
53—Elliott Theatre Equipment, 1110 ay Ave. 
54—Frosch Theatre Supply. {111 Currie Ave.* 
55—Minneapolis Theatre Supply, 75 Glenwood Ave. 
National Theatre Supply, 56 Glenweed Ave. 
56—Western Theatre Equipment, 45 Glenwood Ave. 
MISSOURI 

Kansas City: 
57—Missouri Theatre Supply, 115 W. 18th St.* 
National Theatre Supply, 223 W. (8th 
58—Shreve Theatre Supply, 217 W. (8th St 
59—Stebbins Theatre E t, 1804 Wy 

St. Louis: 
60—MeCarty Theatre Supply, 3330 Olive St. 
National Theatre Supply, 32/2 Olive St. 
6i—St. Louis Theatre Supply Co., 3310 Olive St.* 
MONTANA 
62—Montana Theatre Supply, Missoula. 


NEBRASKA 


Omaha: 
National Theatre Supply, 1610 Davenport St. 
63—Quality Theatre Supply, 1515 Davenport St. 
64—Western Theatre Supply, 214 N. 15th St.* 


NEW MEXICO 





65—Eastern New Mexico Theatre Supply, Bex 1009, Clovis. 


NEW YORK 


Albany: 
66—Albany Theatre Supply, 448 N. Pearl. 
National Theatre Supply, 962 Broadway. 


Auburn: 
67—Aubura Theatre Equipmeat, & Court St. 


Buffalo: 
68—Eastern Theatre Supply, 496 Pear! St.* 
National Theatre Supply, 498 Ag 4 iy 
69—Perkins Theatre Supply, 505 Pearl St. 
70—United Projector & Film, 228 Franklin St. 
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New York City: 
7|—Amusement Supply. 34 ° 
72—Capitol Motion Picture Supply, 630 "Ninth Ave. 
73—Crown Motion ay LS me 354 W. 4th St. 
74—Joe Hornstein, 630 N Ave. 

National Theatre Supply, ‘358 W. 44th st 
75—Norpat Sales, im., 113 W. 42nd 

76—S.0.S. Cinema Supply, 602 W. 52nd St. 
77—Star Cinema Supply, 447 ‘W. 52nd St. 

Syracuse: 
75—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
78—Bryant Theatre Supply, 227 S. Church St. 
79—Charlotte Theatre Supply, zu . ze St. 
80—Dixie Theatre Supply, 2i3 W 
National Theatre Supply, 304 S. RK St. 
8!—Southeastern Theatre Equipment, 209 8. Poplar St.° 
82—Standard Theatre Supply, 219 S. Church St. 
83—Theatre Equipment Co., 220 S. Poplar St. 
84—WiIl-Kin Theatre Supply, 229 S. Church St. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
86—Theatre Suppliers, 304 S. Davie St. 


OHIO 


Akron: 

87—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 

88—Mid-West Theatre Supply, 1638 Central Parkway." 

National Theatre Supply, 1657 Central Parkway. 
Cleveland: 

National Theatre Supply, 2128 Payne Ave. 

89—Ohio Theatre Equipment, 2106 Payne Ave. 

90—Oliver Theatre Supply, E. 23rd and Payme Ave.* 
Columbus: 

9i—American Theatre Equipment, 165 N. High St. 

92—Mid-West Theatre Supply, 962 W. Third Ave. 
Dayton: 

93—Dayten Theatre Supply, |11 Velkenand St. 

94—Sheidon Theatre Supply, 627 Salem Ave. 
Toledo: 

95—Amerisan Pheatre Supply, 439 Dorr St. 

96—Theatre Equipment Co., 1206 Cherry St. 


OKLAHOMA 


Okiahoma City: 
97—Century Theatre Supply Co., 20 N. Lee St. 
98—Howell Theatre Supplies, 12 8. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
99—Oklahoma Theatre Supply, 628 W. Grand Ave.* 
OREGON 
Portiand: 
i00—Modern Theatre Supply, 1985 N.W. Kearney St.* 
101—Portland — ay i O16 N.W. 19th St. 
102—B. F. Shear 1947 N.W. 
103-—Inter-State Theatre "equipment 18 1023 N.W. Kearney 8t 
PENNSYLVANIA 
Philadelphia: 
104—-Blumberg Bros., 1805-07 Vine 8t.* 
National Theatre Supply Co., 1225 Vine St 
105—Superior Theatre Equipment, 1316 Vine St. 
Pittsburgh: 
106—Alexander Theatre Supply, 84 Van Bramm 8t.* 
107—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 1721 Bivd. of Allies. 
Wilkes Barre: 
108—Vineent M. Tate, 1620 Wyoming Ave., Forty-Fert. 
RHODE ISLAND 
109—Rhode Island Supply, 357 Westminster St., Providence. 
SOUTH DAKOTA 
110—American Theatre Supply, 316 8 Main St., Siewx City 
TENNESSEE 
Memphis: 
iii—Monarech Theatre Supply, 402 8. Seeond St.* 
National Theatre Supply, 412 &. Second St. 
112—Tri-State Theatre Supply, 820 8. gesend St. 
TEXAS 
Dallas 
(13—Hardin Theatre Supply, 714 South Hamptea Rd. 
1i4—Herber Bros., 408 8. Harwoed St. 
115—Modern Theatre Equipment, (916 Jasksos St. 
National Theatre Supply, 300 S. arwoed St. 
116—Southwestern Theatre By 2010 Jackses St.* 
117—Sterling Salee & Service, 2019 Jackson St. 
Houston: 
(18—Southwestern Theatre Equipment, 1622 Austin St.* 
San Antonio: 
119—Alame Theatre Supply, 1308 Alamotee St. 
UTAH 


Salt Lake City: 
120—intermountain Theatre Supply, 264 & East First St. 
12i—Serviee Theatre Supply, 256 S. East First St. 
122—Western Sound & Equipment, S East First 8t.* 
VIRGINIA 
128—Norfolk Theatre Supply, 2700 Celley Ave., Norfolk. 
WASHINGTON 


Seattle: 
124—American Theatre Supply, 2300 First Ave., at Bell St. 
{25—Inter-State Theatre Equipment Co., 2224 Second Ave. 
126—Modern Theatre Supply, 2400 Third Ave.* 
National Theatre Snel, 2319 Seeond St. 
127—B. F. Shearer, 2316 Second Ave. 
WEST VIRGINIA 
1286—Charleston Theatre Supply, 506 Lee St., Chariestes. 
WISCONSIN 


Milwaukee: 
(29—Manhardt Co., 1705 W. Clybourn 
National Theatre Supply, — N. Elghth ‘et 


130—Ray Smith, 710 W 
(3i—Theatre Equipmest & Supply, 841 N. Seventh Gt. 
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Automatic Air Filter 
With Glass Fiber Media 


AN AUTOMATIC self-clean- 
ing air filter using a glass fiber filtering 
media, designed for use in ventilating and 
air conditioning systems to clean both out- 
side and recirculated air has been announced 
by the American Air Filter Company, Inc., 
Louisville, Ky. It is called the ‘“‘Roll-O- 
Matic.” 

The new filtering media is a continuous 
length of fiber glass material, similar, the 
manufacturer states, to that used in his 
“AMER-glas” filters, except that it is sup- 
plied in rolls of approximately 70 linear 
feet. The material from the roll of clean 
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media, mounted at the top filter casing, is 
transported on a continuous screen that 
rotates over top and bottom sprockets, down 
the face of the filter and is rerolled at the 
bottom after collecting its dust load. 

A pressure switch sensitive to the resis- 
tance differential across the filter curtain 
actuates a drive that 
screen and feeds a certain amount of clean 
media into the filter curtain when the re- 


motor rotates the 


sistance reaches a predetermined point. In 
this way, it is pointed out, media usage is in 
direct proportion to dust conditions and 
hours of operation. The manufacturer states 
that under normal operating conditions a 
single roll of media should be a year’s sup- 
ply per 10,000 cfm of filter capacity. 

The glass fiber filtering media was de- 


veloped by the company’s research engi- 


neers. The material is composed of con- 
tinuous strands of slightly curled and inter- 
laced glass fibers held in place at each 
point of contact by a thermo-setting plastic 
bond to form a thick resilient mat. ‘These 
mats measuring some 70 feet in length are 
trimmed to the corresponding widths of the 
filter section, then sprayed with a special 
non-flammable Viscosine and rolled on 
spools having an outside diameter of only 


13 inches. 


Portable Coin Counter 
And Packaging Unit 


A PORTABLE coin counter 
1414 


pounds and is equipped with a carrying 


that folds compactly, weighs only 


handle has been developed by Klopp Engi 
Livonia, Mich. 


The unit counts pennies, nickels, dimes 


neering, Inc., 


and quarters and packages them for bank 
deposit. It has two adjusting knobs, one of 
which is set for counting. If the coins are 
being packaged, a second knob is turned to 


the number of coins per pack and the coin 
flow and count are automatically cut off 
when the stipulated number of coins have 
been packaged. 


Motiograph Stereophonic 
System at Low Cost 


THE DEVELOPMENT of a 
new, low-cost 4-channel stereophonic sound 
system for theatres of 1,000 seats or less 
has been announced by Motiograph, Inc., 
Chicago. Availability of the 
was first disclosed by Fred C. Matthews, 


new system 


vice-president of the equipment corpora- 
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THE ASHCRAFT 


HYTRO-ARL 


designed to produce 


MORE LIGHT at LESS COST 


than any Suprex Lamp. It is the most 
economical and high-powered lamp for 


SMALL and MEDIUM 


DRIVE-INS 


We recommend the HYDRO-ARC for 
drive-in screens from 40 to 57 feet wide. 








MANUFACTURING 
COMPANY 


c. §. ASHCRAFT 


36-32 Thirty-Eighth Street Long Island City 1, N. Y. 


WILLIAMS 
SOLID PLASTIC 
SILVER FINISH 

SCREENS 


Widely used everywhere for 


CinemaScoPE 


ALL WIDE SCREEN 
TECHNIQUES anp 3-D 


Assures the brightest pictures because It returns the most 
light. Unusually high reflective efficiencies (better than 
3.1 to { as compared to a flat white screen). 

Superior light distribution permits perfect viewing through- 
out the theatre 

Imperceptible electronically-welded seams. 

Perfect pclarization. No streaks or ‘‘patterns.’’ 

True color reproduction. Clearty defined black and white. 

Extremely strong and tough. Permanently flexible. 

Unaffected by moisture. 

Guaranteed fire-resistant. Beware of unsupported fire-proof 
claims. Insist on actual PROOF! 

Perforations are of the diameter and spacing recommended 
by SMPTE, clean-cut and with no projecting fibres to 
impede sound or collect dirt 

Now installed for CinemaScope by Stanley Warner Theatres; 

Paramount Inter-Mountain Circuit; United Theatres, New 

Orleans; Basil Brothers, Buffalo; Goldman Theatres, 

Philadelphia; Long Theatres, Texas. 


Write details and sample. Orders given 


prompt attention. 


WILLIAMS 


SCREEN COMPANY 
1675 SUMMIT LAKE BLVD. AKRON 7, OHIO 


today for 








Originators of All-Plastic and Seamless Plastic Screens. 
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tion, in a letter to Al Lichtman, 20th Cen- 
tury-Fox director of distribution. 
Components of the system include two 
perithouse soundheads; four preamplifiers 
with tubes and cabinet ; four 20-watt power 
amplifiers with three tubes and cabinet; 
one suppressor amplifier; one equalization 
and changeover switch; one system selector 
switch; one horn switching panel; one 
ganged fader; one power unit; one monitor 
amplifier; six auditorium and 
three Altec Lansing speaker systems plus 


speakers ; 


cables and cordage. 
Motiograph also has a new 3-channel 


system, according to Mr. Matthews. 


2-Quart Air Pressure 
Fire Extinguisher 


A 2-QUART capacity stored 


air pressure vaporizing liquid fire extin- 
guisher of modern design has been mar- 
keted by the Pyrene Manufacturing Com- 
pany of Newark, N. J. 

The unit has a new combination carry- 
and operating 


ing handle squeeze-type 


valve that has been center-balanced for easy 





manipulation. In operation one hand holds 
the extinguisher and starts or stops the dis- 
charge leaving the other hand free to direct 
the 30-foot hose stream that is effective on 
Class C (electrical) and Class B (flam- 
mable liquid) fires. It may be recharged 
immediately by refilling with Pyrene liquid 
and pressuring from a factory, garage or 
gasoline station air hose. 

An outer chamber holding the Pyrene 
liquid is constructed of stainless steel, and 
an inner chamber holds the air under pres- 
The bronze 
painted red. 


and base are 


unit is equipped with a 


head 
The 


liquid level glass 


sure, 


and air pressure 


A wall 


port 
gauge for quick visual inspection. 


hook is also supplied while a clamping 
bracket for vehicle is 
optional. 


mounting on a 


Seating Rehabilitation 
Seen on the Increase 


INCREASED interest among 
exhibitors in reconditioning of seating, ap- 
parently under the impetus of installations 
for improvement of the screen presentation, 
is reported by the Theatre Seat Service 
Company, Nashville, Tenn. 

The seating rehabilitation service offered 
by the company (an example of which was 
described in BETTER THEATRES for May) 
begins with a survey of the chairs in the 
theatre, all major parts being thoroughly 
checked. Next a work order is entered at 
the firm’s plant where all upholstery is pre- 
cut, sewn and fabricated along with all 
new felt, which is pre-cut and boxed ac- 
cording to size. These materials are shipped 
to the theatre with full 
the company’s repairmen to follow. 

The work of the repairmen also includes 
complete removal of all paint, rust and 
scales from the metal portions of the seats, 
and replacement of all broken or missing 


instructions for 


parts. The work is performed on an as- 
sembly-line basis during non-performance 
hours so that there is no interference with 


normal operation of the theatre. 


Car Folding Table for 
Drive-in Premium Use 


\ PORTABLE folding table 
constructed so that it can be mounted over 
the back of the front seat in automobiles 
for the serving of food snacks (see photo) 
and other uses has been marketed by the 
Honorof Specialty Company, Chicago. The 
table 
games, doing office work, drawing, writing, 
It is sug- 


may also be employed for playing 
typing, sewing, conferences, etc. 
gested that drive-in operators might offer 
the tables to patrons as awards in special 
promotional contests or in other premium 
schemes. 

Call ‘“Kar-Table” the unit has a top 12 
by 30 inches, which is made of resin-treated 
hardwood fibre board, finished in red. The 
hangers, legs and supports are black- 
enameled steel. 

The table is installed in the car by hook- 
ing its metal straps over the back of the 
front seat, adjusting the legs to the proper 
spread, bringing the table top into position 
and securing the support pieces. When not 
in use, the table may be folded down and 
out of the way. It can also be stored in 
the luggage compartment, if desired. 

The manufacturer points out that the 
metal straps may be moved inwardly or 
outwardly, thus allowing the table to be 
mounted in cars with one door without 
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interference with the free movement of the 
folding front seat. In this way neither the 


. 


driver nor the front seat passenger is put 
to any inconvenience. In addition the legs, 
which are an extension of the steel strap- 
hooks, rest snugly against the back of the 
front seat and do not interfere with the feet 
of passengers. 

The table is designed to fit all cars, in- 
cluding many foreign models, It 
packaged in a carton. 


comes 


New Wall Dispenser for 
Various Powdered Soaps 


A CHROME-PLATED Uni- 
versal dispenser, designed to dispense all 
powdered soaps including some hand clean- 
ers with lanolin, has been announced by 
Bobrick Dispensers, Inc., of Brooklyn and 
Los Angeles. 

Called the “Bobrick 38,” the unit has an 





adjustable output-per-stroke valve designed 
to permit regulation of the mechanism to 
change the type of powdered soap used, 
should that be desired. The unit also has 
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Easy Cleaning, Fast Cleaning, 
Full Value of Your Cleaning Dollar 


Model JS 
Quiet, >mpact, 
low-priced 


+ 8 
@ Shampoo carpets “on location”. a 7 
@ Clean and brighten grimy upholstery. c 

@ Clean curtains, drapes, wall decorations without 
removal; walls, box fronts, without climbing. 

@ Keep pictures bright and clear by Super 
cleaning screen. 

@ Clean 100 air filters in 15 minutes. 

@ Blow rubbish out from under seats. 


Same power, 
pick-up, perfor- 
mance as all 


Supers. 


Model BP-1 
Quiet cleaner 
for both wet #* 
and dry 
pick-up. yg 


These and: many other theatre cleaning jobs can be fF 
done with a Super and just one employe. The Super 
is built and tool-equipped especially for 

theatre cleaning jobs. Four models to 

choose from. Ask your distributor. 


NATIONAL SUPER SERVICE CO., INC. 
1941 N. 13th Street Toledo 2, Ohio 


Sales and Service in Principal Cities 





In Canada: Plant Maint e Equipment Co., Toronto, Montreal, Vancouver 


“Once Over Does It” 


SUPER SUCTION 


SINCE 191) ® 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


Minn mm 


The size, shape and position of 


a screen must be suited to the 

particular seating pattern and 
ANNOUNCES A PLAN AND 
SPECIFICATION SERVICE 


projection optics of each thea- 
jor 


New ALL-SYSTEMS 


SCREEN INSTALLATIONS 


and SURROUND 
SETTINGS 


requires a 
enhance the presentation. 


tom design and engineering to 
assure your patrons of the best 
in large screen presentation 
through the professional service 
which I offer. Qualified experi- 
ence in projection engineering, 
screen presentation and theatre 
design will provide for you the 
best technical and artistic re- 
sults. This service is offered at 
a cost which makes it available 
to all exhibitors and can be 
furnished to theatres throughout 
the United States for Cinema- 
Standard Wide 
VistaVision and Stereoscopic 


scope, Vision, 


projection. 


address all inquiries to 


BEN SCHLANGER 
35 WEST 53rd STREET 
NEW YORK 19, N. Y. 
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New Xpansa lens gives 
continuous focal length 
variation. Added to your regular 
projection lens, it lets you show 
all standard (non-anamorphic) 
release prints regardless of 
aspect ratio. It also provides 
rapid and perfect matching for 
3D projection. This eliminates 
the need for several lenses and 
gives you wider program 
variety. The Xpansa lens gives 
picture quality equal to your 
present system, is easily 
installed, and requires no booth 
modification. See your local 
theatre equipment distributor or 
write for free literature. 
Distributor inquiries invited. 





ONE Projection 
Lens For ALL 
Aspect Ratios 


























PACIFIC OPTICAL CORPORATION 


5965 West 98th Street 
Los Angeles 45, California 








huff 


THE ORIGINAL 


Hydro Carbon Cooler 


Concentrates all the heat at the gas ball 


When you install the Huff Hydro Positive 
Carbon Cooler, you save carbons no mat- 
ter what size carbon you use. You can 
draw more amperage from any type car- 
bon. You have less heat at the film. You 
get more screen light. The new Cera-Cop 
Nozzle has a high refractory ceramic in- 
sert which gives longer life. 
See your Dealer or write to 


HAL {. HUFF MFC. CO. 


3774 SELBY AVENUE 
LOS ANGELES 34, CALIF. 
EXPORT ihe 


30! Clay Street nm Francisco, Calif. 














AMERICAN SEATING COMPANY 
Grand Rapids 2, Michigan 
Branch Offices and Distributors in Principal Cities 





BE PREPARED FOR 
ALL New Screen Presentations 


with 


MIRRO-CLARIC ALL-PURPOSE SCREEN 


Some of the features: 


@ Excellent for VistaVision, SuperScope, CinemaScope, 
2D and 3D 


@ Welded invisible seams—will not show in picture! 
@ LOWEST PRICE ANYWHERE Only $1 00 
Sq. Ft 





~~ Aw Prompt Shipments — Kolimorgen 
~ ° Wide Angle L der Now! 
— ide Angle Lenses—Order Now 


$2.5, ~S.0.S. CINEMA 
SUPPLY CORP. 


ESTD, 1926 
Dept. A, 602 W. 52 St., N. Y. 19 
Phone: PLaza7-0440 Cable: SOSOUND 











YOUR QUESTIONS ARE INVITED. If you have a | 


problem of design or maintenance the editors of | 


BETTER THEATRES will be glad to offer sugges- 
tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
your letter to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 
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a precision push-up valve designed to direct 
soap to the palm of the hand and minimize 
spillage. An apron protects the valve 
against water splashes. The valve has no 
slide mechanism or fixed small opening to 
clog, the manufacturer states, and there is 
no continuous flow at any position of the 
plunger. 


New Company Purchases 
National Inkar Heaters 


ALL PATENTS, machinery 
and equipment for the in-car heater for 
drive-in theatres of the National Inkar 
Heater Company, Glendale, Calif., have 
been purchased by the Thermolator Corpo- 
ration of the same city. National Inkar 
was headed by Sam Shure. 

The Thermolator Corporation is com- 
posed of a group of Glendale manufac- 
turers who organized the new company for 
the purpose of manufacturing and distribut- 
ing the “Inkar Heater,” the “Mount-N- 
Aire Deororizer” and heaters. It 
is headed by Robert W. Jencks, president; 
E. L. Parr, chief of engineering and C. C. 
Chatham, director of sales. 

In announcing acquisition of the “Inkar 
Heater,” 


space 


the new distributors, who were 


previously active in the heater manufac- 
turing business, state they have incorporated 
a number of improvements in the drive-in 
equipment in both efficiency and ruggedness 
of construction. They have also established 
a repair department which will follow a 
policy of “bringing all repaired units up to 
new specifications, permitting them to ap- 
pear and operate like the new improved 
models now being shipped.”’ 


New Quick-Drying Paint 
For Floors and Walls 


AN ENAMEL coating de- 
signed to dry in 20 minutes when applied 
as directed to floors, walls or machinery 
has been marketed by the Steelcote Manu- 
facturing Company, St. Louis. 

Called ‘“‘Steelcote Quick-X,” the prod- 


uct can be applied to wood, concrete, ter- 


“HILUX” LENS IN PRODUCTION 


Considerably increased production of its new £/1.8 
"Hilux" projection lenses (above) is reported by 
the Projection Optics Company of Rochester, 
N. Y., due to the fact that orders are being 
received at a much greater rate than originally 
anticipated. The "Hilux" series was especially 
designed for wide-screen application and is avail- 
able at present in focal lengths from 2.00 to 3.50 
inches with more to come. 





razzo, magnesite and mosaic tile floors and 
walls or with a proper primer to metal. 
The manufacturer states that it dries to a 
wax-like gloss, is not affected by cleaning 
compounds, soaps and detergents and _ is 
resistant to grease, oil, gasoline, alkali and 
salt It is made in black, white, 
clear, and 

The coating can be applied with a brush, 
applicator or roller. It is packed in quarts, 


water. 


five colors. 


gallons or drums. 


Perspecta Integrators 
Sent to 15 Nations 


Fairchild 


units 


the 
designed to three-speaker 
sound from a single optical sound track, 
have been shipped to 15 nations, according 


“Perspecta Integrators,” 


produce 


to an announcement by Sherman M. Fair- 
child, president of the Fairchild Recording 
Equipment Company, Whitestone, Long 
Island, N. Y. Initial shipments have been 
made to Canada, France, England, Sweden, 
Denmark, Australia, Japan, Brazil, Italy, 
Finland, Peru, India, Egypt, South Africa 
and Germany, he said. 

Among many other installations, the in- 
tegrator was successfully demonstrated re- 
cently before the Prime Minister of Aus- 
tralia and at the Cannes, France Film 
Festival where it was used with the MGM 
film, ‘“Kights of the Round Table,” Mr. 
Fairchild reported. 


MAT PLANT MODERNIZED 


Modernization of the Lima, Ohio, plant 
which produces “Gro-Cord Counter-Tred” 
and ‘“Neo-Cord Counter Tred” matting 
for the American Mat Corporation, Tole- 
do, was recently completely, according to 
D. W. Moor, Jr., president. Installation 
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of new molds will permit production of 
30-inch widths, an average back counter 
width for which there has, until now, been 
an unfilled demand, he said. These mats 
are made from 80% cotton cord, bound 
together with rubber compounds, and are 
designed to provide a resilient, “non-skid” 
walking surface. The ridged bottom affords 
aeration and drainage. The mats are 34- 
inch thick and come in rolls of up to 60 
lineal feet. 


NEW LITERATURE 


Gas Unit Heaters: A 12-page technical 
bulletin describing its complete line of 
“Series 23A” gas-fired unit heaters has been 
issued by the United States Air Condition- 
ing Corporation of Minneapolis. The line 
includes propeller fan and blower type 
heaters, each produced in 14 models, rang- 
ing in capacity from 55,000 to 500,000 
B.T.U. per hour and burning all types of 
gas at the rated capacities. The illustrated, 
two-color booklet (No. 23-3) includes 
capacity tables and roughing-in dimensions, 
as well as structural and operational de- 
scriptions of the entire line. Copies of the 
literature can be obtained from the company 
t 33rd and Como Avenues, S.E., Min- 


neapolis, 14. 


TWIN DRIVE-IN 


(Continued from page 17) 


feet, projection lenses for non-anamorphic 
prints are 534-inch Bausch & Lomb; for 
CinemaScope they are 10-inch Kollmorgen 
“Snaplite” in 4-inch diameter. The four 
projectors are Simplex X-L and lighting is 
by National ‘‘Excelite” lamps with 10mm 


positive trim operated at 135 amperes. | 
Power is supplied by two Hertner trans- | 


verters. The sound system is also Simplex, 


including button-on soundheads and 4-inch | 


in-car speakers (two for each car). 


In the refreshment building, where serv- | 
ice is in four-line cafeteria style, patrons | 


are offered a large variety of goods, includ- 


ing popcorn, hamburgers, fried shrimp din- | 


ners, fried chicken, soft drinks, etc. This 
building is also of concrete block finished 
inside and out with “Zolatone” multi-color 


paint. The cafeteria is lighted by fluorescent | 


tubing. 


The refreshment equipment includes | 
| 
Buckingham orange drink units; Selmix | 


drink dispensers; Scotsman ice-makers; 


Manley popcorn machines; Dairy Service | 
butter dispensers; Hot Point cooking units; | 
and a Parco electric potato peeler and | 


cutter. 


The overall design and supervision of 


construction and installation for the Cen- 


tennial were by Joe Stone of the Denver | 


branch of National Theatre Supply. 
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ARE YOU CONVERTING TO 
CinemaScoPE (Pr 


-SUFER~ 
ee - © ° 

<P “se we eS to investigate the 

‘¢ “ ~ sh shies . 
a vise” _ \ Se : possibilities of converting your 
present equipment—see your dealer 
or write for list of kits available for 
converting all models of Projectors and 


Sound Reproducers. 


LAVEZZI MACHINE WORKS 


4635 WEST LAKE ST. CHIC ASS 44, iLL. 








FOR THEATRES OUTSIDE U. S. A. AND CANADA— 
FOR STUDIOS EVERYWHERE— 


No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


@&@ Westrex Corporation § Gzzx 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 


Research, Distribution and Service for the Motion Picture Industry 











The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Business” 














YOU'LL SAVE TIME 


and be able to detail your requirements, by writing advertisers 
| direct. Many of them provide coupons specifying literature for your conve- 
| nience. ... However, if you prefer to use the service of the Theatre Supply 
Mart, you need only to indicate the’ items by reference number on the 
| detachable postcard provided in the Mart insert on page 35. 








For The Best Signs You'll See... 


ATR | ADLER 


CHANGEABLE LETTER DISPLAYS 


widest choice _| "ADLER GLASS-IN-FRAME DIS- 

the lowest PLAYS—“REMOVA-PANEL” — 
ad to the most “THIRD DIMENSION” PLASTIC 
Price is, Free | & CAST ALUMINUM LETTERS 

XUrlous- 
=: =, ving e002 ADLER “SECTIONAD” LOW COST 
4 CHANGEABLE LETTER DISPLAYS 


- \iterature- 
write for | WRITE FOR FREE CATALOG 


ADLER SILHOUETTE LETTER Co. 
11843 b W. Olympic, Los Angeles 64, Calif. 
30 West Washington, Chicago, Ill. 


























method in 
Management 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 





con tinuing 


A DICTIONARY OF MAINTENANCE 


For those who may 
not have noted previ- 
ous explanations of the 
which _ this 
series is dealing with 


form in 


maintenance, it is 
pointed out that sub- 
jects are arranged al- 
phabetically 
to particular designa- 


according 


than 
general classification, so that only the name 


tion rather grouped according to 


of the item itself may need be known for 
And so to continue— 


M 


MIRRORS—Mirrors are expensive items of 
theatre equipment serving a dual purpose, gen- 
erally—ornamentation and utility. Young women 
patrons appreciate their presence in various 
parts of the theatre so they may steal a glimpse 
of their reflection as they pass by; and when 
properly framed and placed, a beautiful mirror 
adds immeasurably to good interior decoration. 
Care. should. be taken to see that such mirrors 
are installed with very sturdy hangings, for 
plate glass is very heavy and can cause con- 
siderable-damage if it breaks, with potential 
injury to anyone nearby. The glass should be 
cleaned daily with clean cloth after being 
sprayed or wiped with glass cleaner. 


convenient reference. 





MOTH CONTROL—Moths lay their eggs 
on wool fabric, and their larvae eat greasy fibres. 
Frequent, effective vacuum cleaning will reduce 
the danger of such damage. Carpeting and 
other fabrics should be checked for evidence 
of moth larvae; if there are tiny holes, spray 
the entire fabric thoroughly with a solution ap- 
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proved for such pest control; or call in an ex- 
terminating service to go over all fabrics in the 
area of the damage. Before fabrics are stored, 
they should be sprayed with one of the com- 
mercial moth-prevention products. 


MOTORS—Every theatre has a number of 
different motors which require regular servicing, 
ranging from the smallest fractional horsepower 
motors to some of the heaviest made. The 
electrician (or stagehand) should be given the 
responsibility of servicing such equipment. A 
schedule of periodic inspection and regular 
maintenance should be outlined, with strict ad- 
herence required. Wiring diagrams for all mo- 
tors should be stored in a central location, as 
should instructions for their servicing as weil 
as locations and sizes of all fuses connected 
with this equipment. A local electrician should 
be listed for emergency calls on repairs and 
trouble shooting which are beyond the facilities 
or training of the theatre personnel. 

When trouble occurs, first steps to be taken 
to determine whether (1) fuses are good and 
delivering current to motor block, (2) all wir- 
ing is firmly connected, (3) controls are func- 
tioning properly, (4) coils are not burned out— 
smoke and odor usually show this up first, (5) 
brushes in proper contact with commutator, (6) 
bearings oiled and greased properly. If these 
all check positive and your electrician cannot 
correct the trouble, it is time to bring in out- 
side technical assistance. 


N 


NEON—Neon lighting, employing tubes of 
various gases, is powered by current of relative- 
ly high voltage. Persons working around mar 
quees having neon lighting should be cautioned 
against touching tubing and wiring near connec- 
tions. It is advisable to cut off the current 
during marquee changes. When tubing becomes 
cracked, the only remedy is replacement. When 
available, a neon service is of value for periodic 
inspection, replacing transformers when needed, 
guarding against short circuits, etc 


oO 


ODORS—tThe primary treatment for offen- 
sive odors is to find the cause and remove it. 
Improperly cleaned water closets and urinals 
are common offenders. Check for faulty drains. 
See that ventilating fans are properly operating. 
Pending correction of the cause the foul odor 
can sometimes be minimized by spraying the 
area with some commercial deodorants, such as 
pine oil; or by using blocks or pellets of deo- 
dorant compounds. “Para” blocks or crystals 
are often employed (sometimes as a substitute 
for adequate cleanliness!); these give off a 
strong odor which to some people is almost as 
offensive as the odor they are used to overcome. 

Popcorn storage and disposal of waste corn 
may cause undesirable odors in indoor theatres. 

Stench bombs are sometimes put in theatres 
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by vandals or pranksters. If the exact point 
of origin of the bomb can be located, it may 
be possible to remove the major portion of it, 
burying the remainder under moist sand or 
similar substance to smother the odor. Over 
this, then, can be sprinkled a strong deodorant. 
Whatever this rank substance has touched 
should be thoroughly scrubbed with strong soap 
and water. If the bomb cannot be located at 
once, open as many doors as possible and put 
the blowers on full, but do not re-circulate the 
air. 

* 

OIL BURNERS—See BOILERS. 
e 








e 


PAINTS—(1) Oil Paint: For really perma- 
nent work, oil paint should be used. It is more 
expensive and a bit more difficult to apply, but 
in the long run the extra time and expense is 
more than justified through longer life and the 
ease with which oil painted surfaces can be 
cleaned. Before painting (with either oil or 
water) the surfaces should be thoroughly 
cleaned and smoothed (by sanding or filling 
cracks with a good filler). 

In first applications to new wood or walls, a 
primer or sealing coat should first be laid on, 
followed by the finishing coat, or coats. To 
cover a fairly dark oil paint with another color, 
it is economical to lighten the existing color 
with an inexpensive paint in white, or a shade 
like the new color, before applying the finishing 
coat. 

Exterior painted surfaces around the theatre 
should be checked every six months, not only 
for appearance, but for deterioration of the 
paint as a preservative. After a number of suc- 
cessive paintings, it is advisable to remove the 
old paint prior to re-painting. The easiest way 
is to soften it with a paint remover and to 
scrape it off. 

Restroom and other areas that are brightly 
lighted and frequently washed should be painted 
with a glossy oil paint; or better still, with 
enamel. Most other parts of the theatre should 
be painted with flat inside paints which do not 
reflect much light. 

(2) Water Paint: The new water paints are 
greatly improved over the first calsomine paints 
introduced years ago. They are especially suited 
to amateur application; most of them dry with- 
out brush marks showing. Some water paints 
can even be washed; however, it is just about 
as economical and convenient to apply another 
coat of water paint. With light pastel shades, 
one coat of a slightly different shade will usu- 
ally cover it over completely, but if a darker 
shade is to be covered by a lighter color, two 
applications are usually required to prevent the 
darker color from “bleeding through.” 

© 

PAINT BRUSHES—Good paint brushes are 
expensive. They should be chosen according to 
the job. It is wasteful to try, for example, to 
paint a big wall area with a 3-inch brush, or to 
use a 5-inch brush to touch up some small spots. 
After use, brushes should be thoroughly brushed 
out with turpentine, for oil paints; or with 
water, for water paint. Some painters like to 
finish cleaning with a commercial brush cleaner, 
others use kerosene or cool water. To dry a 
brush after cleaning, hang it so the brush does 
not rest on the bristles. There are compounds 
on the market (check your paint store) which 
will salvage paint brushes even after paint has 
dried on them. Wrap the dry brush in clean 
paper and store it flat in a dry place. 

a 

PAPER CUP DISPENSERS—Maintenance 
of cup dispensers for water fountains are too 
simple for notice here; those of automatic drink 


BETTER THEATRES SECTION 


machines are less so. Two switches may actu- 
ate the mechanism, which causes the turret to 
revolve and maintain a continuous supply of 
cups. These switches are located inside the 
base of the cup well, one above the other. The 
top switch operates the motor on the turret, 
causing it to revolve when cups fall below its 
level. Should the turret be empty of cups, the 
second switch goes into action. This lower 
switch cuts off the entire vending mechanism 
and lights up the “sold out” sign. 

Generally the turret is in an off-center posi- 
tion when it runs out of cups completely, and 
it will have to be removed so a few cups can 
be put in the well by hand, depressing both 
switches. Return the turret to its position, fill- 
ing the next tube, which is to revolve in posi- 
tion; then cut the “cut-off” switch back on again, 
after which vending can be resumed. The other 
tubes in the turret are refilled when it has re- 
volved into the proper place. 

Should this not put the unit back in operation, 
check the electrical supply to see no fuses are 
blown; or that the micro-switches are not 
burned out. Motor and gears should be in- 
spected and oiled periodically. 

9 

PAPER TOWEL AND TISSUE HOLDERS 
—These should be painted or polished accord- 
ing to the material, and kept well filled. Holders 
should be maintained firmly mounted on the 
wall. 

* 

PEST CONTROL—Many different kinds of 
insects and bugs like to live in theatres. Their 
control may well be left to an exterminating 
service if one is available. Bedbugs, lice, 
roaches, clothes moths, carpet beetles and sil- 
verfish are among the more common insects 
found in theatres, though ants, fleas, mosquitoes 
and weevils are not to be overlooked. 

Cleanliness and sanitation are most important, 
since the removal of the food source will elim- 
inate a large portion of these pests. Setting out 
insect powders, and using the residual or space 
sprays, as well as complete fumigation, may be 
necessary to bring severe cases under control. 
Particular attention must be given to the prompt 
removal of all candy wrappers, popcorn boxes 
and discarded drink cups. Storage of edibles 
must be thoroughly protected against pests. 

Should a theatre be so thoroughly infested 
with pests as to require over-all spraying or 
fumigation, it might be advisable to go to night 
cleaning of the premises so that refuse will not 
be available to insects and rodents all night 
long. 

° 

PHOTO MURALS—Some theatres have 
photo murals as part of the interior decoration. 
These should be carefully dusted with soft 
cloths, or feather dusters, to prevent accumu- 
lation of fogging dirt and to minimize scratch- 
ing of the surface. Adequate lighting is 50% of 
the secret of photo-mural effectiveness. 

* 

PIANOS—Pianos used on stage should have 
the legs strongly braced to protect the instru 
ment against rough handling. When not in use 
they should be covered with a protective cloth. 
They should be tuned at regular intervals 
whether used or not. They should be stored 
where the sounding board will not be subjected 
to sudden and extreme changes in temperature. 

6 

PIN RAIL—tThe pin rail, on stage level or 
perhaps raised, controls the raising and lower- 
ing of all scenery lines. It should be kept clear 
of odds and ends, and be securely bolted to the 
wall so there is no danger of it coming loose 
and releasing lines without warning. Check 
occasionally for loose screws, broken pins and 
tie-pins which clamp them down. 


(To be continued in July issue.) 


the only thing 
OLD FASHIONED 


about our service 


is VALUE! 


. « « good, rock-bottom 
value — the kind that 
puts dollars in your 
pocket while it puts su- 
perior, modern seating 
facilities in your theatre! 
For we are specialists in 
seating rehabilitation — 
repair of parts, uphol- 
stering of seats or backs, 
replacement of worn 
cushion or backs with 
new ones—on any type 
or make chair. And we 
DO NOT interrupt your 
daily show! We'll gladly 
quote on your needs. 
Write today! 


PARTS replacement 
for any make! 
RE-UPHOLSTERY for 

any style! 


WIRE @ PHONE @ WRITE 


MANU- 
FACTURERS ‘ 
Foam Rubber 
and Spring 
Cushions, back 
and seat 

covers. 


DISTRIBUTORS 
—Upholstery 
fabrics and 
general seating 
supplies. 


seat 


alselia= 
service co. 


160 Hermitage Avenue , 


Nashville, Tennessee 


SUPERIOR A 
Comfort in 


GRIGGS CHAIRS 


Comfort — the minute 
they’re occupied! 


Their Beauty sparkles! 
Superior construction 


gives years of service. 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 











Good Public Relations Are 
as Vital as Good Product 





NORTHWOOD, IA. 

THERE'S NO DOUBT about 

it, this is the best ad page in the book! The 
ink was still “icky” on the closing words, 
“You wanna sell?” in last month’s article 
when my phone started ringing and my 
post office box started bulging with offers 
from people who wanted to sell. 1 made 
the mistake of 
having half a hide left after the fire in 
Elma, and it’s amazing to see all the “skin 
that 
when you declare the hunting season open 


saving something about 


hunters” pop up out of nowhere 
on yourself. 

It took only seven weeks to get back in 
business, and this place where I’ve set up 
shop didn’t come from one of the above 
mentioned deals. Sometimes you run into 
things just by accident. That’s what hap- 
pened in my getting started in this town. 

A great preacher once said, “The greatest 
day in a man’s life is when he turns a 
corner and face to face into a new 
Literally, that’s how I landed in 
Had I not left at a 
run face to face into 
I'd probably still be 
sitting by the phone answering calls, cards 
and letters. 


runs 
idea.” 
Northwood. turned 


certain corner and 


its former owner, 


Besides the usual difficulties of starting 
a new community, I’m also 
from 


in business in 
having speech trouble. I’ve moved 
Bohemian to Norwegian. You only have to 
jump about 50 miles in this part of lowa 
to get from Prague to Oslo, and if you 
think it’s to call 
Skjeveland and Ulrica Huus by their first 
names on sight after eight years of wrestl- 
Stanislav Ptacek and 
should zo 


easy to learn Soren 


Theresa 
into the 


ing with 
Vircechek, 


and 


then 
TV 


tongue 


you 


radio business where one so 


nimble of can make a million a 
week selling the virtues of soap, beer and 
pomades to people who can’t live without 
such things. 

Actually 
much my fault as it is one of the producers 
(There’s a 
production for everything in this business 


the language barrier is not so 


of pictures way of blaming 
if you just dig deep enough.) You see, my 
new like 
playing out the Indian cycle of every third 


house, most theatres, has been 
picture a feathers-and-arrow epic, and like 
most theatre patrons, the people are chang- 
ing their speech to Choctah so they too can 
enjoy all the pictures flowing from today’s 


big silver screen. But when they speak 
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Choctah with a Norwegian accent, it gets 
darn rough on the receiving end. 

You think it is know 
those first names? Of course you don’t. 
I’ve just jumped into the boots of one of 
the best showmen in the country, and one 


unnecessary to 


of his main assets always has been that he 
knows his people by their first names. He’s 
lived here all his life and that of course 
gives him a big advantage; but he not only 
knows them, he speaks them. 

He asks about their cousins and calls 
that their 
nephew’s little girl 18 miles in the country 
had an appendectomy last week and he asks 
health. He fellow 
in the neighboring town recently put in 
new pumps in his gas station and that the 
neighbors of the 


them by name. He _ knows 


about her knows the 


new Bjergo’s are the 
Gundvangen’s and that they live on the old 
Liljedahl farm. 

He knows his people, talks to them and 
endears himself to them in a manner better 
than that of any showman I’ve ever seen. 
If those who think there are not good 
showmen left in the country would investi- 
gate the hinterlands, they’d run into a lot 
of showmanship that isn’t wrapped up in 
lithographs, show card paint and newspaper 
mats. It’s the personal touch that counts 
ten times over the store-bought showman- 
ship. 

In my_ book, Whitcome, the 
former manager of the Northwood theatre, 
is a real showman. 

Next back to 
weighty things as how you can afford to 
reach the unscratched market of deaf mutes 
with your advertising, the most efficient 
ways of stifling crying babies, and a few 
choice tips on how to live in a Cadillac on 
10% 
meantime— 


Lincoln 


month we'll get such 


of the gross for a profit. In the 


I almost dropped dead with 
after I’d quietly made a newspaper an- 
nouncement that we'd kick off our new 
ownership with a “Let’s Get Acquainted” 
free show and the leeal Chamber of Com- 
out. its stations” 
and came up with an emergency meeting to 
help put it over. They were liberal with 
their praise and appreciation over what the 
event would do for the rest of the mer- 
chants as a stimulator of trade for the two 


surprise 


merce sounded “faction 


days during which we’re running the show. 

We all know what a free shows does in 
the way of getting a crowd. It’s good to be 
in a town that also knows the value of its 
theatre in so doing. We all make hay at 
the annual Christmas time free shows, but 
“one on the house” to celebrate openings 
and anniversaries is no more than good 
relations. Good public relations are as im- 
portant as good product. 


This is one of America’s hardy, produc- 
tive communities, with the result that a 
theatre must operate in terms of family 
attendance. They come in groups of elevens 
and eights to ‘The Kettles,” ‘Long 
Trailer,’ “Glenn Miller,” etc. But they 
sure left us alone on ‘Sadie “Thompson,” 
which emphasizes again the things we’ve 
been griping about for years, that we want 
family pictures. 

To make pictures of the type indicated 
above should not be too difficult for even 
the most “artistic” in the production field. 
And such pictures have repeatedly proved 
that wholesome, human entertainment pays 
off at the box-office. There has 
gradual distasteful 
dialogue creeping into pictures of late. In 
my book it is not family entertainment to 
depict drunkenness, beastiality, etc., and to 
hear words like “harlot” and “prostitute” 
bantered about. 


been a 


rise of subjects and 


able to 
of "em, 
and certain four-letter words are part of 
the great American scene. But they are not 
part of family entertainment! I’d rather 
have some of that family silver in my jeans 
than add my screen to the display of stark 
reality. That’s not the purpose of movies 
in the first place. Movie life has got to be 
a little nicer than stark reality, or what’s 
the use of having movies? 

Now if I some day get out of the hole, 
and if some day all the small town theatres 
pay somewhere close to the rentals that dis- 
tribution seems intent on collecting, we 
will have to have some product that will 
please our families. Remember, it doesn’t 
have to be overpowering. All it has to 
be is human. A few laughs, a few tears and 


I soldiered long enough to be 
swap gaudy stories with the best 


a reasonable plot about some people 


like. 


you 


can 
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Whether the picture 
was made in: 


CinemaScope 


or 


VistaVision 


or 


Superscope 


3 -D (as well as 2-D) 


The Release Chart 


shows it 


at a glance 


Whether prints are 


available with: 


Stereophonic sound 


(4-track magnetic) 
or 


Perspecta sound 


or 


Single-track sound 


(magnetic 
or 
optical) 


or 


3 -D (dual prints 


or 
single strip) 


The industry’s original Release Chart, in the Product Digest 
section of the Herald, has added still another service to its 
record of leadership. From the outset of features in new 
techniques, the Release Chart has identified all product 
accordingly. Now, hot on the heels of newly adopted policies 
of major film companies, the Herald has expanded its data 
service. 


This week, and every week, you can instantly see the up-to- 
date information you need to know, concerning every 
feature. Simply glance at the right-hand column in line with 
the picture titlk—and you are immediately informed on the 
production process and also the types of prints currently 
available. And, of course, ali the other helpful reference data 
for each picture continues to be included. 
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Now, Mr. Exhibitor, you can give your theatre all the “pulling 
power” of wide screen plus high-fidelity magnetic sound. You can give your patrons 
the wide screen features they’ve been flocking elsewhere to see. And the necessary 
starter equipment costs unbelievably little. Whether yours is an indoor or drive-in, 


investigate the “Simplex plan” for equipping your theatre now. It’s as simple as this: 


You can buy what you want — even start with a one-track 
magnetic sound system . . . so that your patrons and your 


boxoffice will enjoy all the “extras” of wide screen showings. 


Here’s another plus — without disturbing your new equipment 
in any way, you can add the extra equipment necessary to 


complete your stereophonic sound system, any time you want! 


So, don’t wait — get on the bandwagon — join the thousands of successful exhibitors 


who've given their houses the wide screen “magnetic treatment!” 


LOOK TO 


TM, RE 


SOUND SYSTEM 
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